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®THE FOURTH ESTATE. 


Separate and unequal 

Ramon Renteria, a veteran reporter for the El Paso Times, 
dug into Texas public school financing and uncovered a sys- 
tem of startling inequities. He compared the educations of two 
girls in the third grade, one in a poor West Vexas school dis- 
trict and one in a wealthy Dallas-area district. The conclusion: 
The funding system rewarded the richer district and penalized 
the poorer district. The two girls and their fellow students were 
getting widely different educations. For |his work, Renteria 
won the highest Hispanic journalism honor in the nation, the 
eniilicente Martinez-Marquez Award, presented by the Na- 
tional Association of Hispanic Journalists. Another example 


of quality journalism SE 
: ae’ 


(e! Gannett newspaper. 
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In erallentante our readers to grow, ° 
we've managed to grow as well. 


For children, the newspaper It’s a heritage of which we are | the second-highest daily growth 
is a periscope on a big, new world. | proud. And it’s gratifying that in rate in that group. 





Where the challenge is to learn, to | helping others to grow, they have 

form a questioning nature, and to reciprocated. 

make that a habit for life. The Chronicle is the biggest 
As one grows into adulthood, | paper in Texas, both in circulation | us to this plateau. We will always 

a newspaper will continue to and readership. The Chronicle is challenge our readers, to help them 

challenge. Asking people of all also the fastest-growing Sunday grow and mature. 


While The Chronicle continues 
to evolve, we'll stand steadfast on 
those principles which have brought 


ages to think. Form opinions. And | newspaper among the nation’s top 
change our world for the better. twenty-five newspapers, and it has 


As you do unto your readers, 
they do unto you. 


Houston Chronicle 


== 


Houston Chronicle is a division of The Hearst Corporation. 
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The most widely used Inserter in America 


If you ask users why the Muller Martini Model 227 inserter is so popular, they will tell you: 


® its versatility is unbeatable. You can use it for direct inserting, preinserting and insert 
packages for total market coverage. The 227 handles every type jacket: broadsheets, tabloids, 
quarter-folds and Pennysavers. 

¢ Space-saving, straight line machine provides better workflow and easy front access to feeders, 
raceway, reject, delivery and all controls. Staging of skids is more efficient. 

* _ — low-silhouette design makes supervision easier. One person can load two or three 
eeders. 

e Wrenchiess adjustments allow zone changeover in minutes. You can handle 
distribution by district or even blocks more efficiently. ” 

¢ Positive gripper feeding. The 227 handles all 
types of inserts, from bulky sections and 
preinserted packages to single 
sheets and cards. 


PS 


Hundreds of our Inserting Machines 
in operation nationwide run millions 
of inserts every day. For many of our 
customers, it has been one of the 
most profitable investments they 
have ever made. 


sorting give you the capability to cstrbute nserts by 


° Machines are bullt to to last, even when run round-the-clock. Heavy-duty, non-welded construc- 
tion and central lubrication hold down maintenance costs. 


inserting sgt sioner sections, you handie 
"whrou cost re expansion of the bebe press. 


ibility means you can get parts within 24 hours. if you ever need heip, 
* MU TER MAR MARTINI has a nationwide network of service engineers. 


a larger paper in peak seasons or on special days 


MULLER MARTINi 
“Ask the man who owns one.” jy 


MULLER MARTINI CORP. 
40 Rabro Dr.. P.0. Box 3360. Hauppauge. N.Y. 11787°(516)582-4343 
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AUGUST 
9-11—Mid Atiantic Newspaper Advertising and Marketing Executives Con- 
ference, Charleston, S.C. 
16-17—SNPA and SNPA Foundation Leadership, New Orleans. 
19-22—Newspaper Advertising Co-Op Network, Sales Conference & Work- 
shop, Radisson Hotel, Virginia Beach. 
22-25—Asian American Journalists Association, National Convention, Wal- 
dorf-Astoria Hotel, New York City. 
23-25—West Virginia Press Association, Annual Convention, Papestem. 


SEPTEMBER 
7-8—Maine Press Association, Fall Conference, Spruce Point Inn, Booth- 

bay Harbor. 

11-14—National Conference of Editorial Writers/National Broadcast Editorial 
Association, Joint Meeting, Disney World Hilton, Orlando. 

12-15—International Newspaper Marketing Association, Southern Region 
Meeting, Charleston, S.C. 

13-16—New England Newspaper Operations Association Conference, 
Sheraton Tara, Danvers, Mass. 

15-18—Southern Circulation Managers Association, Fall Convention, St. 
Petersburg. 

16-19—SNPA Convention, Broadmoor, Colorado Springs, Col. 

19-22—National Newspaper Association, Annual Convention and Trade 
Show, Hyatt Regency, Kansas City, Mo. 

20-22—independent Free Papers of America, 10th Anniversary Annual! 
Conference, St. Louis Airport Marriott Hotel. 

22-26—Canadian Circulation Managers Association Conference, Sheraton 
Hotel, Hamilton, Ontario. 

26-28—Suburban Newspapers of American, Editorial Conference, Forum 
Hotel, Chicago. 

26-28—interstate Advertising Managers Association, Royce Hotel, Scran- 
ton, Pa. 

27-28—New England Press Association, Fall Convention, Park Plaza Hotel, 
Boston. 


OCTOBER 
4-6—Society of Newspaper Design, Convention, Hyatt Regency in the 
Embarcadero Center, San Francisco. 
4-6—Florida Newspaper Advertising and Marketing (FNAME) Fall 1990 
Awards Conference, The Tradewinds, St. Petersburg. 
6-9—Western Classified Advertising Association, Annual Classified Man- 
agers Conference, Hyatt Regency, Sacramento, Calif. 
10-12—NENA Faii Convention, Marriott Hotel, Portland, Maine. 
12-14—Family Newspaper Conference, Sponsored by the New England 
Newspaper Association, Marriott Hotel, Portland, Maine. 


Seminars/Workshops/Clinics 


AUGUST 

19-22—SNPA Foundation, Seminar, Advanced Computer Graphics, Athens, 
Ga. 

23-24—Inland Press Foundation/Association, Developing New Business, 
Inland Press Foundation, Park Ridge, Ill. 

26-29—American Press Institute, Regional Workshops for Copy Editors: 
Columbus, Ohio, Harley Hotel; Sheraton at St. John’s Place, Jack- 
sonville; University of Southern California, University Hilton, Los 
Angeles. 

31—PNPA Foundation, Seminar, Color Printing on Letterpress and Flexo, 

Harrisburg. 


SEPTEMBER 
7-11/2—The Poynter Institute for Media Studies, Media Management & 
Entrepreneurship for Journalism Graduate Students, St. Petersburg. 
9-14—The Poynter Institute for Media Studies, Newspaper Design for 
Spanish Language Newspapers, St. Petersburg. 
12-14—Inland Group Executives Seminar, Nordic Hills Resort, Itasca, Il. 
14—PNPA Foundation Seminar, Legal Considerations in Managing 
Problem Employees, Harrisburg. 
16-26—American Press Institute, City and Metro Editors (under 75,000 
circulation), Reston, Va. 
30-10/12—Knight Center for Specialized Journalism, Biotech: The Science and 
the Business, University of Maryland, College Park. The deadline for 
applications is Aug. 13. 
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The 4th Estate 


By Doug Borgstedt 





LIMITED MILL 
CAPACITY 


y 


a VOLUNTARY 
RECYCLING 


About Awards 


Best safety records. Thirty-five United States and Cana- 
dian daily newspapers with the best safety records in 1989 
for their newspaper delivery vehicles were honored with 
awards in the Annual Safe Driving Campaign sponsored 
by the American Newspaper Publishers Association and 
the International Circulation Managers Association. 

Reports showed that 658 participating newspapers in 
the 1989 campaign operated 156,552 vehicles a total of 
325,113,771 miles and achieved an accident rate of 1.15 per 
100,000 miles, the lowest accident rate since the program 
began in 1941. The number of vehicles and the mileage 
driven in 1989 were the second-highest recorded in 49 
years. 

First-place winners in the private fleet and independent 
contractor divisions, by circulation, were: 

Private Fleet Division: Group A, circulation up to 
20,000, the Pacific Daily News, Agana, Guam; Group B, 
daily circulation 20,001 to 50,000, the San Angelo (Texas) 
Standard-Times; Group C, daily circulation 50,001 to 
100,000, the Corpus Christi (Texas) Caller-Times; and 
Group D, daily circulation over 100,000, the Orlando 
(Fla.) Sentinel. 

Independent Contractor Division: Group A, daily cir- 
culation up to 25,000, the Daily Times, Salisbury, Md.; 
Group B, daily circulation 25,001 to 100,000, the Argus 
Leader, Sioux Falls, S.D.; and Group C, daily circulation 
over 100,000, the San Diego (Calif.) Union and Tribune. 





Brock Center food writing award. Daniel Puzo of the Los 
Angeles Times won $500 and a plaque in the first award for 
food editors and writers from the Brock Center for Agri- 
cultural Communication at California Polytechnic State 
University in San Luis Obispo. 


Crime and Delinquency award. William H. Rentschler, 
editor and publisher of News/Voice Newspapers Inc. in 
Lake Bluff, Ill., has been cited for reporting and editorial 
writing by the San Francisco-based National Council on 
Crime & Delinquency. It was the group’s first award for 
media excellence in more than 10 years. 
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INTRODUCING A 
WELL ROUNDED VIEW 


newspapers for virtually any newsworthy fact 
fon ' you need. 
“Ym, “Ny And with Diao OnDisc News- 
. “6 . papers, it’s never been easier to find 
£ DIALOG On Di Ss c™ % % © those facts in seconds—without 
$ ® wasting valuable time going 
© | through spool after spool of 
} microfilm. 
_ For example, an entire year 
| of the Los Angeles Times— 
| including every news story, fea- 
—_ 3 ture and editorial from several 
1adde00902 / ‘daily editions—comprises just 
a: two compact discs. 
F Yet that’s only the beginning. 
F Inthe coming months, DIALOG 
F OnDisc Newspapers will expand 
F to include many of the most respected 
© newspapers in the country. In fact Knight- 
Ridder’s Pulitzer Prize-winning San Jose 
Mercury-News will 
be available in the WR a, 
In today’s research environment, the Fall of 1990. 
cost-effective retrieval of background news- And like every pester tren probe pa 
paper information is absolutely essential. one of our OnDisc rT nT et ee 
Unfortunately, the limitations of microfilm have products, all you need to access this information 
made thorough research difficult to achieve is your personal computer and a CD-ROM reader. 
without a great deal of time and effort. So call 800-3- DIALOG and find out more about 
But now that’s all changing. DIALOG OnDisc Newspapers. 
As the first realistic alternative to microfilm, Simply stated, it runs circles around microfilm. 
DIALOG OnDisc™ Newspapers has been cre- 


ated to provide the fastest and most affordable DIALOG ONDISC 


method of searching the full text of leading NEWSPAPERS 





Dialog Information Services is a Knight-Ridder Company. i © 1990 Dialog Information Services, Inc. 3460 Hillview Avenue, 
Palo Alto, CA 94304. All rights reserved. DIALOG is a servicemark and DIALOG OnDisc is a trademark of Dialog Information Services, Inc., Registered U.S. Patent and Trademark Office. 
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Regulating newsracks 


It was inevitable that when someone in Chicago placed oversized 
newsracks around town and sold advertising on them, the City Coun- 
cil would react with measures to stop it. Unfortunately, it has stirred 
up the whole issue of vending machines, and the newspapers that 
were abiding by the rules and minding their own business are now the 
ones facing the possibility of being hurt. 

The advertiser, McDonald’s, pulled out of the arrangement as soon 
as the controversy arose. The attorney for the newsracks claimed no 
ordinance was violated. The City Council promptly passed an ordi- 
nance saying it is now a violation, plus setting size limitations for 
general-interest dailies and weeklies, and the newsrack company 
immediately went to court. 

City officials now are looking into further regulation of newsracks, 
including a possible permit fee. Newspapers were pulled into this 
squabble through no fault of their own and it could be that they will be 
the losers. 


TV’s political conventions 


The efforts of the two national political committees to pattern their 
national conventions to fit the convenience of television networks has 
been duly chronicled every four years. Then, when one or two of the 
networks refused to air the entire conventions a few years ago, it 
brought panic to the political manipulators. So the effort has been for 
them to curtail the length (and, therefore, the boredom) of these 
shows, hoping to keep the television cameras rolling. 

This year this charade reached the height of absurdity. Leaders of 
the two parties actually proposed to the networks swapping one day 
of telecast time at the convention for telecast time for the nominees 
closer to Election Day. It is impossible to imagine that supposedly 
sophisticated politicians would think they could make a deal for news 
coverage by any medium, let alone television. It is to the credit of tv 
officials that they turned down the offer. 


Soviet press 


Early in June, the Soviet parliament passed the first law in that 
country’s history guaranteeing press freedom and creating broad 
rights for journalists and publishers. All censorship of the mass 
media is abolished. In the future, all organizations, political parties 
and individuals over the age of 18 will have the right to launch 
publications. 

It would be a mistake for the Western press to assume that the 
press of Eastern Europe will follow in its image. No matter what the 
official documents or “guarantees” say, the emerging Soviet press 
and that in the rest of Eastern Europe will have its development 
problems. The conference in Prague (E&P, July 14, Page 18) indi- 
cated some of the pitfalls ahead. 

Our colleagues in Eastern Europe will need technical assistance 
and editorial guidance in order to practice their newfound freedom, 
and it is apparent the Western press is prepared to lend its fullest 
cooperation. 








The Oldest Publishers and Advertisers 
Newspaper in America 
With which have been merged: The Journalist established 
March 22, 1884; Newspaperdom established March, 1892; 
the Fourth Estate, March 1, 1894; Editor & Publisher, June 
29, 1901; Advertising, January 22, 1925. 
Editor 
Robert U. Brown 


Managing Editor 
John. Doneet 


Associate Editors 
David Astor, George Garneau, 
James Rosenberg, Lenora Williamson 


Midwest Editor 
Mark Fitzgerald 


Washington Editor 
Debra Gersh 


West Coast Editor 
M. L. Stein 


Copy Editor 
George W. Anderson 


Advertising Manager 
Steven A. Townsley 


Sales Representatives 
Stephanie T. Cooper, Robert N. Glassman, 
Richard H. Henrichs, Robert J. Mathes 
Janell C. Teubner 
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Letters to the Editor 





Agrees that journalists must read more books 


Amen to Michael Bugeja’s diplo- 
matic but well-placed kick in the 
masthead, imploring print journalists 
toe turn off the boob-tube and start 
hitting the books or suffer the igno- 
miny of losing intellectual pace with the 
readers they presume to inform (Shop 
Talk, June 30.) 

This really can get embarrassing. 
Witness the recently ridiculed report 
by one newspaper that a profile sub- 
ject’s favorite book was Victor 
Hugo’s “Lame is Rob.” How lame is 
that? 

I wish I had a nickel for every time I 
suggested to reporters either in con- 
ferences or in written performance 
evaluations that they need to read 
books, but Ill gladly take a dime for 
every time I failed to practice what I 
preach, allowing myself to slip into a 
pre-dawn trance before the Great 
Box, only to awaken with a vague 
memory of Koppel’s hair, or was it 
Letterman’s gap-toothed grin? 

Well, at least I feel guilty about it, 
and that’s a start. 


NEWSPAPERDOM® 
50 years ago... 


William E. Holler, general sales 
manager, said Chevrolet sold a mil- 
lion 1940 models and gave major 
credit to “the widespread, well- 
handled newspaper advertising” 
campaign. Chevy ads appeared in 
6.929 newspapers with a total circula- 
tion of 48,443,681. This was exclusive 
or heavy dealer advertising. 

* * * 

William L. Laurence, New York 
Times’ science writer and Pulitzer- 
Prize winner, who resigned from the 
American Newspaper Guild because 
of alleged Communist domination, 
heads a group organizing the Ameri- 
can Newspaper Writers Association, 
strictly an editorial craft union, under 
an AFL charter. 

* * * 

Ninety percent of U.S. dailies are 
in favor of immediate adoption of 
compulsory military training and ser- 
vice, according to the National 
Emergency Committee of the Mili- 
tary Training Camps Association, 
which studied editorials in 496 news- 
papers in 46 states. Only 47 newspa- 
pers opposed it as a peacetime mea- 
sure. 

From Editor & Publisher 
August 3, 1940 
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And I do try to make time for 
books. I make the attempt because I 
buy the late mythologist Joseph 
Campbell’s position that it is a jour- 
nalist’s privilege and responsibility to 
educate himself in public. 

That requires an insatiable curios- 
ity, but asking questions of interview 
subjects isn’t enough. Curiosity 
requires a context, a sense of perspec- 
tive—that is where reading books 
comes in, not only for the purpose of 
keeping up with contemporary issues, 
which Professor Bugeja suggests is 
paramount, but also as a way of devel- 
oping a keener sense for the past. 

For example, my understanding of 
the nearly bizarre trial of Imelda Mar- 
cos has been greatly enhanced by 
Stanley Karnow’s history of Ameri- 





can involvement in the Philippines, Jn 
Our Image. 

The point is that major political 
events do not happen in a vacuum. 
They are part of a continuum. Only 
books can truly provide the context 
reporters and editors need to under- 
stand something about what is going 
on in the here and now. My view is 
that the reading of a 500-page book 
can sometimes add a critical sentence 
to a 20-inch story and make the differ- 
ence between a Page One sparkler 
and a B-section filler next to the 
supermarket ads. 


PHIL REISMAN 


(Reisman is an editor with Gannett 
Westchester Newspapers.) 


Defends name of Banned Books Week 


Sidney Jaffe, vice president of the 
National Writers Network, stated, in 
a letter critical of Banned Books 
Week—Celebrating the Freedom to 
Read published in your May 12 issue, 
that “most of the books claimed to be 
banned have never been banned.” 
Mr. Jaffe is incorrect. 

Many of the materials listed in the 
Banned Books Week Resource Book 
have, in fact, been banned. Others 
have been restricted, expurgated, or 





labeled. All titles listed have been 
challenged. Because of our system of 
government, such adverse action 
does not affect every jurisdiction, but 
this does not change the fact that 
materials have been challenged in 
public and school libraries, and in 
school curricula in communities 
throughout the United States. 
In a great number of incidents, such 
materials have been removed from 
(Continued on page 37) 


YOU'RE IN THE DRIVER'S 
SEAT WITH BOB SIKORSKY 


Offer your readers these 
features by America's 
leading auto columnist, 
award-winning auto expert 
and best-selling author: 


a DRIVE IT FOREVER, 
the most readable and 
practical car-maintenance 
column you'll find, with art. 





g 
RIDIN' IN STYLE, 
the definitive test-drive 
column, with art. 


For details on these weekly columns call 
Connie White at The New York Times syndicate: 
(213) 785-9613 or 800-972-3550. 





For years, newspapers have run 
consecutive-page color 
just for laughs. 





Its time to get serious. 





GOSS’ COLORLINER™ PRESS 


In the past, the Sunday funnies have been about 
the only place you'd find consecutive pages of 
process color. Not any more. 

The Goss Colorliner press can easily put R.O.P. 
color on every page. Not just center spreads—but 
any two consecutive pages. Giving you unlimited 
freedom to use color more creatively. 

You can bring your newspaper to life with page 
after page of color. For a Colorliner demonstration 
or more information, write or call Goss Newspaper - 
Products, Rockwell Graphic Systems, Rockwell 
International, 700 Oakmont Lane, Westmont, 
Illinois 60559. Phone: 708/850-5600. 


8 Rockwell 
international 


... where science gets down to business 








Where The 
Richest Market 


In New |e 
Gets Its 
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The fact is, The Star-Ledger 
delivers the golden heart of New 
Jersey — a 6-county market 
with purchasing power greater 
than anywhere else in the state 

. . over $56 billion in effective 


buying income. A market that 
ranks amongst the most affluent 
in the country . . . second in 
average household effective 


Source: ABC Audits released in 1989 


buying income. And the fact is, 
The Star-Ledger has more circu- 
lation than the next 3 biggest 
New Jersey newspapers combined! 

For all the facts, call 
201-877-5864. 


The Star-Ledger 


The Newspaper for New Jersey 


Represented nationally by Newhouse Newspapers 








Total Sunday Avg. Pd. Circ. 
The Star-Ledger 668,814 
Bergen Record 
Asbury Park Press 


Camden Courier-Post 


Record/Press/Courier-Post Combined 
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Wirs jailed in York, Pa. 
Self-styled publisher charged with passing a $25,000 bad check 


By Mark Fitzgerald 


Peter Wirs — the self-styled 
publisher who has become something 
of an industry curiosity with his 
announcements of improbably grand 
schemes — is in jail in York, Pa., on 
charges of passing a $25,000 bad 
check to a Maryland printer. 

Wirs, who was arrested July 19, 
was released from York County 
Prison July 31 after posting $500 
cash bail which was reduced from 
$5,000. 

The jailing is the latest twist in a 
story that began when the 35-year-old 
Wirs came to York last October say- 
ing his Poor Richard Corp. wanted to 
buy the Yerk Daily Record and stop 
the plans for a joint operating agree- 
ment with the rival York Dispatch. 

That JOA was approved in late 
February. 

Soon after the business merger of 
the two papers, Wirs announced that 
he would start two separate York 
papers himself. 

Plans for the two papers were 
grand, indeed. 

Wirs said the York Independent and 
York Post would have “Pulitzer 
Prize-winning editorial management” 
overseeing bureaus in Harrisburg, 
Philadelphia, Pittsburgh, Baltimore, 
Annapolis and Washington and run- 
ning a staff “with three times more 
editors, reporters and photographers 
than the government-sanctioned JOA 
monopoly.” 

The papers would receive three 
wire services, have “110 Exclusive 
Editorial Features,” and would pub- 
lish two TMC products. 

York County would even have its 
own comic strip, “Yorktoons,” Wirs 
wrote in an elaborate four-color sub- 
scription mailing sent in April. 

It was that mailing that ultimately 
landed Wirs in jail. 

In his private criminal complaint, 
Gaithersburg, Md., printer William 
Klinger said his Comprint Inc. had 
printed 80,000 copies each of bro- 
chures, envelopes, reply envelopes 





and a letter. 

Klinger said Wirs gave him a 
$25,000 check dated March 24 which 
bounced. Despite promises, Wirs 
never paid, Klinger said. 

On the same day Wirs was arrested, 
he was ordered to pay $4,040 in back 
rent and court costs to the landlord of 
his offices in a York industrial park, 
the York Dispatch reported. 

The story, by reporters Mary Miller 
and Deborah Grace, quoted the 
building’s leasing agent as saying 
Wirs had not paid his rent since 
February and the landlord had been 
attempting to evict him since April. 

Since moving into the complex, 
Wirs had written just two checks, 
totaling $906, both of which bounced, 
the story quoted leasing agent Robert 
J. Behler Jr. as saying. 





the 130,000-population York market, 
Wirs told E&P, “It is literally stand- 
ing on the loading docks right now.” 
He would not mention suppliers by 
name. 

Similarly, Wirs would not name the 
financiers he claimed to be in constant 
contact with. 

However, he did say in late April 
that he was going to have a press 
conference to announce financing the 
next day. The press conference was 
canceled. 

In May, Wirs — ina story by Jerry 
L. Gleason of the Harrisburg Patriot- 
News York bureau — said he had 
obtained $27 million in collateralized 
bond obligations from “a consortium 
of insurance companies and banks 
through a Rhode Island insurance 
company. The obligations were 





Even as Wirs was about to be arraigned, he insisted 
to reporters that financing for the two papers had 
been arranged and that they would soon publish. 





Even as Wirs was about to be 
arraigned, he insisted to reporters 
that financing for the two papers had 
been arranged and that they would 
soon publish. 

Wirs did not respond to an E&P 
request, delivered through the York 
County Prison warden, for comment. 

In the months before his arrest, 
however, Wirs was at once talkative 
and vague about his publishing ven- 
ture. 

He claimed in several phone inter- 
views during April that he would 
amass his large editorial staff when 
reporters from the York Dispatch and 
York Daily Record held a sudden 
“quit-out” and came to his papers. 

Reporters contacted at both papers 
said they were not aware of any such 
plans. 

As for the equipment he would 
need to operate his two newspapers 
competing against two other papers in 





insured by Lloyds of London, Wirs 
assured Gleason. 

However, a few days later “on the 
advice of his staff,” he canceled a 
news conference he said he would 
hold in the National Press Club in 
Washington to announce the financ- 
ing. 

There was some visible activity in 
York, however. 

For instance, Wirs did have 
employees answering an 800-number 
phone line for subscriptions. 

Don Engle, of the Better Business 
Bureau of Eastern Pennsylvania, in 
Lancaster, said in a phone interview 
that he had received several com- 
plaints from those employees, who 
said they had not been paid for two 
weeks. 

Interestingly, Engle said, the Bet- 
ter Business Bureau has received 
only one written complaint from 

(Continued on page 10) 

















Wirs 


(Continued from page 9) 





someone who sent money for a sub- 
scription. 

“It could be people are sure he has 
no money. I mean, he can’t even 
make bail so why bother filing a com- 
plaint?” Engle said. 

In April, Wirs claimed to E&P that 
subscriptions “are pouring in so fast, 
we are inundated. We literally cannot 
count them, we don’t have time.” 

Wirs said then that his York papers 
would vindicate him. 

“I know I’ve been regarded by 
most people as an eccentric sideshow 
in the newspaper industry. This will 
be the first opportunity to what I can 
do . . . I’m going to go to ANPA [the 
American Newspaper Publishers 
Association annual meeting in Los 
Angeles, which was then about a 
week away] and say, ‘See boys, this is 
how a newspaper is done,’ ” Wirs 
said. 

Wirs’ venture in York has many of 
the earmarks of other industry forays 


The Ft. Myers (Fla.) News-Press 
thought it was striking a happy 
medium when it offered adults copies 
of lyrics from a locally banned 2 Live 
Crew album rather than print the 
words in the paper itself. 

Now a citizen complaint has the 
state attorney’s office investigating 
whether the newspaper’s offer vio- 
lated state law. 

News-Press attorney Steve Carta 
said in a telephone interview July 26 
that the paper had not yet heard the 
prosecutors’ decision. 

“We’re hoping they will not” pro- 
secute, he said, declining to make 
any further comment about the mat- 
ter. 

The complaint stems from a News- 
Press article and front-page editorial 
about the 2 Live Crew obscenity con- 
troversy published last month. 

A Lee County, Fla., judge last 
February ruled the group’s recording, 
“As Nasty as They Wanna Be,” 
obscene. Judge Isaac Anderson ruled 
selling the recording to adults is a 
misdemeanor violation and selling it 
to minors a felony. 

More recently, a federal judge in 











which have given him his eccentric 
reputation. 

In the spring of 1988, for example, 
Wirs announced he was going to buy 
United Press International and trans- 
form it into “the Federated Press” 
{E&P, March 12, 1988). 

Like the staff of the York papers, 
this news cooperative was described 
by Wirs as being “almost three times 
the size of any existing major news 
service.” 

Later in 1988, still claiming he was 
going to buy UPI, Wirs announced he 
was going to buy Malden Publica- 
tions, publisher of three Massa- 
chusetts dailies and four Arkansas 
papers owned by Worrell Enterprises 
(E&P, Dec. 10, 1988). 

In York, as in the past, Wirs 
claimed connections with people who 
have no relationship with him. 

For example, Wirs told some peo- 
ple in York that Robert Picard, a col- 
lege professor who specializes in 
newspaper economics, was involved 
in his venture as “treasurer.” 

“I’ve been one of about a dozen or 
so people he’s claiming [work with 
him]. I’ve found out I’m treasurer of 


Ft. Lauderdale also ruled the record- 
ing obscene. Members of the rap 
group have been arrested and charged 
with obscenity for performing songs 
from the album. 


In his front-page editorial about the 
controversy, News-Press executive 
editor Everett Landers wrote that the 
editorial board had debated whether 


‘to print the group’s lyrics, and 


decided the best way would be to 
offer a free copy to anyone over 18 
who asked for one at the newspaper’s 








his company and it’s been going on for 
a couple of months. I am not 
employed by Peter Wirs. I have no 
intention of being employed by Peter 
Wirs,” Picard said in April. 

Picard said he once prepared a 
financial report on Malden 
Publications — for which he adds he 
was never paid — and since then 
Wirs has periodically claimed him as a 
business associate. 

Even those who end up his credi- 
tors often compliment Wirs’ sales 
ability, however. 

Howard Nauss, owner of Office 
World, a York stationery store, said 
in April that Wirs at that point owed 
him about $5,000. 

Yet Nauss acknowledged that he 
was continuing to let Wirs use his fax 
machine, though on a reduced basis, 
and, Nauss said, Wirs occasionally 
claimed the stationer as a business 
associate. 

“I would say Mr. Peter Wirs is an 
excellent user of people,” Nauss 
said. “He dangles just enough in front 
of them to keep them interest- 
ed... This guy is just a hustler 
extraordinaire.” 


Newspaper in hot water for not printing lyrics 


Ft. Myers daily that offered to give adults copies of 
lyrics of locally banned album draws citizen’s complaint 


offices. 
People should be able to decide for 


themselves what is obscene, Lander 
wrote. 


“We bow to that logic, in this case, 
not low enough to print the lyrics on 
our pages but to a middle ground,” he 
wrote. 

An area resident complained to 
police that the paper was, in effect, 
distributing obscenity. Police brought 
the complaint to the attention of the 
state attorney’s office. 


X-rated store’s ad brings apology 


The Kansas City (Mo.) Star pub- 
lished a full-page ad for an adult book 
store — then a front-page apology. 

The Page One letter from publisher 
James H. Hale told readers the ad was 
in poor taste and should not have been 
accepted. He offered a $10,000 dona- 
tion to a local drug task force as 
penance for the $7,000 ad. 

“No one can criticize you for tell- 
ing the truth and offering an apology 





and that’s what I decided to do,” he 
said. 

The color ad showed a map locating 
two stores that offer X-rated video- 
tapes and a device to thwart drug 
tests. 

The ad stirred more than 50 letters 
of protest, the most that Star presi- 
dent and general manager Robert C. 
Woodworth had seen in 13 years. 
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By Mark Fitzgerald 


Wisconsin newspapers are not cov- 
ered under the state’s anti-discrimina- 
tion public accommodations act, the 
Third District Court of Appeals in 
Wausau ruled recently. 

The ruling stemmed from the Green 
Bay Press-Gazette’s refusal in 1986 to 
accept two classified ads from sepa- 
rate gay and lesbian organizations. 

Both groups sued the newspaper 
and its parent, Gannett, under the 
state accommodations law because it 
forbids discrimination on the basis of 
sexual orientation as well as more 
familiar classes. 

In the first case, Jay Hathaway of 
Madison was refused a classified ad 
for a newsletter called “Among 
Friends,” which offered legal, medi- 
cal and other services to rural gays 
and lesbians. 

At about the same time, Terry and 
Peggy Van der Veers, a lesbian cou- 
ple who have taken the same name, 
tried unsuccessfully to place a classi- 
fied ad for T-shirts carrying lesbian 
slogans. 

Hathaway sued under the Wiscon- 
sin public acommodations law, which 
says “public place of accommoda- 
tion . . . shall be interpreted broadly 
to include, but not be limited to, 
places of business or recreation; 
hotels; motels; resorts: restaurants; 
taverns; barber or cosmetologist, aes- 
thetician, electrologist or manicuring 
establishments; nursing homes; clin- 
ics; hospital; cemeteries; and any 
place where acommodations, amuse- 
ments, goods or services are avail- 
able.” 

The Van der Veers, represented by 
the Lambda Defense Fund in New 
York City, joined the case. Amicus 
briefs on behalf of the plaintiffs were 
also filed by the national American 
Civil Liberties Union and the Wiscon- 
sin Civil Liberties Union. 

The plaintiffs advanced two argu- 
ments: First, that the public accom- 
modations law was broad enough to 
include any business that offers a ser- 
vice, and, second, that the First 
Amendment rights of the newspaper 
are not an issue because the issue of 
discrimination in classified ads is a 
business, not editorial, matter. 








Not for public accommodation 


Newspapers, exempt from Wisconsin public accommodations law, 
allowed to refuse gay-oriented ads, state appeals court holds 


“Classified ads are not news or 
editorial,” Hathaway’s attorney, 
Mark Borns, said in a telephone inter- 
view. 

“If the newspaper decides it is 
going to have a classified ad section, 
and it is not forced to . . . they must 
offer it to all protected classes. If they 
accept T-shirt ads, they can’t discri- 
minate against blacks or gays or 
any other protected group,“ Borns 
said. 

In its opinion, the district court of 
appeals did not address the constitu- 
tional issue. 





less conclude that the newspaper’s 
classified advertising section is so dis- 
similar from the businesses listed in 
the statute that it does not come 
within the purview of the public 
accommodations act. 

“We wish to emphasize,” the 
opinion continued, “that we have not 
limited the scope of the act beyond 
the specific holding in this case. We 
also do not wish this holding to imply 
that we endorse Gannett’s decision 
not to run these classified ads. While 
we have determined that the refusal to 
print the proffered ads is not a viola- 





“We nonetheless conclude that the newspaper’s 
classified advertising section is so dissimilar from the 
businesses listed in the statute that it does not come 
within the purview of the public accommodations 


act.” 





However, in a unanimous decision, 
the court ruled that newspapers are 
not covered by the state accommoda- 
tions act. 

“We are aware that the plain lan- 
guage of the act makes clear that the 
businesses subject to the act are not 
limited to those identified,” wrote 
Judge Gordon Myse. “We nonethe- 


Tribune puts lien on 
former executive’s house 


An $850,000 lien has been placed on 
the home of a former Tribune Co. 
executive who allegedly misappro- 
priated $900,000 in company funds 
while the director of marketing for the 
Chicago Tribune. 

In a document filed with the Cook 
County Recorder, the fired execu- 
tive, Robert L. Dickey and his wife, 
Jacqueline, signed a statement that he 
owes the Chicago Tribune $850,000, 
payable on demand. 

The couple’s home, in the very 
wealthy Chicago suburb of Kenil- 
worth, secures the demand note, the 








tion of the public accommodations 
act, the wisdom of a policy that 
refuses to accept an ad designed to 
offer medical and other assistance to 
those engaged in an alternative life- 
style is not within our power to 
review.” 

Borns said he intends to appeal to 
the state Supreme Court. 


document states. 

The document is dated two days 
after the July 17 firing of Dickey, for 
allegedly misappropriating $900,000 
in newspaper funds during the five 
years he was its marketing director, 
1984-89. Dickey was marketing direc- 
tor of the corporate parent Tribune 
Co. at the time of his firing. 


Tribune Co. had previously said it 
was indemnified against the misap- 
propriation by its ordinary insurance 
policies. It has said the misappropra- 
tion will not adversely affect earn- 
ings. 
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By Mark Fitzgerald 


Eugene L. Roberts Jr., consistently 
rated among the best editors in news- 
paper journalism, unexpectedly 
announced he is retiring as executive 
editor and president of the Philadel- 
phia Inquirer, effective Sept. 1. 

Roberts, 58, said he intends to 
teach at a university, but first plans to 
travel for some time. He also will 
remain a consultant to Knight-Ridder 
Inc., the Inquirer’s publisher. 

Gene Roberts is leaving newspa- 
pering at a time when the formula that 
made his Inquirer so successful — 
building circulation by publishing ag- 
gressive, investigative articles that 
may be complex or long but win top 
journalism prizes — is increasingly 
struggling against a bottom-line finan- 
cial orientation that believes readers 
want a quicker and breezier editorial 
product. 

When Roberts joined the Inquirer 
as editor in 1972, it had never won a 
Pulitzer Prize. He leaves the paper 
with 17. 

Along with awards, however, the 
Inquirer’s brand of journalism 
attracted an industry record number 
of libel suits. In the city that gave a 
particular cast to the term “Philadel- 
phia lawyer,“ the Inquirer attracted 
lawsuits from the former mayor, 
Frank Rizzo, to a local prosecutor, 
and even two Pennsylvania Supreme 
Court justices. 

The Roberts era also saw the 
Inquirer move from under the shadow 
of the market-dominating Philadel- 
phia Bulletin, which once could truth- 
fully crow in its advertising that “In 
Philadelphia, nearly everyone reads 
the Bulletin,” to become, with its sis- 
ter paper the tabloid Philadelphia 
Daily News, the city’s monopoly 
daily. The Bulletin folded in 1982. 

However, despite the consistent 
profitabilty of the Philadelphia news- 
papers, which some analysts believe 
contributes as much as one-fifth of 
Knight-Ridder’s newspaper revenue, 
the Inquirer and its parent have not 
been immune from the two-year-old 
recession dogging newpapers. 

Inquirer ad linage is down and its 
once-inexorable circulation growth 
has slowed. 








At the same time, Knight-Rid- 
der — saddled with at least one low- 
earning paper it cannot sell and a joint 
operating agreement with Gannett in 
Detroit that is performing well below 
expectations — has focused ever 
more attention on improving its finan- 
cial performance. 





Roberts steps down 


Journalism loses one of its most distinguished editors; 
his leadership lifted the Philadelphia Inquirer’s reputation 


repeated, but neither were they crip- 
pling. 

For his part, James K. Batten, the 
chain’s chairman and chief executive, 
also stressed that “we never wound 
up with a conclusion on the budget 
that Gene and Philadelphia and 
Knight-Ridder couldn’t live with.” 

Roberts maintained, in fact, that he 
had contemplated resigning as long as 
three years ago, but unnamed “family 
responsibilities” prohibited it. 

A North Carolina native, Roberts 
was born into a newspaper family and 
began his journalism career as a farm 
reporter for the Goldsboro (N.C.) 
News-Argus. 

He worked at the Virginian-Pilot in 
Norfolk, the Raleigh (N.C.) News 
and Observer and the Detroit Free 
Press before going to the New York 
Times, for which he covered both the 
civil rights struggle in the South and 
the war in Vietnam. He was national 
editor from 1969 to 1972. 

Roberts will be succeeded by Max- 
well E.P. King, currently senior vice 
president/consumer marketing and 
distribution, who will take the title 





In interviews after the emotional announcement to 
Inquirer staffers July 31, Roberts repeatedly denied 
that conflicts with the chain had led to his 


resignation. 





Those pressures have sometimes 
put the chain’s financial expectations 
at odds with Roberts’ editorial aims. 

That was most apparent this March 
when Knight-Ridder, after long resis- 
tance from Roberts, appointed a gen- 
eral manager who oversees news as 
well as business operations. Previ- 
ously, Roberts had reported directly 
to Knight-Ridder on news matters. 

As with every other Knight-Ridder 
paper, the Inquirer’s budget was cut 
back somewhat in the past year. 

However, in interviews after the 
emotional announcement to Inquirer 
staffers July 31, Roberts repeatedly 
denied that conflicts with the chain 
had led to his resignation. 

Budgets cuts were not pleasant, he 





Inquirer editor and executive vice 
president of Philadelphia Newspa- 
pers. 

In other management changes 
related to Roberts’ resignation, man- 
aging editor Gene Foreman will 
become executive editor, and deputy 
managing editor James Naughton will 
succeed Foreman. 


Pulliam fellowships 
grant money, work 


Twenty college graduates planning 
careers in newspaper journalism got 
two career boosters from the Pulliam 
Journalism Fellowships: a $3,470 
cash grant and a 10-week internship. 





12 


EDITOR & PUBLISHER for August 4, 1990 











By Mark Fitzgerald 


Editors of Southern Baptist news- 
papers are working to strengthen their 
own news-gathering abilities in the 
wake of the firing by Church leaders 
of the two top editors of the Baptist 
Press news service. 

Even long before the July 17 
closed-meeting firing of veteran Bap- 
tist Press director Al Shackleford and 
editor Dan Martin, Baptist newspaper 
editors had established an informal 
reporting network. 

They say that despite their satisfac- 
tion with the extensive — 1,200 to 
1,300 stories a year — Baptist Press 
report they needed to combat what 
they say have been increasing pres- 
sures to restrict access to, and shape 
favorable coverage of, Southern Bap- 
tist Church agencies. 

With the firing of the two in a closed 
meeting of the executive committee 
of the Southern Baptist Convention, 
editors say reporting alternatives are 
more pressing than ever. 

Immediately after the dismissals, 
the Southern Baptist Press Associa- 
tion, representing Baptist newspa- 
pers, endorsed the concept of an 
alternative news service to be called 
the Associated Baptist Press. 

In a statement, Nashville lawyer 
Jeffrey Mobley, said the ABP would 
begin limited service in August and 
hopes to offer a complete news report 
in the fall. 

“ABP is aligned with no political 
group, nor will it ever be,” Mobley 
said. “ABP will be neither the servant 
nor savior of any group among South- 
ern Baptists. A guiding principle for 
ABP will be to tell Southern Baptists 
the facts and to trust them with those 
facts. ABP will not serve as a ‘press 
agent’ of any political group or groups 
among Southern Baptists.” 

Much remains unknown about the 
organizers of ABP, however, and the 
upstart news service will in any case 
be filling big shoes. 

Baptist Press serves nearly 500 
clients, among them the 39 state Bap- 
tist weeklies which claim a total cir- 
culation of 1.6 million. It has bureaus 
in Atlanta, Dallas, Nashville, Rich- 
mond and Washington and active 
contributors from seven other cities. 

As conservative fundamentalists 
have ascended to leadership positions 








in the Church, however, there has 
been increasing pressure to slant or 
avoid stories about the Church’s con- 
troversies, several Baptist weekly 
editors say. 

“It’s always an ill omen when one 
lets the zealots — well, that’s 
not a good word — the people who 
are always involved in contro- 
versies ... be the judge of what 
should get reported,” said Bob Terry 
editor of the 68,000-circulation Bap- 
tist weekly The Word & Way of Jeffer- 
son City, Mo. 

“It’s a very sad day,” said Dr. 
Julian Pentacost, editor of the Reli- 
gious Herald weekly in Richmond, 
Va. 





Baptist editors search for alternatives 


Informal reporting networks set up in the wake of the firing 
of two top editors of the Baptist Press news service 


virtues of objectivity, credibility, 
balance and Christian deportment in 
journalistic disputes.” 

An article by Nashville Tennessean 
religion news editor Ray Waddle said 
this statement was greeted with “a 
loud burst of derisive laughter.” 

The Rev. Pace said the Church 
leadership will not comment further 
on the dismissals. 

The process that led to the firings 
began in June when church leaders 
asked the two editors to resign 
quietly. They could collect six 
months’ severance pay if they left 
without rallying the Baptist newspa- 
pers to their defense, the two editors 
reported. 





Immediately after the dismissais, the Southern 
Baptist Press Association, representing Baptist 
newspapers, endorsed the concept of an alternative 
news service to be called the Associated Baptist 


Press. 





“Aside from my friendship [with 
editor Schackleford], the issue is 
[fundamentalists] want to deny to 
people access to the free-flowing 
information. This is the tragedy,” 
Pentacost said. 

The soft-spoken Pentacost at one 
point referred to the two as “human 
sacrifices” during a telephone inter- 
view. 

“The fundamentalist conservatives 
in our church will say, ‘I believe in the 
free press — but.’ And then when 
they begin talking about the ‘buts,’ 
you realize the extent to which they 
don’t believe in the free press,” Pen- 
tacost added. 

The firing of Shackleford and Mar- 
tin came quickly and virtually without 
explanation. 

In a statement released to the mass 
of journalists from the Baptist and 
secular press, ministers and laypeo- 
ple who gathered outside the closed 
meeting in Nashville, the executive 
committee chairman, the Rev. Sam 
W. Pace, said the 77-member com- 
mittee voted 3 to 1 for the dismis- 
sals. 

The statement declared the com- 
mittee “affirms the value of a South- 
ern Baptist press which honors the 





The two flatly refused. 

“It was a matter of journalistic 
integrity. They had never been told 
what to print before and they weren’t 
willing to be told what to print now, 
and they certainly were not going to 
go secretly as if they were at fault,” 
said Fred Ingraham, a Nashville 
lawyer and minister who says he 
“counseled” the two editors during 
talks with Church leaders. 

At the same time, the executive 
committee forbade the Baptist Press 
from carrying any stories about the 
dispute over Shackleford and Martin. 

That story was extensively cov- 
ered, however, by the network of 
Baptist newspapers. 

However, the problems between 
BP and the Church leadership — 
which year after year became more 
fundamentalist through the 1980s — 
had been brewing for a long time. 

Fundamentalists complained of a 
bias in the news service against their 
political and theological positions in 
the Church. 

Those pressures ratcheted up a 
notch with the ascendency in 1984 of 
Judge Paul Pressler, a leading fun- 
damentalist. 

(Continued on page 33) 
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When a southern Illinois man was 
sentenced this May to five years for 
making obscene and threatening 
phone calls, the conviction also ended 
three frustrating years for the 
Edwardsville Intelligencer. 


Police say Richard E. Sullivan Sr. 
picked the targets for his phone calls 
from photographs, articles and agate 
listings published in the 7 ,300-circula- 
tion Intelligencer. 


According to police, Sullivan 
would describe repulsive sexual acts 
he said he had performed on children 
known to the adults he called. 


“This conduct is the most vile use 
of the phone system I’ve ever heard in 
my life. It’s utter maliciousness,” the 
district’s State’s Attorney William 





Obscene caller made newspaper his victim too 


Haine said when Sullivan was ap- 
prehended May 2. 

In a sense, the Intelligencer was 
one of Sullivan’s victims as well. 


“It was a frustrating experience for 
us because there was nothing we 
could do. The couple of things we did 
do didn’t deter him,” publisher John 
Levesque recalled. 


Because Sullivan sometimes 
targeted children who had been 
photographed in swimsuits or gym- 
nastic situations, those pictures were 
generally avoided, Levesque said. 


A weekly Kid’s Page ran only the 
first names of contributing school 
children. 

Once the paper published a 
front-page story police hoped would 





provoke Sullivan into calling a tapped 
phone. 

“The family was fully aware of the 
sting and agreed to do it... but 
nothing ever happened. He never 
called,” Levesque said. 

In fact, Sullivan’s calls were some- 
times provoked even by birth 
announcements. 

“Heck, how can you change that?” 
Levesque asked. 

“We're a small-town daily and our 
bread and butter is local photos and 
local news,” he said. 

Sullivan, 49, pleaded guilty ina plea 
bargain. Throughout the harass- 
ment, the former heavy machine 
operator never actually committed 
any of the sex crimes he claimed to 
have carried out, police say. 





By Hugh Morgan 


Every story is like a tripod and its 
legs are “the idea, the reporting and 
the writing,” according to Ken 
Fuson, an award-winning reporter for 
the Des Moines (lowa) Register. 

“Unless all the legs are strong, the 
story will collapse,” Fuson said in St. 
Louis at a Mid-America Press Insti- 
tute writing seminar. 

“While all three legs are equal, the 
idea comes first. If the idea is poor, no 
amount of solid reporting or pretty 
writing can salvage it,” said Fuson, 
who has won awards from the Ameri- 
can Society of Newspaper Editors 
and the Ernie Pyle competition. 

“The best stories are often the most 
obvious; they’re the ones that every- 
one else has missed,” he said. “The 
quickest way to succeed in this busi- 
ness is to figure which way everyone 
else is headed, then go the opposite 
direction and, always, always be open 
to the obvious.” 

As an example, he noted that, while 
most reporters were reporting at the 
Capitol Rotunda on the death of Presi- 
dent Kennedy in 1963, Jimmy Breslin 
was interviewing the gravedigger. 

In another example, a fellow 
reporter at the Register, Tom Knud- 
son, noticed the brief stories the 
paper would run about farmers get- 
ting killed on tractors or farm kids 





(Morgan is an associate professor in 
the English department at Miami Uni- 
versity, Oxford, Ohio.) 





Tips on reporting 


losing a limb in an accident. 

“He did some checking and found 
that farming had become the coun- 
try’s most dangerous occupation. He 
won the Pulitzer Prize,” Fuson 
noted. 

“Look for fresh angles. When Jim 
Henson died, I spent the morning 
with a group of 4-year-olds and 
watched Sesame Street with them. 
That turned out nice, but I heard of an 
even better angle — some reporter 





what they learned in elementary 
school: that the best stories “have a 
conflict and a resolution.” He quoted 
Jon Franklin, a Pulitzer Prize-winning 
journalist and author of a textbook on 
writing, that most stories in newspa- 
pers are resolutions without the 
conflict — somebody wins an award, 
a team wins a game. 

Franklin suggested that reporters 
take a resolution and back up to find 
out what conflicts had to be resolved 





Fuson’s final rule: Don’t turn in a story that you 
would not read. 








figured out that the kids who were 4 
years old the year Sesame Street 
started were now in college. She went 
and interviewed them.” 

“Look everywhere for ideas and 
listen for them, too,” he counseled. 
“I have trained myself to immediately 
ask, ‘Is this a story?’ ” 

Fuson said the best ideas invariably 
come in conversations. “Whenever 
you find yourself laughing at a situa- 
tion, or shaking your head, or saying 
to someone, ‘Listen to this,’ you’ve 
probably got a story.” 

His rule of thumb is: “If it’s been 
done before, I don’t want to do it. If 
it’s been done before, and I have to do 
it, then I want to do it better than it 
was done before.” 

He urged participants to remember 





to win the award or the game. 

As to the second leg of the tripod, 
reporting, Fuson observed, “You 
folks are all professional reporters, so 
it would be silly to tell you how to 
gather information. Instead, I'd like 
to talk to you about the way good 
reporting leads to good writing. You 
really can’t have a good story without 
both.” 

He urged reporters to look for inter- 
esting ways to tell readers facts. 

“Somebody once said that facts 
should be weaved in a story like cho- 
colate chips in a cookie,” Fuson said. 

As an example, he told of an article 
about an lowa town’s isolation. 
Instead of a lead that began with the 
obvious, his lead read: “State Center 

(Continued on page 23) 
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By Mark Fitzgerald 


A reporter’s pledge to a source of 
confidentiality is not a legally binding 
agreement, the Minnesota Supreme 
Court ruled. 

“We're delighted with the decision 
because it introduces the First 
Amendment for the first time” in con- 
sidering the alleged contractual rela- 
tionship between a journalist and a 
source, said Joel Kramer, executive 
editor of the Star Tribune of the Twin 
Cities Minneapolis and St. Paul. 

In its 4-2 decision, the state’s high 
court overturned a $700,000 damage 
award against the Star Tribune and 
the St. Paul Pioneer Press for break- 
ing their reporters’ promises of confi- 
dentiality to Dan Cohen in 1982. 

Over the objections of the report- 
ers, editors at both papers identified 
Cohen in stories as the source of 
information that a Democratic-Farm- 
Labor Party candidate for lieutenant 
governor had been convicted of 
shoplifting 12 years earlier. 

Cohen was a campaign official for 
the Republican gubernatorial candi- 
date and had proferred the informa- 
tion in exchange for a promise that his 
name would not be made public. 

Cohen lost his job at an advertising 
agency the day the Pioneer Press and 
Star Tribune stories appeared. 

He sued arguing that the promise of 
confidentiality amounted to an oral 
contract, or, at minimum, a “promis- 
sory estoppel,” that is, an implied 
contract that would cause an injustice 
if not carried out. 

In 1988, a Hennepin County jury 
awarded Cohen $200,000 in compen- 
satory damages and $500,000 in puni- 
tive damages. 

Last September, a divided Minne- 
sota Court of Appeals panel upheld 
the compensatory award but not the 
punitive damages (E&P, Sept. 9, 
1989). However, the Minnesota 
Supreme Court majority declared that 
neither contract nor promissory 
estoppel law applies in the special 
relationship between a news source 
and a journalist. 

“We are not persuaded that in the 
special milieu of media news gather- 
ing a source and a reporter ordinarily 
believe they are engaged in making a 








Damage award overturned 


Minnesota Supreme Court rules reporter's 
confidentiality pledge is not a contract 


legally binding contract. They are not 
thinking in terms of offers and accep- 
tances in any commercial or business 
sense,” Associate Justice John 
Simonett wrote for the majority. 

“What we have here, it seems to 
us, is an ‘I’ll scratch-your-back- 
if-you’ll-scratch-mine’ accom- 
modation . . . Each party, we think 
assumes the risks of what might hap- 
pen, protected only by the good faith 
of the other party,” he wrote. 

“To impose a contract theory on 
this arrangement puts an unwarranted 
legal rigidity on a special ethical rela- 
tionship, precluding necessary con- 
sideration of factors underlying that 
ethical relationship,” Simonett 
wrote. 





used to avoid liability under the doc- 
trine of promissory estoppel. The 
result of this is to carve out yet 
another special privilege in favor of 
the press that is denied other citizens. 

“I dissent because I believe that the 
news media should be compelled to 
keep their promises like anyone 
else,” Yelta wrote. 

Yelta argued that the decision, seen 
as a great victory for the press, will 
have the paradoxical effect of drying 
up its confidential sources. 

Further, he said the decision 
“offends the fundamental principle of 
equality under the law.” 

“It is unconscionable to allow the 
press, on the one hand, to hide behind 
the shield of confidentiality when it 





“To impose a contract theory on this arrangement 
puts an unwarranted legal rigidity on a special ethical 
relationship, precluding necessary consideration of 
factors underlying that ethical relationship,” Simonett 


wrote. 





Further, Simonett wrote, the dis- 
pute about anonymity promises in the 
Cohen case “arise in the classical 
First Amendment context of the 
quintessential public debate in our 
democratic society, namely, a politi- 
cal source involved in a political cam- 
paign. 

“The potentiality for civil damages 
for promises made in this context 
chills public debate, a debate which 
Cohen willingly entered albeit hoping 
to do so on his own terms.” 

Cohen’s attorney, Elliot Rothen- 
berg, indicated he will appeal the 
decision to the U.S. Supreme Court. 

“It’s a very important case, one 
with far-reaching implications,” he 
told the Associated Press. “The issue 
is, to what extent do newspapers and 
the media have a constitutional right 
to which everyone else in society 
would be held liable?” 

The majority opinion drew a scath- 
ingly worded dissent from Associate 
Justice Lawrence Yelta, who 
attacked not only the decision — but 
the modern-day press itself. 

“The First Amendment is being 





does not want to reveal the source of 
its information, yet on the other hand 
to violate confidentiality agreements 
with impunity when it decides that 
disclosing the source will help make 
its story more sensational and profit- 
able,” he wrote. 

“During the Watergate crisis, the 
press published many pious editorials 
urging that the laws be enforced 
equally against everybody, even the 
president of the United States. 
Nevertheless, the press now argues 
that the law should not apply to them 
because they alone are entitled to 
make ‘editorial decisions’. . .” 

Moving further back into the 
press’s legal history, Yelta bluntly 
declared, “The decision in New York 
Times v. Sullivan has not resulted in a 
more responsible press.” 

Yelta lamented that “a few of the 
more sensational ‘journalistic’ 
enterprises . . . appear to be growing 
in number of popularity, replacing the 
great newspapers of the past.” 

“Perhaps it is time in these United 
States to return to treating the press 

(Continued on page 33) 
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ADVERTISING 





By Debra Gersh 


Following closely hearings over 
control of the content of tobacco 
advertising, (E&P, July 21), another 
congressional subcommittee has held 
hearings on regulating the content of 
advertising, this time requiring warn- 
ing labels in all alcoholic beverage 
ads. 

The hearings were held by the 
House Energy and Commerce Com- 
mittee’s Subcommittee on Transpor- 
tation and Hazardous Materials on 
H.R. 4493, a bill introduced by Rep. 
Joseph P. Kennedy II (D-Mass.) that 
would require rotating health warn- 
ings similar to those in tobacco adver- 
tisements in all alcoholic beverage 
ads. 

Print ads would include an 800- 
number for counseling and referral, 
and in the broadcast ads the warnings 
would have to be read aloud and also 
appear in a graphic on television. 





Regulating alcohol advertising 
Congressional subcommittee conducts hearings 


feel this bill ignores. 

In a unique approach to the situa- 
tion, Monty Roberts, a former 
Anheuser-Busch brand director and 
now an active lay Christian minister, 
called on Congress to fund “Chemical 
Health” as a brand to compete with 
its share of voice in the media. 

“I am a staunch believer in free 
speech rights for all, for Anheuser- 
Busch as well as the National Endow- 
ment for the Arts, for Sen. Jesse 
Helms, as well as Robert Mapple- 
thorpe,” Roberts testified. “I am 
alarmed by the pharisaical trend to 
legislate morality, and I do not believe 
a simple 10- to 12-second voice-over 
warning on TV and radio commercials 
for beer and wine will significantly 
constrain the marketing efforts of the 
alcoholic beverage industry, because 
these efforts are competitive, and 
what is important to the beer adver- 
tiser is the relative weight of his cam- 
paign versus the campaign of his com- 





effect’ on print media.” 


“Judging from the tobacco experience,” she 
continued, “it is impossible to imagine how this 
requirement would have any substantial ‘chilling 





“We must ensure that people have 
adequate information to combat the 
$2 billion the [alcohol beverage] 
industry spends each year to glamor- 
ize drinking — advertisements where 
there is no mention of the serious 
health and safety consequences of 
alcohol,” said Rep. John Conyers Jr. 
(D-Michigan), one of the bill’s co- 
sponsors. 

A plethora of medical experts testi- 
fied to the health risks associated with 
alcohol abuse and called on Congress 
to look at the health warnings in ads as 
a first step, and representatives from 
the beer, wine and distilled spirits 
industries discussed the potential 
impact on their businesses. 

Those in the advertising and broad- 
cast industries, however, pointed to 
the potential loss of advertisers who 
would be forced to alter their mes- 
sages to the point where they might 
choose not to advertise at all, and to 
the First Amendment protections 
enjoyed by commercial speech they 








petitor. 

“Since H.R. 4493 will apply to all 
alcoholic beverage advertising, it 
levels the playing field,” Roberts 
explained. “What is important to the 
beer marketer is ‘share of voice,’ not 
length of commercial. . . 

“What is needed is an aggressive, 
pro-active and paid integrated mar- 
keting effort to combat the public 
health menace of alcoholism, drug 
addiction and chemical dependency 
by utilizing the very techniques devel- 
oped by companies like Anheuser- 
Busch and Philip Morris. 

“In short, I would call on the Con- 
gress to fund ‘Chemical Health’ as a 
brand to compete for share of voice 
on the nation’s media and share of 
mind and heart of the consumer as the 
next step in the battle against this 
public peril,” Roberts stated. 

Patricia Taylor, director of the 
alcohol policies project of the Center 
for Science and the Public Interest, 
argued that “H.R. 4492 would not ban 





alcohol advertising. It would merely 
change the way in which alcoholic- 
beverage producers advertise their 
products... 

“Judging from the tobacco experi- 
ence,” she continued, “it is impossi- 
ble to imagine how this requirement 
would have any substantial ‘chilling 
effect’ on print media. In fact, if brew- 
ers make good on their threat to halt 
broadcast advertising of beer com- 
mercials, the print media would be the 
likely beneficiary of a boost in alco- 
holic beverage advertising, just as 
they have benefited from dramatic 
growth in tobacco advertising since 
the elimination of broadcast tobacco 
ads.” 

Jean Kilbourne, member of the 
board of directors of the National 
Council on Alcoholism and Drug 
Dependence, conceded that “Adver- 
tising does not cause alcoholism. Al- 
coholism is a complex illness and its 
etiology is uncertain. However, alco- 
hol advertising does create a climate 
in which alcohol use is glamorized 
and dangerous attitudes toward alco- 
hol are presented as normal, appro- 
priate and innocuous... 

“Although ...it may well be 
impossible to prove conclusively that 
alcohol advertising increases con- 
sumption, it quite clearly affects for- 
mation and the internalization of 
social norms,” she continued. “The 
ads contribute to an environment of 
social acceptance of heavy drinking 
and denial of related problems. In 
addit.on, media dependence on alco- 
hol advertising revenue discourages 
full and open discussion of the many 
problems associated with alcohol use. 
For these reasons alone, alcohol 
advertising should be controlled . . . 

“Requiring health and safety mes- 
sages on alcohol advertisements is 
not a threat to First Amendment pro- 
tections, but rather an effort to ensure 
that more speech is available to the 
public.” 

George A. Hacker, staff director of 
the National Coalition to Prevent 
Impaired Driving, pointed out that 
“Best of all, these messages on TV and 
radio will appear in the ad, not in the 
‘graveyard’ hours of broadcast, as do 
many public service announcements, 
and will share the power of the mass 
medium selected for the advertise- 
ment.” 
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Also testifying in support of the bill 
was Lois Jean White, a member of the 
national Parent-Teacher Association 
board of directors. 

James C. Sanders, president of the 
Beer Institute, testified that “We 
believe this proposed legislation is 
both unnecessary and unwise, 
unnecessary because beer advertising 
does not cause alcohol abuse and 
unwise because the proposed warn- 
ings will be ineffective and probably 
counterproductive ... 





casters have. The impact on the abil- 
ity of broadcasters to. provide public 
service to their community — 
including news and public affairs, as 
well as sports and entertainment 
programming — will significantly 
diminish if the bill becomes law . . 

“The placement of a warning mes- 
sage on 30- and 15-second commer- 
cials dilutes the overail sales message 
to such an extent that advertisers will 
not purchase advertising,” Fritts con- 
tinued. 





“We are at the lowest point in advertising spending 
since 1949,” Meister commented. “Not only are 
advertising expenditures decreasing because of the 
drop in consumption, but on a per case basis 
distillers are spending less on advertising.” 





“Commercial free speech is consti- 
tutionally protected,” he stated. 
“The existing evidence on the effect 
of alcohol advertising will simply not 
support the proposed restrictions on 
commercial speech... 

“The subjective and arbitrary sin- 
gling out of advertising as a major 
controlling cause of abuse is unsup- 
ported by research,” Sanders con- 
tinued. 

F.A. Meister, president and chief 
executive officer of the Distilled 
Spirits Council of the United States, 
testified that his association does 
“not believe that the ‘bumper sticker’ 
approach to education embodied in 
the Kennedy bill is the appropriate 
approach to the complex problem of 
alcohol abuse .. . 

“We are at the lowest point in 
advertising spending since 1949,” 
Meister commented. “Not only are 
advertising expenditures decreasing 
because of the drop in consumption, 
but on a per case basis distillers are 
spending less on advertising. It 
should be noted that advertising 
decreases have followed consump- 
tion declines, not the reverse.” 

Small vintners will be especially 
burdened by the bill, testified Tony 
Debevec of the Chalet Debonne Vine- 
yards on behalf of the Association of 
American Vintners. He pointed to 
point-of-purchase displays and pro- 
motional brochures as particular 
areas of potential problems. 

“To require warning labels to be a 
part of alcohol ads will simply drive 
those ads off the air without achieving 
the goal of reducing alcohol abuse in 
America,” according to Edward O. 
Fritts, chairman and chief executive 
officer of the National Association of 
Broadcasters. “Advertising is the 
only source of revenue which broad- 








Also testifying against the bill was 
James Benson for the American 
Advertising Federation, who stated 
that “Mandatory warnings are an 
inefficient way of disseminating infor- 
mation to intended audiences.” 

Harold A. Shoup of the American 
Association of Advertising Agencies 
noted that, among other things, “It is 
unrealistic and unreasonable to 
expect any positive results from a 
campaign that is merely thrown to the 
wind. 

“Quite frankly, if an advertising 
agency were to present a campaign 
and media plan such as this — even if 
money were no object — that agency 
would be the object of scorn and deri- 
sion from both the client and other 
marketing professionals . . . 

“The bad marketing aspect of this 
bill has a constitutional dimension. 

“As a matter to constitutional pol- 
icy, when free speech issues are 
involved, laws must do what they are 
intended to do as efficiently as possi- 
ble, without unnecessarily infringing 
on the cherished rights of others.” 

Daniel L. Jaffe of the Association 
of National Advertisers agreed that 
“the bill is not likely to withstand a 
constitutional test,” and noted that 
the “proposed legislation complete- 
ly confuses the substantive dif- 
ference between advertising and la- 
beling . . . Advertising should not be 
required to be an encyclopedia of 
product. information.” 

“The Freedom to Advertise Coali- 
tion is concerned that well-inten- 
tioned legislators are about to send 
another legal product down the slip- 
pery slope of advertising censor- 
ship,” according to Ray M. O’ Hara of 
Patton, Boggs & Blow, whe testified 
on behalf of the coalition. “Even 
though warning labels do not consti- 





tute the most radical form of censor- 
ship, they historically symbolize the 
first step toward more draconian mea- 
sures.” 

Also testifying were: Janet D. Stei- 
ger, chairman, the Federal Trade 
Commission; Bobby Heard, youth 
coordinator, Texans’ War on Drugs; 
Patricia Taylor, director, Alcohol 
Policies Project, Center for Science in 
the Public Interest; Nan Franks, 
Alcoholism Council of the Greater 
Cincinnati Area; Lawrence Wallack, 
professor, on behalf of the American 
Public Health Association; the Rev. 
Thom White Wolf Fassett, general 
secretary, General Board of Church 
and Society, United Methodist 
Church; Robert M. Parham, associate 
director, Christian Life Commission, 
Southern Baptist Convention; Wil- 
liam J. McCord, executive director, 
South Carolina Commission on Alco- 
hol and Drug Abuse, on behalf of the 
National Association of State Alco- 
hol and Drug Abuse Directors; Dr. 
Charles B. Arnold, Metropolitan Life 
Insurance Company; Dr. Joseph R. 
Zanga, American Academy of 
Pediatrics; Dr. Sheila B. Blume, 
American Medical Association; Dr. 
Donald Keith, American Academy of 
Family Physicians; Barry W. Lynn, 
legislative counsel, the American 
Civil Liberties Union; Steven H. Shif- 
frin, professor, Cornell University 
Law School; and Frank Woods, 
chairman, the Wine Institute. 


Newspaper 
Week theme chosen 


The theme of the 1990 National 
Newspaper Week, sponsored by the 
Newspaper Association Managers, 
Oct. 7-13, is “Free Press/Free Peo- 
ple, More News/More Views.” 

Saturday, Oct. 13, is International 
Newspaper Carrier Day, sponsored 
by the International Circulation Man- 
agers Association. 

NAM is offering newspapers a full 
press kit for National Newspaper 
Week, including camera-ready edi- 
torials, comic strip characters and 
editorial cartoons, suggestions and 
programs for activities, in-house ads 
and other promotional material. 

The kits are available through many 
state and regional associations, and 
they can be purchased directly from 
the Newspaper Association Manag- 
ers Inc., The Newspaper Center, Box 
17407, Dulles Airport, Washington, 
DC 20041; (703) 648-1123. Single kits 
cost $6 each plus $1.50 postage/ship- 
ping. Discounts for bulk purchases 
are available as low as $2 each plus 
shipping/postage for 100 kits or more. 
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By George Garneau 


Newspapers will rise from the bot- 
tom of a 10-year economic trough to 
exceed U.S. economic growth in 
1992, the annual forecast by Veronis, 
Suhler & Associates Inc. predicts. 

The New York investment banking 
firm’s five-year outlook predicts 
spending on newspaper advertising 
and circulation will increase an aver- 
age of 6.7% a year through 1994, to 
$61.9 billion. 

“We don’t believe newspapers are 
on a time line to extinction,” com- 
pany president John Suhler told 
reporters. 

The slump that began in 1987, when 
growth in newspaper spending fell 
below gains in the gross national 
product, will snap in 1992, the fore- 
cast says. 

Newspaper spending will remain 
flat this year, equaling 1989 growth of 
3.9%. It will expand 5.5% in 1991 and 
7% in 1992, when newspapers will 
surge ahead of economic growth, cap- 
turing spending increases of 8.5% in 
1993 and 8% in 1994. 

The report presumes average eco- 
nomic growth of 7.2% — no re- 
cession — for five years. It is not 
adjusted for inflation. 

The annual forecast, in its fourth 
year, is designed to inform buyers and 
sellers of media properties about the 
chances for growth. It costs $500. 

Suhler said the robust growth in 
non-measured media, such as promo- 
tions and direct mail advertising, 
which have cut into newspaper adver- 
tising in the last five years, appears to 
have moderated. 

Current low earnings and soft 
advertising in newspapers are not 
structural, he said, but are a reflection 
of newspapers’ hypercyclical nature, 
meaning they do better than the eco- 
nomy in good times, worse in down- 
turns. 

Current soft advertising and profit 
declines for newspapers are more a 
reflection of consolidation in the retail 
and financial industries than of long- 
term loss of household penetration, 
Suhler said. Since newspapers retain 
the readers whom advertisers want to 
reach, market penetration of 70% is 
not a problem for newspapers. 

The forecast detected these trends: 





No extinction for newspapers 


Annual forecast by Veronis, Suhler & Associates predicts 
newspapers will again exceed U.S. economic growth by 1992 


@ A weak economy, real estate 
market and auto sales will restrict 
growth in classified ads, which 
ground nearly to a halt last year after a 
boom during the mid-1980s, for the 
next two years. 

@ Soft advertising will force 
publishers to raise circulation rates 
over the next five years. Higher 
prices will slow circulation growth for 
Sunday papers, compared with the 
last five years. Weekday circulation 
will gain modestly, buoyed by demo- 
graphic strengths. 

@ An aging population will help 
newspapers, whose readers tend to be 
older than consumers of other media, 
but rising prices will offset demo- 
graphic improvements. 





growth rate of 6.7% a year compares 
with 5.9% growth for circulation 
spending, expected to rise to $12.1 
billion in 1994, from $9 billion last 
year. 

Paid weeklies will cost 39.3¢ in 
1994, up from 33.3¢ last year, and will 
increase circulation 3.1% a year. Paid 
weekly circulation will grow from 17 
million last year to 18 million in 1994, 
while their share of the weekly market 
slips to 30%, from 33%. 

Free weeklies will boost their cir- 
culation from 35 million last year to 43 
million in 1994 and up their piece of 
the weekly market to 70% from 66%. 

@ Newspapers will retain the big- 
gest piece of the communications 
industry pie, a piece that will continue 





Spending for daily newspapers will rise, at an 
average of 6.6% a year, from $41 million last year to 
$57 billion in 1984. Spending for weeklies will rise 
from $3.3 billion last year, at a rate of 7.9% a year, to 


$4.8 billion in 1994. 








Other forecasts: 

@ Advertising in weeklies will con- 
tinue to grow faster than in dailies, but 
weeklies remain a small fraction of 
newspaper advertising. 

@ Spending for daily newspapers 
will rise, at an average of 6.6% a year, 
from $41 million last year to $57 bil- 
lion in 1994. Spending for weeklies 
will rise from $3.3 billion last year, at 
arate of 7.9% a year, to $4.8 billion in 
1994. 

® Overall daily circulation will 
increase 1.5 million, 0.5% a year, to 
64.6 million in 1994. Morning papers 
will gain 1.7% a year; afternoon 
papers will lose 2% a year. 

The average price of a daily paper 
will rise from 30¢ last year to 37¢ in 
1994, an annual increase of 4.3%. 
Sunday papers will cost $1.27 in 1994, 
up 6% a year from the 95¢ average last 
year. 

Sunday circulation will grow an 
average of 1.8% a year to 70 million in 
1994, from 64 million last year. 

Spending for ads in daily papers 
will rise from $32.4 billion last year to 
$44.9 billion in 1994. The average 





to shrink, but slower. In 1984 newspa- 
pers had a 28% share, dropping to 
25% last year and 24% in 1994. 

@ The fastest growing communica- 
tions segment, business information 
services, projected to catch spending 
growth of 8.6% a year, will increase 
its share of the communications 
industry pie to 12.7% in 1994 from 
12% last year. 

@ Broadcast television will shrink 
from 13.8% last year to 13.3% in 1994. 

@ Cable television growth will 
begin to slow. Total spending on cable 
will grow 8% a year to $19.5 billion as 
it nears full penetration. 

@ Magazines will grow an average 
7.2% a year, with spending reaching 
$24 billion and ad spending in con- 
sumer magazines growing 6.8% annu- 
ally to $9.4 billion in 1994. 





Sunday mag folds 


Westchester Rockland Newspa- 
pers said it would cease publication of 
its Sunday magazine, Suburban Peo- 
ple, at the end of July. 
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Book reviews 





Finding where 
to find it 


Journalism: A Guide to the Ref- 
erence Literature. Jo A. Cates. 
(Englewood, Colo.: Libraries Unlim- 
ited, 214 pages.) $38. 

This one-volume comprehensive 
reference brings together more than 
1,000 titles and sources for informa- 
tion on print and broadcast journal- 
ism. Listed are bibliographies, dic- 
tionaries, databases, biographical 
sources, yearbooks, collections, hand- 
books, manuals, stylebooks, cata- 
logs, periodicals, associations, 
research centers and archives. 

Each entry is annotated, some- 
times critically and humorously. She 
explains how, for instance, the 
Detroit Free Press Style Book seeks 
to create “consistency,” but author 
Cates wryly adds, “Why then is the 
book called a Style Book on the cover 
and a stylebook on Page 3?” 

Her entry on Editor & Publisher 
International Yearbook begins: “This 
yearbook, claiming to hold more than 
250,000 facts about newspapers, touts 
itself as the encyclopedia of the news- 
paper industry. That is no misnomer, 
as it is possibly the single most impor- 
tant one-volume source on the news- 
paper industry... .” 

Cates is chief librarian at the Poyn- 











ter Institute for Media Studies, St. 
Petersburg, Fla. 


* * * 


Cleopatra’s Nose, the Twinkie 
Defense & 1500 Other Verbal Short- 
cuts in Popular Parlance. Jerome Agel 
and Walter D. Glanze. (New York: 
Prentice Hall Press, 266 pages.) 
Paper, $9.95. 

The book seems to want to be a 
collection of verbal shortcuts or fig- 
ures of speech. It is to some extent, 
but it is more a hodgepodge of infor- 
mation, a kind of quasi-encyclopedia 
that ranges from identifying maga- 
zines, such as the abolitionist The 
Liberator, to events, such as the 
Empire State Building Crash (when a 
bomber plowed into the skyscraper in 
1945). 

The facts are grouped by decades 
and, in earlier times, by centuries. 
Thus in the 1940s you have Enola Gay 
(US B-29 Superfortress bomber that 
dropped the bomb on Hiroshima) and 
V-J day. In the *30s, you learn the 
meanings of Molotov cocktail, El 
Caudillo (Franco), Wrong-Way Cor- 
rigan (whose plane landed in Ireland 
instead of California), the Burma 
Road. 

The trail of information pushes 
back to the early centuries and you 
learn that the Cadmean Letters were a 
partial Greek alphabet originating 





with Cadmus, a king of Tyre, and 
Hammurabi’s Code, an ancient set of 
laws carved on a rock column in 
Babylon. Overall, the book is point- 
less, but can be fun and of some use to 
explain a title, name or phrase. 

Agel is a successful free-lance 
writer; Glanze has edited 50 reference 
works. 


* * * 


Modern Newspaper Editing. Gene 
Gilmore. Fourth Edition. (Ames, 
lowa: Iowa State University Press, 
305 pages.) $29.95. 


Used in editing classes for nearly 20 
years, this book, now in the fourth 
edition and computer-wise, is still a 
serviceable, bright primer for begin- 
ning editing students. 

Besides hands-on advice, there are 
chapters on “The Law and the Copy 
Editor,” “Problems of Policy,” 
“Editorial Management,” “Newspa- 
per Research” and the “Future of 
Editing.” 

A chapter on “Designing the 
Pages” includes an interesting dis- 
play of 13 front pages, with analyses 
of strengths and weaknesses. In the 
Denver Post he finds that pictures 
overpower stories and three headline 
faces detract from appearance. The 
Toronto Globe and Mail is “clut- 

(Continued on page 37) 





Fi your question is about insurance for space 
shuttles, oil refineries, ships or planes, 
we can't help. 


But if it's about personal insurance, we can. 
When it comes to insuring automobiles, 
homes, and small boats, we're the largest 
in the business. We're also among the 
biggest writers of individual life and health 


insurance. 


Next time you have a question about personal 
insurance, call one of these numbers. 


State Farm Insurance 
Home Office: Bloomington, Ill. 
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Arnold York 
Malibu Times 
Malibu, Calif. 


By M.L. Stein 


Arnold G. York, publisher of the 
Malibu (Calif.) Times, had just hired a 
young reporter and took her to lunch 
for a crash course on the community. 

“Now whatever you’ve heard 
about what a glamorous place this is, 
keep in mind that Malibu is just like 
any other town with the usual prob- 
lems and events that have to be cov- 
ered,” he advised her. 

“And, by the way,” he noted, 
“Dustin Hoffman is sitting behind 
-| you and that’s Charlie Sheen over at 
the salad bar.” 

York, a Los Angeles trial lawyer 
for 23 years before he and his wife 
Karen bought the Times in 1987, 
related the incident recently while 
insisting that Malibu really is an 
ordinary community. 

Well, yes, if ordinary means a place 
where the average price for a two- 
bedroom “basic” beach home is $2 
million, a fixer-upper goes for 
$750,000, and whose residents 
include — besides Hoffman and 
Sheen — such celebrities as Johnny 
Carson, Larry Hagman, Lee Majors, 
Mel Brooks, Burgess Meredith, Kris 
Kristofferson, Whoopi Goldberg, 
Bob Dylan, Rod Steiger, Bruce Wil- 
lis, Bob Newhart and Charlie’s 
father, activist and actor Martin 
Sheen. 





their plant near the beach. 


The sale, Karen recalled, took 
place shortly after Arnold came home 
one night and complained he was sick 
of lawyering. 

“Why don’t you do something else 
then?” she suggested. 

A few days before, they had heard 
from friends that the Times was for 
sale and Karen recommended they 
look into it. 

York, 53, said he was not fazed by 
the fact that he had no experience in 
publishing or journalism. 

He asserted that being a lawyer 
provides excellent preparation for the 
newspaper business. 

“Being a trial lawyer is a deadline 





In his editorials, York takes a qualified pro-growth 
position, which doesn’t endear the Times to everyone. 





The Los Angeles County city also 
is noted for its horrendous landslides 
and winter storms that have splin- 
tered dozens of those expensive 
beach homes. 

Besides, how many other burgs are 
27 miles long and a mile wide? 

All of this was familiar to the Yorks 
who had lived on a Malibu hillside 
overlooking the Pacific for 14 years 
before they bought the then-tabloid 
Times from Reeves Templeman, who 
founded it in 1947. Templeman still 
writes a column for the paper. 








business,” he explained, “and I spent 
a lot of time getting information from 
people who didn’t want to give it to 
me. 

Still, York said he is grateful for the 
grounding given him by Gil Peters, 
the editor of the Times when the 
Yorks purchased it. The current edi- 
tor is Manley Witten. 

Peters, a former Boston Globe and 
UPI newsman, “really taught me how 
to be a journalist,” York recalled. 

Karen, 47, who had been owner of a 
high-powered Los Angeles ad 





Malibu (Calif.) Times, at 


Photo by M.L. Stein 


agency, gave up her business a few 
months later to take charge of the 
Times’ advertising department with 
the title of co-publisher and marketing 
director. 

York said they brought the paper 
from a 3,000-paid circulation to a 
15,000-free distribution publication, 
mostly by mail delivery. 

Recently, the Yorks started a sec- 
ond weekly, Country & Canyon 
Times, which serves the inland com- 
munities of Calabasas and Agoura. Its 
free distribution circulation is 25,000, 
York said. 

The Yorks share the Malibu turf 
with a strong competitor, the Malibu 
Surfside News, a weekly tabloid 
edited, published and owned by Anne 
C. S. Soble, who began the paper 16 
years ago after a stint as an Asso- 
ciated Press reporter and broadcast 
journalist. 

Soble, who claims a 15,000-free dis- 
tribution and 5,000-paid, appears to 
view the Yorks as upstarts. 

“T really don’t regard them as com- 
petitors,” she told E&P. “We're big- 
ger, have more advertising and run 
more local news and features. They 
[the Yorks] don’t have a professional 
background in journalism.” 

Soble’s husband is Ronald Soble, a 
Los Angeles Times staff writer, who 
does not contribute to the Surfside 
News, according to his wife. 

York termed Anne Soble a “tough 
competitor,” but denied her assertion 

(Continued on page 32) 
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CIRCULATION 








By Mark Fitzgerald 


The Audit Bureau of Circulations is 
suspending its current audit of the 
Washington Times at the newspa- 
per’s request. 

The Times, which remains an ABC 
member in good standing, said it took 
the action after ABC said an audit of 
the paper’s circulation for the 12- 
month period ending Sept. 30, 1989 
was not possible because of the condi- 
tion of records kept by independent 
carriers. 

About two-thirds of Times circula- 
tion is home-delivered, and about 
80% of that is handled by independent 
carriers, Times general manager Her- 
man W. “Bill” Paul Jr. said in a tele- 
phone interview. 

Paul said the Times had never hada 
problem with ABC audits before, and 
that internal circulation records were 
in good shape. 

However, as it has at other papers 
recently, the Schaumburg, IIl.-based 
audit group examined individual inde- 
pendent carrier records in great detail 
and decided the record-keeping was 
insufficient for an audit. 

Paul said the paper found itself 
squeezed by the conflicting demands 
of ABC and the Internal Revenue Ser- 
vice. 

“We haven’t overly supervised our 
carriers, following the advice from 
ANPA [American Newspapers 
Publishers Association] that the more 
you supervise them, the closer they 
come to being employees,” Paul said. 

While the paper could have chal- 
lenged ABC’s actions, it had little 
appetite for a long legal fight, and it 
does not believe the audit is all that 
necessary in the first place. 

“If we had been a well-established 
metro paper and this was a big prob- 
lem, we probably wouldn’t have done 
it [requested the audit suspension],” 
Paul said. 

The 8-year-old Times, he noted, 
has few big national advertisers and 
its retail advertising is not a substan- 
tial factor. 

As it was, he said, the paper con- 
tacted its major local advertisers to 
apprise them of the coming suspen- 
sion. 

“Their basic response was it didn’t 
matter. They said, ‘We use you be- 
cause we get results’,” Paul said. 

At a time when big-city newspaper 
advertising is flat or slumping, Paul 





said, the Times in its second quarter 
showed a year-to-year ad volume 
increase of 29%. 

“We're ecstatic about that, and our 
circulation is strong.” 

In its agreement with ABC, the 





next audit will be for the six-month 


Washington Times suspends ABC audit 


period from April 1 to Sept. 30, 1991. 
During the disputed period, Times 
circulation grew from an ABC- 
audited 94,017 for the 12-month 
period ended Sept. 30, 1988, to 
103,539, according to the paper’s 
(Continued on page 31) 
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Councilman favors 
‘loose lips’ penalties 


To make sure secret sessions stay 
secret, Santa Ana (Calif.) Council- 
man Dan Griset is asking fellow Coun- 
cil members to pass a law that would 
make it a misdemeanor for them to 
reveal what went on behind the closed 
doors. 

The penalty for loose lips could be 
six months in the county jail or a 
$1,000 fine or both, according to city 
manager Ed Cooper. 

Griset expressed concern about 
leaks from those executive sessions 
permitted under the state’s open 
meetings act. Exemptions in the act 
include labor negotiations, personnel 
performance and consultation with an 
attorney on pending lawsuits against a 
public body. 

The gag would cover not only the 
press but even the Council members’ 
families, Cooper said. 

Griset told the Orange County 
Register: “I think each elected offi- 
cial would do better to talk to no one 
about business that’s discussed in 
executive session. 

“The intent [of the ordinance] is to 
establish a higher standard of public 
conduct.” 

At least one councilman, John 
Acosta, was skeptical. 

“No way are you going to get seven 
politicians to keep their mouths 
shut,” he said. “It won’t happen.” 

Cooper told E&P he saw no consi- 
tutional problem with the measure. 


INAME forms 
postal committee 


The International Newspaper 
Advertising and Marketing Execu- 
tives has formed an ad hoc postal 
committee to address pending and 
future issues before the U.S. Postal 
Service. 

Noting that the committee will not 
serve a lobbying function, INAME 
executive director Reggie Hall said 
the committee at this point will pri- 
marily assist the efforts of the Ameri- 
can Newspaper Publishers Associa- 
tion. 

The committee’s current focus is 
on the recommendation before the 
Postal Service to create a new satura- 
tion third class mail rate that would be 
considerably lower than the existing 
third-class rate paid by newspapers 
and retailers. The new rate, which 








could become effective as early as 
Feb. 1, 1991, could give saturation 
mailers such as ADVO as much as a 
50% cost advantage. 

Members of the INAME commit- 
tee include its chairman, Nicholas 
Cannistraro, vice president/advertis- 
ing of the Washington Post; Gerry 
Wilson, director of marketing, the 
San Diego Union-Tribune; Marji 
Ruiz, advertising director, the Seattle 
Times; Al Corey, advertising direc- 
tor, the St. Petersburg Times; and Jim 
Lytle, senior vice president/sales 
director, Newspapers First, New 
York. 


Convicted in 
drug sale 
at newspaper 


The first of 20 Los Angeles Times 
employees arrested in a 1988 drug raid 
at the paper’s Orange County produc- 
tion plant was convicted of selling two 
grams of methamphetamine to a 
police informant. 

The jury, however, deadlocked on 
a charge that press operator David 
Louis Abbott, 30, had sold a half-ounce 
of methamphetamine earlier that year. 

Several other former Times 
employees have pleaded guilty to 
charges of selling drugs to the infor- 
mant. 

Abbott faces up to four years in 
prison. 


Lesher, government 
co-sponsor panel 


Lesher Communications Inc. and 
the U.S. Department of Labor’s 
Employment and Training Division 
(ETA) are sponsoring a one-day con- 
ference called “Building a Quality 
Workforce” on Aug. 23 in Pleasan- 
ton, Calif. 

The conference is targeted to 
employers in Alameda and Contra 
Costa counties in Northern Califor- 
nia. The focus will be on “how and 
where to get the right information and 
the right people to keep business com- 
petitive,” a Lesher spokeswoman 
said. 

Presentations and discussions will 
be led by senior executives and spe- 
cialists in business assistance, eco- 
nomic development, workplace liter- 
acy, job training and placement, labor 
market information and drug and 
alcohol abuse. 

California Lt. Gov. Leo McCarthy 
will be the luncheon speaker. 


fornia-based McClatchy Newspa- 


Move to morning 


The afternoon Beaufort (S.C.) 
Gazette will switch to morning publi- 
cation Sept. 3. 

Publisher John L. Heath said 
morning publication, with delivery 
scheduled before 6:30 a.m., would 
allow a better news and advertising 
product, including comprehensive 
stock listings and late sports news. 

Founded in 1897, the Gazette began 
weekday publication in 1973. In Janu- 
ary the News & Observer Publishing 
Co. of Raleigh, N.C., sold it to Cali- 


pers. 
— AP 
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When alleged mob basin Vincent 
“the chin’ Gigante was arrested 
recently, the New York Post and the 
New York Daily News came up with the 
same front-page headline. 
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Tips 


(Continued from page 14) 





is 45 miles from Des Moines, 15 miles 
from Ames and 13 miles from the 
nearest McDonalds.” 

“It drives me crazy to hear some- 
one described as a good writer but not 
as a good reporter,” Fuson said. 
“Good reporting is the heart and soul 
of a well-written story.” 

In other tips, he advised partici- 
pants to organize their material as 
they go along, to be open to new pos- 
sibilities so the story can change focus 
if new developments arise, and to give 
everyone possible a chance to speak. 


“Even when its uncomfortable to 
talk to someone, such as a person 
accused of a crime, we owe them that 
opportunity,” Fuson said. 

He also suggested, “Most of all, 
dare to be dumb.” 

On writing, the last leg, Fuson 
urged participants to write “leads that 
grab you by the throat and don’t let 
go.” As an example, he said his 
favorite lead was one a friend put ona 
silly story about an ice cream parlor: 
“This is a scoop I'd rather lick than 
write.” 

“The leads need to set the tone,” 
he said. Whether the story is funny, 
somber or dramatic, the lead should 
reflect that. 

Writers should make sure tone is 
consistent throughout the entire 
story, he said. That is done by cutting 
away everything that does not add to 
the story. 

Another characteristic, he said, is 
for the writer to put the reader at the 
scene. 

“Instead of having somebody 
explain what they do, be there and 
watch them,” he said. “The best sto- 
ries have a you-are-there quality to 
them.” In addition, reporters need to 
include telling details, to get senses 
into the story, to use anecdotes and 
humor and to replace generalities 
with specifics whenever possible. 

“Show, don’t tell. You’ve heard 
this a million times, but we must do it. 
Mark Twain said, ‘Don’t tell me that a 
woman screamed. Bring her out and 
let her scream,’ ” Fuson recalled. 

Fuson said that before writing a 
story, he usually makes a short list to 
remind himself what he is trying to 
say. 

“Try to write one sentence that 
explains what it is you are doing,” he 
advised. “Weave in background 
information or leave it out.” 

He urged the audience to give 
meaning to numbers, to quantify sta- 
tistics in a way that people can under- 
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stand. 

“Put the size of that budget 
increase in cheeseburgers,” he said. 
“Or, if you can’t get away with that, 
how many more cops could be 
hired?” 

Fuson’s final rule: Don’t turn in a 
story that you would not read. 


In another presentation, Mark 
Davis, general assignment reporter 
for the Tampa Tribune and an ASNE 
prizewinner, said many young report- 
ers who know too little about their 
topics “attempt to cloak their ignor- 
ance in some colorful prose.” 


“It won’t work,” Davis warned, 
comparing poorly reseached writing 
to a poorly built home: “Neither will 
stand up to scrutiny from the 
inspectors — in our case, the editors 
and reading public — and when 
you’re dealing with lives, livelihoods 
and reputations, there is no substi- 
tute.” 


Davis urged writers to use active 
verbs and transitions, which he 
defined as another word for “logical 
thought processes.” 


“A standard news story is almost 
like a series of steps — each para- 
graph, or block of thought, is a step,” 
he said. “The reader has to make a 
leap every time you introduce a new 
thought in the story unless you make 
it easy. Consider transitions the 
wheelchair ramps of literature: You 
ease the reader to the next level.” 


In stressing the three R’s — 
rewrite, review, revise — Davis sug- 
ested that most stories are improved 
when shortened and when the most 
newsworthy and interesting elements 
are brought to the surface. 

He recalled the advice of a college 
professor who said that “If there’s a 
bear in this story, bring him on.” 

“Every story has a bear in it,” 
Davis said. It may be in the middle, on 
the edge of the writer’s thoughts, or 
hiding near the end, but writers and 





editors must find the bear and bring it 
to the front, he said, and, “Make that 
animal roar.” 

Co-chairs of the seminar were Gor- 
don Britton of the Midland, (Mich.), 
Daily News, and Rob Schorman of 
the Bloomington, (Ind.), Herald 
Times. 


lrish Press unions 
accept concessicns 
to keep paper alive 


The Jrish Press in Dublin has 
agreed with its trade unions on a 
“radical” package that includes a 
new typesetting system, 200 fewer 
jobs and a longer workweek, manage- 
ment said. 

The deal July 22 came hours before 
a deadline the publisher had set to 
close the 59-year-old paper. 


Ingersoll Publications Ltd., which 
manages the paper and shares owner- 
ship with the de Valera family, said 
the job cuts would be “voluntary.” 
The four-day, 28-hour workweek for 
journalists expands to five days and 
35 hours, and modern, computer- 
ized front-end system will aid produc- 
tion when the paper moves to a new 
headquarters later this year, the com- 
pany, owned by Ralph Ingersoll II, 
said. 

Founded in 1931 by Eamon de Val- 
era, Irish Press Newspapers pub- 
lishes morning, evening and Sunday 
editions. 


Ingersoll and his former partners, 
E.M. Warburg, Pincus & Co. of New 
York, acquired a 50% share in De- 
cember 1989. When their debt-ridden 
partnership broke up in july amid a 
loan default, Ingersoll gave up his half 
of their U.S. newspapers in return for 
Warburg’s half of their European 
papers. 
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WALKER LUNDY has been named 
editor and senior vice president of the 
St. Paul Pioneer Press. 

Lundy, 47, will direct the entire 
news staff. The editorial page staff 
will continue to be directed by Pio- 
neer Press publisher and president 
Mary Junck. 

Lundy joined the Pioneer Press 
from Gannett Newspapers in 
Washington, D.C., where he was a 
general news executive. He began his 
newspaper career in 1965 at the 
Atlanta Journal and has also served 
as executive editor of the Tallahassee 
(Fla.) Democrat, as metro editor of 
the Charlotte (N.C.) Observer, as 
managing editor of the Fort Worth 
(Texas) Star-Telegram, city editor of 
the Detroit Free Press and as editor of 
the Arkansas Gazette. 


* * * 


The retirement of San Francisco 
Examiner editorial page editor TOM 
DEARMORE and the appointment of 
LEE DEMBART as his successor, was 
announced by publisher WILLIAM R. 
HEARST III. 

Dearmore, 62, is a former Nieman 
Fellow who had held the job since 
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Lee Dembart 


1978. He has won several honors, 
including the 1980 Walker-Stone 
Award for editorial writers. 

Dembart, 43, a forme: seporter for 
the New York Times, New York Post, 
and Los Angeles Times, has been 
attending Stanford University Law 
School for the past two years and 
plans to complete his third year in 
1991. He has also written book 
reviews for the Examiner. 


* * * 


BRUCE Coury, former publisher of 
the Clearwater (Fla.) Sun, has been 
named publisher of the Edwardsville 
(Ill.) Intelligencer, succeeding JOHN 
LEVESQUE, who elected to return to 
the position of editor. 

The Intelligencer is a Hearst- 
owned newspaper. 

Coury, 44, was publisher of the 
Clearwater Sun from 1985, when the 
Sun was acquired by Hearst, until it 
suspended publication of that news- 
paper in 1990. He began his newspa- 
per career in Oneonta, N.Y., and sub- 
sequently worked in a variety of 
advertising management positions at 
newspapers in Troy, N.Y., Rich- 
mond, Ind., and at the Midland 
(Mich.) Daily News, another Hearst 
paper. 

Levesque, 39, became publisher of 
the Intelligencer in December 1986. 
He joined the paper in 1979 as news 
editor and was named editor in 1983. 
Upon the departure of editor CARL 
GREEN, Levesque told Hearst execu- 
tives he wanted to return to the news- 
room. Before coming to Edwards- 
ville, Levesque worked at newspa- 
pers in West Warwick, R.1. and Hart- 
ford, Conn., and also spent three 
years in corporate public relations for 
Connecticut-based companies. 

* * * 


CHERYL LANGLOIS, former adver- 
tising account executive at the Man- 
chester (Vt.) Journal, has joined the 
Burlington (Vt.) Free Press as an 
advertising account executive. 


Ellen Clegg 


Brian Butters 


BRIAN A. BUTTERS has been 
appointed executive editor of The 
Province, a Southam-owned daily 
newspaper in Vancouver, British 
Columbia. The appointment is effec- 
tive Sept. 4 

Butters, a former correspondent 
and news editor of the Southam News 
wire service, spent the last three 
years as director of investor and cor- 
porate communications for Southam 
Inc. in Toronto. 

* * * 

ELLEN CLEGG has been named city 
editor of the Boston Globe. Inher new 
position, Clegg will supervise the day- 
to-day news coverage of events in 
metropolitan Boston, Clegg succeeds 
PETER MANCUSI, who is leaving the 
Globe on a full-time basis to attend 
Boston College Law School. 

Clegg, 39, joined the Globe in 1978 
as a copy editor. She has held the 
positions of assistant night editor, 
night editor and senior assistant 
metro editor. Prior to joining the 
Globe, she worked for the Charlotte 
(N.C.) Observer for five years. 


= = 2% 


DON CALDWELL, former advertising 
director of the Hammond (Ind.) 
Times, has taken the position as spe- 
cial projects manager for The Herald 
News Group, based in Merrillville, 
Ind. The company publishes nine 
weekly newspapers and two monthly 
papers. It is a division of Cordell 
Publications Ltd. of Dallas, Texas. 

a ee 


JAMES R. SCHOBER, employee rela- 
tions director at the San Jose (Calif.) 
Mercury News, was elected president 
of the Newspaper Personnel Rela- 
tions Association (NPRA). 

Also elected were ELIZABETH 
DREWRY, director of human 
resources, Newsday and New York 
Newsday, as vice president and presi- 
dent-elect; and STEPHEN RICE, human 
resources manager, Asbury Park 
(N.J.) Press, as secretary-treasurer. 
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Larry Strutton 


LARRY STRUTTON, 49, has been 
named president, publisher and chief 
executive officer of the Rocky Moun- 
tain News, Denver, Colo., a Scripps 
Howard newspaper. Strutton was 
most recently president of the Balti- 
more Sun. 

Strutton succeeds WILLIAM 
FLETCHER, 61, as president of the 
newspaper. Fletcher, who also 
served as general manager, will 
become chairman of the board. 

In other changes, CHRIS CUBBISON, 
41, was promoted to managing editor 
of the News, NANCY STANLEY Mur- 
RAY, Style editor, was promoted to 
the position of assistant managing edi- 
tor for features, and international edi- 
tor CLIFFORD D. MAy was promoted 
to the new post of assistant managing 
editor for Sunday. ; 

Strutton becomes the only 
publisher in the Scripps Howard 
chain, which operates the News and 
18 other daily newspapers. 

William Burleigh, executive vice 
president of the E.W. Scripps Co., 
parent of Scripps Howard, said, “I 
think the competitive nature of the 
market in Denver requires the new 
position. We felt it was necessary to 
consolidate the decision-making and 
strategizing into one position.” 

Strutton worked for the Rocky 
Mountain News for 17 years, rising to 
production director. He left in 1981 to 
join the Detroit Free Press and two 
years later joined the Los Angeles 
Times as vice president of operations. 
In 1989, he was named president of 
the Baltimore Sun Co. 

Fletcher, who has been with the 
News since 1952, must retire from the 
News in three years under the com- 
pany’s mandatory retirement policy. 
His new role begins the transition 
period. 

Cubbison joined the News in 
December as assistant managing edi- 
tor for features and for the Sunday 
paper. Before that, he was night and 





Clifford May 


weekend editor at the Miami Herald. 

May, 39, also joined the News in 
December. Prior to that, he had spent 
nine years at the New York Times, 
working as a general editor of the 
Sunday Magazine, as a metro report- 


Nancy Stanley Murray 


Top level changes at Scripps Howard’s Rocky Mountain News 


Chris Cubbison 


er, as African correspondent and as 
chief of the West Africa bureau. 

Murray, 33, joined the News in 
May 1986, after stints at the Houston 
Chronicle and at Houston-based 
Ultra magazine. 
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WILLIAM BROWN, executive editor 
of the Montgomery (Ala.) Advertiser 
and Alabama Journal, has also been 
named a vice president of the parent 
Advertiser Company. 


Brown came to Montgomery in 
1986 as managing editor of the morn- 
ing Advertiser, becoming executive 
editor of the Advertiser and the after- 
noon Journal in 1987. Before that he 


had been executive editor of the’ 


Columbus (Ga.) Enquirer and Ledger 
and prior to that served as a reporter 
and editor at the St. Petersburg Times 
and as an editor with the Tallahassee 
Democrat. 


* * * 


H.L. SCHWARTZ III, general man- 
ager and chief executive officer of The 
Trentonian in Trenton, N.J., has 


assumed the additional title of 
publisher. He replaces EDWARD L. 
HOFFMAN, publisher since 1973, who 
becomes publisher emeritus. 

Schwartz, 54, has been general 
manager and chief executive of the 
Trentonian since March 1, 1989. 

* * * 


M. ALLEN CLARK has been named 
managing editor of The Daily Reflec- . 
tor; Greenville, N.C., succeeding 
ALVIN B. TAYLOR, who has been 
named senior associate editor of the 
newspaper. 

A native of Hickory, N.C., Clark, 
42, has held reporting and editing 
positions at newspapers in North and 
South Carolina, including 11 years at 
the Greenville (S.C.) News. He was 
most recently an editor on the staff of 
the now defunct St. Louis Sun. 
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AMICO BARONE, 91, former news- 
paper reporter/editor and state gov- 
ernment official in Massachusetts, 
died July 12. 

He became a newsman at age 16, 
later joining the Springfield (Mass.) 
Republican and then the Greenfield 
(Mass.) Recorder. He also served as a 
political writer and editorial writer for 
the Springfield Union. 

* * &* 

MAX CHAMBERS, 89, died July 18. 
In 1937, he became editor and 
publisher of the News & Farmer, a 
weekly newspaper in Preston, Md. 
He held that post until his retirement 
in 1980. During those years, he also 
published The Vegetable Growers 
Messenger and the Maryland Poultry 
Digest. 

* * * 


JOSEPH DOUGHERTY, 66, retired 
executive vice president and director 
of Capital Cities-ABC Inc., died of an 
apparent heart attack on July 14. 


*x* * * 

G. Ross DOWNING, 88, retired 
superintendent of bureaus of United 
Press International, died July 13 after 
a long battle with cancer. 

Downing went to work for the 
United Press, predecessor of UPI, in 
1927 after a brief service with Interna- 
tional News Service in Harrisburg, 
Pa. He handled various bureau 
assignments before succeeding L.B. 
Mickel as superintendent of bureaus 
upon the latter’s retirement. 


* * * 


TIMOTHY ELLIOT, 35, an assistant 
managing editor at Syracuse Newspa- 
pers, died July 12 after a four-year 
battle with cancer. 

Elliot joined the company in 1982 as 
director of photography for the Syra- 
cuse Herald-Journal and Herald- 
American, the Sunday paper. He 
came to Syracuse after working as 
picture editor for the Times-Union in 
Rochester, N.Y. He previously worked 
as a staff photographer for newspa- 
pers in Florida, Ohio and New York. 


* * * 


MARION HOLLENDONNER, 84, 
retired managing editor of the now 
defunct News-Dispatch in Jeannette, 
Pa., died of heart failure on July 15. 

Hollendonner, a former society 
editor, was promoted to managing 
editor of the News-Dispatch more 
than 35 years ago. She retired in 1974, 
eight years before the newspaper 
went out of business. 


She was past president of the Penn- 
sylvania Women’s Press Associa- 
tion. 





WILLIAM “B.J.” JOHNSON, 73, for- 
mer Associated Press correspondent 
and journalism professor for 21 years 
at the University of Washington, died 
July 8 after a long illness. 

Johnston worked as a reporter for 
the Salt Lake City Tribune and was 
AP correspondent in Spokane. He 
was managing editor of the Lewiston 
(Idaho) Morning Tribune until 1965. 


* * * 


FRANK LEEMING, 81, a former 
executive at the St. Louis Post Dis- 
patch, died on July 21 of heart failure. 

Leeming retired in 1976 as the 
newspaper’s director of public 
affairs. 

After working in the ad depart- 
ments of several department stores 
around the country, Leeming joined 
the Philadelphia Record in 1943 as an 
ad salesman. He later joined the New 
Orleans Item as ad director and then 
began a 25-year career with the Post 
Dispatch. 


* * * 


CHARLES MCNALLY, 64, executive 
vice president of Cresmer, Wood- 
ward, O’Mara & Ormsbee newspaper 
advertising representatives, died July 
11 in Newport, R.I., Hospital. 

McNally had been with CWO&O 
for over 20 years and was a member of 
the company’s board of directors. 
Prior to joining CWO&O, he was with 
the Hearst Corp. 

* * * 

WILLIAM PARRENT, 57, director of 
advertising for the Elkhart (Ind.) 
Truth, died of a heart attack on July 
18. 

Parrent joined the Truth in 1981 
with 20 years’ experience in newspa- 
per advertising. He had previously 
held advertising positions at the 
Evansville, Ind. newspapers and at 
the Hammond (Ind.) Times. He was 
also ad director and general manager 
at two Duluth, Minn., newspapers. 


* * * 


LLOYD PERLIN, 58, retail advertis- 
ing manager of the Toledo (Ohio) 
Blade, died of cancer. 

Perlin started at the Blade in 1986 as 
assistant retail advertising manager. 
He had formerly worked as assistant 
retail advertising manager for the 
Cleveland Plain Dealer and worked 
as retail ad manager of the Cleveland 
Press. 

* * * 


BILL PETERSON, 47, Chicago corre- 
spondent for the Washington Post, 
died of cancer July 18 in Georgetown 
Hospital in Washington, D.C. 


Boston Post. 


July 16. 


He joined the Post in 1975 and cov- 
ered three presidential campaigns 
before most recently covering Chi- 
cago politics. In 1978, he traveled 
around the world to cover poverty on 
four continents. 

* * * 


LEONARD RENO, 69, free-lance 
illustrator and former newspaper car- 
toonist, died of cancer July 10 at his 
Concord, Mass., home. He was a car- 
toonist in the early 1950s for the then 


* * * 


ROBERT W. ROSE, 53, vice presi- 
dent/chief financial officer of the 
Eagle Publishing Co., Pittsfield, 
Mass., died July 10 following a heart 
attack he had suffered several weeks 
earlier. 

He had joined the Berkshire Eagle 
as a classified advertising salesman in 
1959 and joined the business staff in 
1966. He became vice president of 
operations in 1985 and one year ago 
was given the full-time responsibility 
for real estate development and 
strategic development. 

* * * 

ROGER STANTON, 61, publisher of 
Football News and Basketball 
Weekly, died June 23 of complications 
from cancer. 

Stanton became editor and 
publisher of Football News in 1962 
after buying it with other investors. 
He began Basketball Weekly in 1967. 

* * * 

LEO STONEK, 79, who founded the 
weekly Cudahy (Wis.) Reminder, 
died June 20 following a short illness. 

The Reminder began in 1931 as a 
mimeographed ad sheet and soon 
after became a newspaper that com- 
peted with the long-established 
Cudahy Enterprise. Stonek later pur- 
chased the Enterprise and merged the 
papers. He sold the Reminder-Enter- 
prise in 1971. 

* * * 

W. GORDON SURETTE, 70, retired 
chief of blind communications for the 
Veterans Administration Hospital, 
Northampton, Mass., and earlier, an 
editor for the Associated Press and 
the International News Service, died 


* * * 

GEORGE WAISS, 83, artist, cartoon- 
ist and animator, died July 17. 
Although he had no formal education, 
he worked as an artist for the Rocky 
Mountain News and the Denver Post 
early in his career. Later, he moved to 
Miami where he was an animator for 
Walter Lanz, who produced Woody 
Woodpecker cartoons. 
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sells 
Nothing feds a story like color 


Nothing tells the story of color in newspapers like Editor & Publisher's 
special “Color” issue. 


The once-a-year pullout section with editorial dedicated completely 
to color in newspapers—coming September 29, 1990 
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By Jim Rosenberg 


The Associated Press has 
announced it will cut a year off its 
electronic picture desk installation 
schedule, completing the program by 
the end of next year. 

In addition to membership interest, 
AP said progress in hardware and 
software development encouraged a 
shortened timetable. 

AP said installation priority will 
still proceed according to where it 
stands to gain the most savings in 
telecommunications costs by imple- 
menting the receiving end of its new 
PhotoStream satellite delivery net- 
work. Installations in the Northeast 
will begin next month. Installations in 
the three remaining geographical 
regions will commence simulta- 
neously in February, with priority 
given according to existing communi- 
cations costs for each state. 

After putting AP Leaf Picture 
Desks in New York newspaper facili- 
ties next month, installations will pro- 
ceed for the rest of the Northeast, 
which will get the first picture desks 
because of savings on landline trans- 
missions and proximity to the wire 
service’s New York computer center, 
New Jersey technical center and the 
Massachusetts headquarters of Leaf 
Systems, which developed and pro- 
duces the picture desk for AP. 

According to AP president Louis 
Boccardi, the pace of installations 
depends on such factors as site prepa- 
ration, newsroom training and news- 
papers’ decisions on how they will 
integrate the picture desks with their 
production systems. He said AP 
expects to have 30 installations by 
year’s end. 

AP promised members “at least a 
quarterly update on the progress of 
the installation program.” 

It is hiring additional photo editors 
at its four control bureaus and extra 
staff for installation and training on 
the picture desks. A member training 
program is being designed and a full- 
time help desk to assist members dur- 
ing the changeover will be set up. 

The AP Leaf Picture Desk receives 
digital image data over the AP Photo- 
Stream network, which, unlike the 
current analog transmission system, 








AP accelerates Photostream 


Wire service to install all picture desks over 16 months; 
cancel VAX-based model; members will keep analog receivers 


will move black-and-white photos in 
about a minute and color photos in 
three minutes. AP said existing laser 
photo receivers will be left in place 
where picture desks are installed. 

The receivers can supply prints of 
photos to be used where the digital 
image data is not passed directly to an 
electronic prepress system, as well as 
for filing in photo libraries until an 
electronic archive is installed. 

Out of the picture 


AP decided it will use the Leaf desk 
as its own internal photo computer 
system and discontinue development 
and marketing of the larger AP VAX 
Picture Desk. The VAX desk, based 
on Digital Equipment Corp. hard- 
ware, provided satisfactory perfor- 
mance, according to an AP corporate 





where Mac-based pagination is under 
way. 

“It’s really been a revolution for 
the newsroom,” publisher Mike 
Quayle said of the Leaf desk at the 
Sun-Commercial, which sought a pic- 
ture desk as a part of its pagination 
strategy. 

According to Quayle, the Leaf desk 
produces better wirephotos, espe- 
cially color, than the old receivers, 
which city editor Bernie Schmidt said 
were shut off early last month. 

Quayle attributed the improved 
reproduction in part to “one less gen- 
eration to have to deal with” in print- 
ing and scanning. His paper’s old 
drum color scanner is now “in a 
closet collecting dust.” 

“The whole system has saved us a 





AP promised members “at least a quarterly update 
on the progress of the installation program.” 





communications director Wendell 
Wood Collins. However, the Leaf 
model, said AP vice president and 
communications and technology 
director John Reid, “exceeds our 
expectations in power, speed and 
functionality,” with “work on new 
features proceeding rapidly.” 

Were the picture desks purchased 
outright, the VAX version would cost 
$48,000, nearly double the cost of the 
Leaf. USA Today (which has since 
acquired the Leaf desk) and three 
major metro dailies served as test 
sites for the VAX version. 

Besides retaining the older analog 
receivers, members who decline 
installation of an AP Leaf Picture 
Desk can get a new two-minute 
receiver or use another supplier’s pic- 
ture desk and receive a $47 weekly 
rebate from AP for five years. 

Testing the Leaf 

The AP has provided several 
papers with Leaf desks for testing, 
including Jacksonville’s Florida 
Times-Union, where Information 
International Inc. is implementing a 
PC-based pagination system, and the 
Vincennes (Ind.) Sun-Commercial, 





lot of money,” he continued, noting 
that management was expecting 
about $15,000 in initial operational 
savings and even higher figures in 
coming years. 

The equipment began arriving in 
Vincennes at the beignning of the year 
and was all in place by March. Since 
then, said Schmidt, software 
upgrades from Leaf have been just 
behind the paper’s changing needs. 

Though “it seems to work real 
well,” said Schmidt, he conceded it 
took some time “to get up to real good 
color...” and a couple of weeks 
initially to achieve smooth implemen- 
tation of the Leaf desk. 

The picture desk in Vincennes is 
tied in to a high-end Macintosh. 
Photos received on the Leaf are 
passed to the Mac for further pro- 
cessing, which includes the use of 
Adobe PhotoShop software. 


Part of the paper’s electronic photo 
processing is a Leafscanner 45, which 
is used to input the photo staff's own 
pictures. Schmidt said the local 
photos are scanned into the Leaf desk 
first, then passed to the Macintosh 

(Continued on page 33) 
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By Jim Rosenberg 


Two fax newspapers have begun 
offering single-copy sales, making the 
papers easily available to non-sub- 
scribers, readers outside circulation 
areas, travelers and subscribers away 
from their offices. Using different 
billing methods, the two newspapers 
turn readers’ fax machines into elec- 
tronic newsracks. 

In what Boston-based Instant 
Information described as “the 
nation’s first fax-it-back newspaper,” 
the 900-number fax information ser- 
vices company said the FaxPaper edi- 
tion of the Hartford (Conn.) Courant 
is now delivered on request to readers 
away from their offices. The company 
said its service makes FaxPaper 
accessible “from any location, at any 
time, for any length of time.” 

FaxPaper, the first subscription fax 
newspaper in the U.S., was begun 
two years ago by the Courant, the 
oldest continuously published paper 
in the U.S. It is probably also the first 
to make a fax newspaper available on 
demand (see E&P, March 17, P. 36). 

The one-page news summary faxed 
to subscribing Hartford-area busi- 
nesses and public officials provides 
local, national and international news 
that will appear in the next day’s Cou- 
rant. 

Courant editor and publisher 
Michael Davies called Instant Infor- 
mation’s 900 Fax-It-Back service a 
convenience to readers needing the 
news but away from machines desig- 
nated to receive the fax edition. 

“For instance, if a reader is travel- 
ing to, say, California, and wants a 
review of local news events, the 
reader has only to call our established 
900 number and punch in the nearest 
fax machine number to receive our 





AP names DiMartino 
product manager 


Associated Press Northeast 
regional photo monitor Claudia 
DiMartino has been appointed to the 
new position of product manager for 
electronic darkroom products, with 
overall responsibility for marketing 
all AP electronic darkroom products 
and services. 

DiMartino joined the AP in 1981 as 
a NewsPhotos librarian, becoming a 
newswoman in the NewsPhoto 
department the next year. 
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daily FaxPaper immediately,” said 
Davies. 

The same Fax-It-Back service that 
makes FaxPaper available to sub- 
scribers anywhere can put it in the 
hands of non-subscribers. By calling 
900-9-900-FAX, readers receive a 
single copy of FaxPaper much as they 
might purchase a single copy of the 
Courant at a newsstand. 

Instant Information also charac- 
terized the electronic newsstand ser- 
vice as useful “for businesses that 
usually don’t subscribe to the news- 
paper, but need to receive local news 
for a specific time period.” 


The company provides the Courant 
with an established 900-number tele- 
phone line and a voice mailbox. Call- 
ers need not leave their names and 
addresses to receive FaxPaper, but 
can leave brief messages in the voice 
mailbox, from which they are for- 
warded to the Courant. Callers are 
charged $3.95 per daily issue of Fax- 
Paper, which is transmitted immedi- 
ately. 

Two weeks ago Toronto’s Globe 
and Mail announced on-demand 
delivery of its FAXsummary, which 
includes condensed versions of major 
Canadian news stories that appear in 
the regular editions of the newspaper. 

The five-day, four-page fax paper 
was designed to provide timely cover- 
age for readers in North America and 
abroad who lack access to the Globe 
on the day of publication. 

Subscribers and non-subscribers 
alike can call 800-23-GLOBE from 
anywhere in the world. A buyer 
enters the number of the fax machine 
to be used and credit card informa- 
tion. The current issue of FAXsum- 





Fax papers offer delivery on demand 


mary is then transmitted within five 
minutes. 

FAXsummary can be requested at 
any time of day. The service is oper- 
ated for the newspaper by Toronto- 
based Information Service Dissemi- 
nation Network Ltd., an electronic 
news-release bureau described by the 
Globe as a pioneer in multiple individ- 
ually addressed facsimiles. 


Three metro 
dailies add 
Ferag conveyors 


Ferag Inc. reported sales of Single 
Copy Conveyor systems to the Balti- 
more Sun and the Seattle Times and 
extension of an existing system at the 
Boston Globe. 


The Sun purchased two additional 
SCC systems for its Sun Park plant at 
Port Covington, in South Baltimore, 
bringing to six the number the new 
plant will use. The conveyors will go 
into operation in the second quarter or 
1991. The sale follows the announce- 
ment that the Sun will acquire a third 
Goss Colorliner press, which will be 
installed early next year (E&P, May 
19). 

The Times is to get three SCC sys- 
tems for its new North Creek facility, 
where they are expected to be in full 
operation in the second quarter of 
1992. 

The Globe is modifying six SCC 
systems at its downtown plant. By the 
end of next year it expects to have 
more than doubled the lengths of its 
current conveyors. 
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Mercury alert issued for wirephoto paper 


By Jim Rosenberg 


The 3M Co. notified the Associated 
Press and Canadian Press earlier this 
year that the dry silver paper it sup- 
plies can produce on laser photo 
receivers small amounts of dust that 
contain traces of toxic mercuric 
bromide. 

In June, the Newspaper Guild 
noted that, in addition to 3M person- 
nel and Guild-covered employees 
who service the machines, those who 
change the paper may also be exposed 
to the dust in the air and/or on 
receiver surfaces. According to Guild 
research and information director 
David Eisen, 3M notified the AP of its 
plans for more testing. 

The Guild reported that 3M has 
tested its employees for blood mer- 
cury levels. AP said mercury-sensi- 
tive badges are being made available 
to its staffers by 3M on a case-by-case 
basis. The Guild reported such 
badges record exposure to mercury 
vapor rather than dust. 

Health hazard data supplied with 
3M Material Safety Data Sheets said 
contact with the dust or vapor can 
irritate eyes, skin and respiratory 
tissues and cause allergic reactions in 
some persons. 

According to the MSDS, skin con- 
tact during normal paper handling “is 
not expected to result in significant 
mercury exposure,” but prolonged or 
repeated overexposure, it noted, 
“can cause kidney, liver, lung, ner- 
vous system and reproductive system 
damage and has been associated with 
birth defects and fetal toxicity in 
humans.” 

Material Safety Data Sheets sent 
out by 3M to its customers advised 
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proper ventilation of areas where the 
devices operate and discontinued use 
of machines and their cleaning and 
servicing when airborne dust is visi- 
ble. It recommended that those who 
service the machines wear nitrile rub- 
ber gloves and NIOSH-approved 
respirators, use local-exhaust ventila- 
tion, refrain from eating, drinking or 
smoking while working with the 
machines and wash their hands when 
finished. 

The Guild urged locals with such 
machines to provide the Guild-cov- 
ered employees who service them 
with training from 3M and blood mer- 
cury level monitoring, to inspect 
machine surfaces for mercury dust, to 
check for ventilation and proximity to 
workstations, and to assure that 
Material Safety Data Sheets for dry 
silver paper are readily accessible and 
that the paper labels carry an appro- 
priate warning. 

The AP sent copies of the 3M 
MSDS to members it supplies with 











ANPA promotes 
technical staffers 


Six American Newspaper 
Publishers Association staffers were 
promoted following reorganization of 
the Technical Department into tech- 
nical research (software, prepress, 
press and ink, mailroom) and techni- 
cal assistance (ANPA/TEC, Techni- 
cal Advisory Service, training, qual- 
ity programs, paper and ink testing, 
environment) sections. 

H. Wilson Cunningham, formerly 
research manager/chemistry, has 
assumed the technical research direc- 
tor’s position held by George Cashau 
before his promotion to vice presi- 
dent/technical. Former research man- 
ager/computer applications John W. 
Iobst is now manager of computer/ 
chemistry. 

John J. Ford moved up from techni- 
cal services manager to technical 
assistance director and he will 
take over responsibility for ANPA/ 
TEC when technical services director 
Peter P. Romano retires later this 
year. Under Ford, technical engi- 
neers Ed Eybers and Howard Eichler 
were promoted to ANPA/TEC man- 
ager and advisory services/testing 
manager, respectively, and Meg 
Smith was named ANPA/TEC exhibit 
sales coordinator. 





the dry silver product and informed 
them that all the paper containers 
should have appropriate warning 
labels. The Occupational Safety and 
Health Administration requires that 
employers must give persons who 
may be exposed to hazardous sub- 
stances accurate information con- 
cerning potential hazards and training 
to minimize risk. 

The MSDS also listed an exposure 
limit for the paper’s silver compound, 
and noted that it and the mercuric 
bromide yield hazardous decomposi- 
tion compounds if burned. 


Nexis adds 
USA Today, 
other publications 


Mead Data Central Inc. announced 
the addition of USA Today to its 
Nexis computer-assisted electronic 
information service. 


In the Lexis Financial Informa- 
tion’s COMPNY library, new infor- 
mation now available includes Extel 
Cards’ corporate information on 
more than 7,000 companies (5,000 in 
the U.K.), 20-F Reports filed with the 
SEC by foreign firms trading on the 
New York and American stock 
exchanges, and Vickers Institutional 
Holdings and Vickers Securities 
Reports, both with weekly updates on 
more than 4,600 institutions and 
10,000 securities. 


Also brought on line in June by 
Nexis were Air Force Magazine, 
Defense News and the California 
Public Contractors State Licensing 
Board, with information from the 
Department of Consumer Affairs. 

Lexis Country Information’s 
REPORT library added Bulgaria, 
Czechoslovakia, Hungary, Poland, 
Romania, Uruguay, Kenya, Moroc- 
co, Iraq and Syria. 


MAN opens 
corporate center 


MAN Roland Inc. has announced 
the opening of its new corporate head- 
quarters at 270 Davidson Ave., Som- 
erset, N.J. 08873; telephone 903/560- 
7800 (-7808 for fax). 
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The media often display a “pro- 
choice” bias in reporting on the abor- 
tion issue, Los Angeles Times media 
critic David Shaw has concluded in a 
four-part series. 


Shaw said his research showed that 
responsible journalists do try to be 
fair — and many charges of bias in 
the abortion coverage are not valid. 


“But careful examination of stories 
published and broadcast reveals 
scores of examples . . . that can only 
be characterized as unfair to oppo- 
nents of abortion, either in content, 
tone, choice of language or promi- 
nence of play.” 


Shaw said he had studied major 
newspaper, television and newsma- 
gazine coverage of the abortion story 
for the past 18 months, conducting 
more than 100 interviews with jour- 
nalists and activists on both sides of 
the abortion debate for the series 
which ran July 1-4. 





Media critic: Papers have pro-choice bias 


His conclusion: a “pro-choice” 
bias “often exists.” 

Shaw accused the media of consis- 
tently using language and images that 
tilt coverage toward abortion-rights 
advocates. 

These sources, he continued, are 
often quoted more frequently and 
portrayed more favorably than “pro- 
life” advocates. 

“Events and issues favorable to 
abortion opponents are sometimes 
ignored or given minimal attention by 
the media,” Shaw claimed. 


The “pro-choice” slant, he went 
on, is evident in the way the media 
play stories on rallies and electoral 
and legislative victories by abortion- 
rights supporters, compared with 
such wins by abortion-rights foes. 


Shaw stated that op-ed columns 
favoring abortion rights outnumber 
those opposing abortion by more than 
2-1 in most of the nation’s major 





s 


newspapers. 

He noted that most major newspa- 
pers support abortion rights on their 
editorial pages and that two media 
studies have shown that 80% to 90% 
of American journalists personally 
favor abortion rights. 


— MLL. Stein 
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FAS-FAX publisher’s statement for 
the period ended March 30, 1989. 


The Washington Times was listed 
as “publisher’s statement not filed by 
press time” in the most recent FAS- 
FAX, for the six months ended March 
31, 1990. It was also not listed in 
ABC’s supplement dated May 25, 
1990. 
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Knoxville Journal 
has student page 


The Knoxville (Tenn.) Journal has 
contracted for students at 19 area 
schools to produce news and com- 
ment for its weekly local news sec- 
tions. 

The Journal High page, organized 
earlier this year with the paper’s 
Newspapers in Education program, 
involves student correspondents who 
write a 500-word column every six 
weeks and who advise the paper on 
coverage. 


Romanian govt. 
accused of stopping 
private newspaper 


The government of Romania has 
been accused by the opposition of 
attempting to thwart the start-up of 
the country’s first privately owned 
newspaper. 

European reports indicate that bu- 
reaucratic obstacles and vandalism 
by miners backed by the government 


of the eight-page tabloid Romania 
Libera. 

In addition, the opposition report- 
edly complains that the government 





reportedly have blocked publication : 





indirectly censors publications 
through control of newsprint and dis- 
tribution. 


Soviet publication 
breaks from party 


Ogonyok, a Soviet weekly news 
publication, has become the first offi- 
cial publication to become indepen- 
dent of the Communist Party. 

According to published reports, the 
magazine’s rejection of the party’s 
financial and political control could 
be a milestone for media in the Soviet 
Union, paving the way for other 
publications to break from party con- 
trol. 


Mo. tax update 


According to Duane Benton, Mis- 
souri department of revenue director, 
the state has identified 315 newspaper 
publishers, which includes group 
owners, and some 234 had returned 
signed agreements that allow them to 
forego payment of back taxes. 


About eight-10 papers have been 
granted extensions, and follow-up let- 
ters have been sent to the unsigned 
newspapers, giving brief extensions 
before the revenue department begins 
assessments. 
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Who wrote that? 


The byline read “Fake Byline”— 
and it was—but what was it doing on 
Page A8 of the New York Times July 
11? 

“It was simply an oversight,” said 
Times spokesman Bill Adler. “It was 
not a joke. It was not a hoax. It was a 
simple mechanical error.” 

An inexperienced editor unfamiliar 


with the header format of the paper’s 


editorial system filled the byline slot, 
even though the free-lance story from 
Los Ebanos, Texas, was not sup- 
posed to carry a byline, Adler said, 
and nobody bothered to remove the 
dummy name. 

Editors discovered the error in 
early editions and corrected it. 
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of leading in advertising and editorial 
content. He said the Times’ linage has 
shot up 400% since they took over the 
paper. 

The combined Malibu Times and 
Country & Canyon Times staff totals 
25, 10 in editorial. Fifteen persons are 
full-time. 

Soble put her staff at 15, including 
free-lance writers and photographers. 


These are exciting days for Malibu. 
The town, long an unincorporated 
area of the county, recently voted for 
cityhood and elected its first Council. 
The big issue is development, with the 
community divided by growth and no- 
growth factions. Right after the elec- 
tion, York, who covers some political 
stories himself, sent the new Council 
members a copy of California’s Open 
Meetings Act. 

“They were very happy to get it,” 
he recalled. “They didn’t know a 
thing about the law.” 

Despite its glitzy image, Malibu is 
in many ways a conservative commu- 
nity that resists change, the Yorks 
related. 

It still has septic tanks instead of a 
sewer system and parts of its nonde- 
script business section along the Pa- 
cific Coast Highway, Malibu’s main and 
only major artery, haven’t changed 
much since the 1930s. Many Mali- 
buites are resisting sewers, fearing 
they will bring the developers, and 
there is a debate over whether the 
town should build its first high school. 

Malibu has only one movie house 
[open only at night] whose owner 
refuses to advertise in the Times. 

“I’ve offered to run the ads free asa 
public service but he said he changes 
pictures at such odd times that he is 
afraid the ad will carry the wrong 
film,” Karen explained. 

Some advertisers, she continued, 
won’t let her touch an ad they bring 
in. 
“I’ve told more than one advertiser 
that there’s nothing in his ad that 
would give anyone a reason for going 
to his store,” Karen went on. “I’ve 
offered to redesign the ad — do the 
layout, copy, everything — all for 
free, but they want it to run just the 
way it is. I’ve given up trying to 
change them.” 

The Yorks pointed out that only 4% 
of Malibu residents are in the upper- 
income bracket and that the bulk of 
the population consists of middle- 
class business and professional peo- 
ple with relatively modest incomes 
despite their being “house rich,” 








Arnold York, publisher of the Malibu (Calif.) Times, holds a reporter's 
baby during a staff meeting. Editor Manley Witten is in the background. 


thanks to the community’s real estate 
inflation. 

York said the Times makes no 
effort to write about Malibu’s movie 
colony and other celebrities unless 
“they come to us.” 

“We respect their privacy,” he 
said. “A few, like Rod Steiger and 
Martin Sheen, are environmental 
activists and we cover them, but nor- 
mally we don’t look for celebrity sto- 
fies.” 

Not so at the Malibu Surfside 
News, said Anne Soble. Her paper, 
she reported, has published recent 
profiles of such luminaries as Olivia 

















jeans and a sport shirt, appears the 
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Newton-John, Michael Landon, 
Burgess Meredith, restauranteur 
Wolfgang Puck, writer Budd Schul- 
berg, and Jill Ireland. 

York’s interests appear to run more 
toward politics, which is heavily cov- 
ered in both newspapers, so are life- 
style and the arts. Soble contended 
her paper is “more environmentally 
oriented” than the Malibu Times. 

In his editorials, York takes a quali- 
fied pro-growth position, which 
doesn’t endear the Times to every- 
one. 

“I’m not one to hold back my 
views,” he said. “We don’t mind ruf- 
fling feathers and some readers get 
angry at us.” 

Added Karen, “If a city doesn’t 
grow, it dies, but there’s a testy group 
here. Someone is always mad at 
you.” 

On the job, York, usually attired in 


embodiment of the casual Malibu 
lifestyle. The couple belong to a pri- 
vate beach club and Karen involves 
herself in community activities. 
Arnold described himself as “not 
much of a joiner.” 

At the office — a building that was 
once a telephone company switching 
center — his informal staff meetings 
give everyone a chance to offer ideas 
and suggestions for coverages. 

At a recent conference, Kate Poss, 
assistant editor of Country & Canyon 
Times, brought along her baby girl, 
who York took on his lap when she 
became restless. 

Reporter Christine Vicars, a trans- 

(Continued on page 33) 
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planted Englishwoman, begged off a 
political assignment because of her 
close acquaintance with one of the 
main sources. York gave the story to 
someone else. 

Both Yorks seem to enjoy newspa- 
per ownership. 

“It’s a great adventure,” Karen 
said. 





Overturn 
(Continued from page 15) 





the same as any other citizen. Let 
them print anything they choose to 
print, but make them legally responsi- 
ble if they break their promises or act 
negligently in connection with what 
they print — free of any special pro- 
tection carved out by New York 
Times v. Sullivan or any of its prog- 
eny,” Yelta wrote. 

The Cohen case has already 
changed some practices at the Star 
Tribune, which has set out rigorous 
guidelines for using anonymous 
sources. 

“We want to keep our promises to 
our sources,” executive editor 
Kramer said. 





Baptist 


(Continued from page 13) 





He vigorously opposed the 1987 
appointment of Shackleford, and in 
1988 urged that BP be reorganized 
under new reporting guidelines. 

That action was rejected by the 
executive committee following an 
evaluation of the BP report by three 
journalism professors. 

The three praised the new service 
highly, as do many of its clients. 

“I rate the Baptist Press excel- 
lent,” Religious Herald editor Penta- 
cost said. “It was generally regarded 
as the best religious news service in 
the nation.” 

Still, the attacks continued. 

“TI told Al he could walk to work on 
the Cumberland River every day and 
still not please some of these people,” 
fired editor Dan Martin said in a tele- 
phone interview as he cleaned out his 
desk. 

Martin himself came under Press- 
ler’s fire for BP’s reporting a dispute 
between the Church leadership and 
Bill Moyers, the PBS commentator 
who is also a Southern Baptist. 

Fundamentalist leadership 
objected to a Moyers’ series on the 








Bible and Moyers himself was harshly 
critical of Church leaders in an open 
letter. (Moyers criticized the firing of 
Shackleford and Martin as the work 
of “henchmen” of Pressler, whose 
“power politics have already 
wrecked the Southern Baptist fellow- 
ship.”) 

“Judge Pressler became very angry 
and threatened my job,” Martin said. 

Martin says he fears Baptist Press 
may be damaged beyond repair. 

“I think it has been compromised,” 
he said. 

“It’s always been my feeling that 
credibility is hard-won and easily lost. 
We’ve always been one story away 
from the loss of credibility,” he said. 

Whoever takes over the BP editor- 
ship will “inherit a legacy that BP has 
been intruded upon, it’s been cen- 
sored,” he said. 

“Will whoever comes in here be 
regarded as a journalist or a spin doc- 
tor?” Martin asked. 





Photostream 
(Continued from page 28) 





photo workstation. 

All processed photos reside in a 
photo file on the Mac, which is con- 
nected to the newsroom’s Macintosh 
network. From that file editors can 
select photos and drop them into 
appropriate spaces on pages. Pages 
with black-and-white photos only can 
then be output in full on an imageset- 
ter. Color separations are passed 
separately to an imagesetter, then 
later stripped into place on pages. 

The change from analog Laser- 
Photo receiver to digital picture desk 
will require at least one thing the old 
receiver-recorder did not, a modified 
power supply for the computer sys- 
tem. 

Quayle noted that lightning strikes 
can take the picture desk and other 
systems off line. While it can be easily 
reset, manually restoring the system 
is no help for the picture desk’s unat- 
tended operation during hours when 
the office may not be staffed. 


New INAME award 


The International Newspaper 
Advertising and Marketing Execu- 
tives has announced a new annual 
award to be presented to the literacy 
cause in the name of key newspaper 
advertisers in the U.S. and Canada. 

The first award is slated for presen- 
tation at INAME’s winter meeting in 
January 1991. Money for the contri- 
butions will come from INAME mem- 
ber newspapers. 





PGA bows to 
sportswriter 
demand 


Bowing to strong criticism — 
including protests of a sportswriters 
group and a staff coverage boycott 
from the Pittsburgh (Pa.) Press — 
the Professional Golfers’ Associa- 
tion says it will consider membership 
policies when choosing sites for its 
championships. 

The PGA has been criticized for 
holding the upcoming PGA Champi- 
onship at Shoal Creek Country Club, 
a Birmingham, Ala., club that had no’ 
black members. A founder of Shoal 
Creek stirred outrage when he told 
the Birmingham Post-Herald that 
admitting blacks is “just not done” in 
Birmingham. 

In response, the Associated Press 
Sports Editors sent a letter to major 
golf organizations asking that mem- 
bership policies be considered with 
other factors when a championship 
site is selected (E&P, July 14). 

The Pittsburgh Press also 
announced that as a protest it would 
not send a staff reporter to cover the 
Aug. 4-5 championship. 

In a related development, the U.S. 
Golf Association said it will re-exam- 
ine its champion selection criteria. 
This year’s U.S. Women’s Open, 
sponsored by the USGA, was held at 
a club which has no black members. 


Newspapers may be 
sued on deliverers, 
Arizona court says 


Newspapers may be held liable for 
actions of their deliverers, the 
Arizona Supreme Court has ruled. 

The decision came in a suit by Wil- 
liam Santiago, a motorcyclist injured 
in a 1986 collision with Frank 
Frausto, who was delivering the Sun- 
day Arizona Republic from his car. 

The court overturned, 5-0, a lower 
court ruling that Santiago could not 
sue Phoenix Newspapers Inc. 
because Frausto was an independent 
contractor, not an employee. 

The court said trial judge Daniel 
Nastro should have let a jury decide 
Frausto’s status, employee or con- 
tractor, based on conflicting evi- 
dence. Despite a contract specifying 
Frausto was an independent contrac- 
tor, the court said a jury “could infer” 
either status. Contract language, it 
said, “does not determine” status, 
the facts of the relationship do. 
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Controversy over column-sending fees 


Arizona Daily Star executive editor takes action to protest computer 
delivery charges he calls excessive but syndicates call legitimate 


By David Astor 


The Arizona Daily Star’s executive 
editor is trying to do something about 
what he considers excessive syndi- 
cate charges for computer delivery of 
columns. 

Stephen Auslander has phoned and 
written a number of syndicates to pro- 
test the charges, subtracted a $120 
delivery fee from a payment the Star 
made to the Los Angeles Times Syndi- 
cate, dropped a pair of LATS col- 
umns, refused to buy additional fea- 
tures from LATS and the Washington 
Post Writers Group (WPWG), and 
informed other papers and industry 
organizations about the matter. 

But syndicate executives defended 
the charges as a necessary and legiti- 
mate means of paying for expenses 
they incur. 

Auslander told E&P that the Star 
pays $10,679.60 a year in Associated 
Press DataFeature high-speed wire 
delivery fees to receive syndicated 
columns via computer. He said AP 
itself is charging only $6,037.20, 
with syndicates adding on the other 
$4,642.40. 

“If there are legitimate costs 
involved, I can understand, but it’s a 
lot more than it should be,” Auslan- 
der said of the syndicate charges. 

He added that charges are being 
levied by a number of syndicates, but 
that some are billing the Star more 
than others. 

Auslander, for instance, said the 
Star recently contacted United Media 
about its charges, and was pleased 
when the United Feature Syndicate/ 
Newspaper Enterprise Association 
parent reduced its levies to what AP 
bills UM to deliver columns to the 
Arizona paper. 

The executive editor also praised 


Tribune Media Services for “just pass- 
[ing] through AP delivery charges” to 
clients, but did note that TMS adds a 
small “AP input charge.” 

Auslander said King Features Syn- 
dicate and Universal Press Syndicate 
add on their own fees to AP’s $4.55 
per column per week delivery rate — 
with King charging $6 and Universal 
$7.20 per column per week. 

It is LATS and WPWG, con- 
tinued Auslander, who are costing the 
Star the most. “The Times and Post 
are taking me to the cleaners,” he 
declared. 

In a letter to LATS vice president/ 


- charges this is costing me $2,808 a 





director of sales Doug Mayberry, 
Auslander wrote that “AP considers 
the Times-Post wire, the L.A. Times 
Syndicate, and the Washington Post 
Writers Group as one account. AP 
delivers all three services to both the 
Star and Citizen for $28 per week. 
However, you still charge us $7.50 
per columnist per week. This 
amounts to a $120-a-month sur- 
charge. Combined with what WPWG 


year.” 

The Times-Post wire is the Los 
Angeles Times-Washington Post News 
Service (LAT-WP) and the Citizen is 











Tom Batiuk 
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On way to shoot to the top of the tv business. 


The end for ‘John Darling’ comic 


The 11-year-old “John Darling” 
has ended with a dramatic flourish. 

In the next-to-the-last strip August 
3, just-fired local television talk show 
host Darling realized his dream of 
national network fame — when his 
murder gets reported by Peter Jen- 
nings (see art). 

The North America Syndicate 
comic was started in 1979 by Tom 
Batiuk (who also does “Funky Wink- 
erbean” for NAS and “Crankshaft” 
for Creators Syndicate) and Tom Arm- 
strong (creator of “Marvin” for 
NAS). Armstrong was later suc- 
ceeded by Gerry Shamray (who self- 
syndicates “Wyse Advice”), 
although Armstrong came back to 
help Batiuk with the last three weeks 
of “John Darling.” 

At its peak, the comic had over 150 
clients. 

“In the majority of those papers, 
the strip appeared on the television 
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page and, over the years, the competi- 
tion for space with entertainment 
news and especially the ever-increas- 
ing cable tv listings unfortunately 
took its toll,” Batiuk told E&P. 
“That, coupled with the success of 
‘Crankshaft’ and the ever-increasing 
demands on my time, led me to my 
decision to leave ‘John Darling’ while 
I still felt I was doing my best work on 
the feature.” 

In other Batiuk news, the cartoon- 
ist has won a Citizen Award from the 
Ohio Library Association for his 
“Crankshaft” comics on adult illiter- 
acy. 

NAS has reported that Funky 
Winkerbean’s Homecoming — a 
musical written by Batiuk and scored 
by Andy Clark — has now been mar- 
keted to over 300 school and commu- 
nity theater groups since 1986 by 
N.L.P. Marketing, a division of Nor- 
man Lee Publishing in lowa. 
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the Tuscon Citizen, which is in a joint 
operating agreement with the Star. 
Auslander said the Citizen has 51,686 
daily circulation and the Star has 
89,962 daily and 168,865 Sunday cir- 
culation. 

Because of the JOA, said Auslan- 
der, AP “considers the Star and Citi- 
zen as one site, one newspaper” 
when making column deliveries. “It 
makes no difference to them that we 
are two newspapers,” he wrote in a 
letter to WPWG editorial director/ 
general manager William Dickinson. 
“They still send to one computer.” 


In short, stated Auslander, AP 
treats the Star and Citizen like a single 
client as far as computer delivery is 
concerned. And he said AP charges a 
maximum of $28 a week to any single 
client to deliver a news service and a 
maximum of $22.90 a week to deliver 
five or more columns — but not more 
than $28 “when it delivers both a 
news service and columnists.” 

AP deputy director of newspaper 
membership Jim Lagier confirmed 
Auslander’s figures when contacted 
by E&P, and also confirmed that AP 
considers the Star and Citizen one 
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A well-known adman is syndicating 
both a comic strip and column. 

Ray Rhamey, who created the Bud- 
weiser TasteBuds campaign of Satur- 
day Night Live fame, is doing the 
daily “Bob” comic and weekly “Ads 
on the Spot” commentary feature. 

“Bob” stars a “wry, playful, 
imaginative” boa along with the 
easygoing Tarz, who likes Bob; for- 
mer urbanite June, who isn’t too fond 
of the snake; and Nipper, Bob’s mis- 
chievous yet innocent nephew. 

“Ads on the Spot” looks at “the 
good, the bad, and the ugly of adver- 
tising,” said Rhamey. Included will 
be consumer views and an annual 
awards column summarizing the best- 
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Stories from France 


One story every weekday from Le 
Monde is now part of the New York 
Times News Service. 

Recent articles translated into 
English for the wire focused on the 
Ethiopian government, Malta’s 
efforts to broaden its role in Europe, 
and strains in relations between Paris 
and Tokyo. 

Editors can also subscribe to the 
full French-language Le Monde 
report, which consists of about 10 
stories each weekday. 

The Paris-based newspaper has a 
staff of 200 reporters and editors and 
42 foreign correspondents. 





Must love the Red Sox and White Sox, too. 


Creator doing comic and column 


liked and most-hated advertising of 
the year. The 350- to 450-word col- 
umn is accompanied by a Rhamey 
cartoon. 

The columnist/cartoonist — who is 
currently working on a book called 
How to Create Terrific Advertising — 
has written and produced national 
print, radio, and tv ads for 20 years at 
agencies such as Backer & Spiel- 
vogel, D’Arcy MacManus Masius, 
and Leo Burnett. His accounts have 
included Allstate, Budweiser, Cap’n 
Crunch, the Chicago Sun-Times, 
Encyclopedia Brittanica, Gatorade, 
Mattel, Oldsmobile, United Airlines, 
and others. 

Rhamey — who has also done ani- 
mation — is based at Independent 
Creative Services, P.O. Box 234, 
Ashland, Ore. 97520. 


client and LATS, WPWG, and LAT- 
WP one account as far as delivery 
goes. 

Yet LATS, continued Auslander, 
has been charging the Star $7.50 per 
week for each of four columns, and 
that this $30 is on top of the $28 AP 
maximum already reached by the 
delivery of LAT-WP to the Citizen. 
He added that WPWG has been 
charging the Star $6 per week for each 
of four columns — $24 more on top of 
the $28. So, said Auslander, this 
means the Star and Citizen have been 
paying $82 a week combined rather 
than the $28 AP maximum. 

In a retaliatory and cost-saving 
move, the Star informed LATS that it 
was dropping two LATS columns — 
“The Savvy Traveler” by Peter 
Greenberg and “Hand Around the 
House” by A.J. Hand. The other two 
LATS columns — by Paul Greenberg 
and William Pfaff — are staying for 
the time being, as are WPWG colum- 
nists Ellen Goodman, Kenneth Har- 
ney, Charles Krauthammer, and 
George Will. 

Auslander said he would have liked 
to drop more than two of the eight 
LATS and WPWG features, but could 
not get fellow Star executives to 
agree. He did note that he will not buy 

(Continued on page 36) 











Early word on films 


A biweekly feature providing an 
advance look at Hollywood films in 
production has been introduced by 
BPi Entertainment News Wire. 

“Movies in the Pipeline” — drawn 
from American Film magazine and 
other BPI-owned sources — includes 
one- to two-sentence plot descrip- 
tions and lists the major stars, direc- 
tors, and release dates of each motion 
picture covered. 

BPI is based at 33 Commercial St., 
Gloucester, Mass. 01930. 


WE’VE GOT 
READERSHIP 


Every day is big news day, thanks to 
our DAILY NEWS SERVICE. It’s also 
sports, Suzy’s society highlights, 
TV reviews, newsmaker-profiles 
and presidential campaign tracking 
day. That's why papers like the 
Washington Times and Glendale 
News Press subscribe to our DAILY 
NEWS SERVICE. To get all the news 
that's fit to print, get yourself 
wired, too. 

Call toll-free 800-445-4555 for a 
free sample of our DAILY NEWS 
SERVICE, available over AP or UPI 
high-speed data feature. Alaska, 























California, Hawaii and Canada, call 
collect (619) 293-1818. Get the pack- 
age that ties up readership and 
revenues. 


ws serve COCO 
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(Continued from page 35) 
other LATS and WPWG features in 
the future to protest the syndicate 
delivery charges. 

As mentioned earlier, Auslan- 
der has been contacting others about 
the syndicate charges — including 
AP, the American Society of News- 
paper Editors, individual papers, and 
so on. 

“Syndicates are not going to pay 
attention to one paper, but they will 
pay attention to many,” declared 
Auslander. 

The Star executive editor said the 
situation was not only unfair to 
papers but to columnists as well. “I 
assume they do not share 50-50 in the 
revenue generated by the sur- 
charges,” stated Auslander. 

Syndicate executives contacted to 
respond to Auslander firmly denied 
that their charges were unreasonable. 

WPWG’s Dickinson and LATS’s 
vice president for administration and 
editorial development Don Michel 
said the surcharges are necessary to 
pay for equipment, the salaries of 
people who resend mistransmitted col- 
umns, accounting costs, and more. 

The column delivery charges, said 
Dickinson, “have never been repre- 
sented” as comprising AP costs 
alone. “It’s no different than provid- 
ing any other service to a client,” he 
declared. “There is [a syndicate] 
overhead.” 

He and Michel noted, for instance, 
that when a syndicate mails features 
to newspapers, it charges not only for 
postage but for handling and material 
costs as well. 

“We feel that $7.50 is a very fair 
charge, and we charge everybody in 
the same manner,” stated Michel, 
who noted that the rate hasn’t been 
raised in three years and is not sched- 
uled to increase in the near future. 
“He [Auslander] has not convinced 
us that there’s something wrong.” 

Asked for a LATS response to 
Auslander’s deduction of $120 in 
delivery fees from a recent monthly 
syndicate bill of $558.56 (the Star paid 
$438.56), Michel said LATS had not 
received the Star’s July 25 letter and 
reduced check when E&P called. 
“It’s too early to say what our 
response will be,” he stated. 

As for why the LATS rate is higher 
than the $6 WPWG one, Michel said 
every syndicate has its own cost 
needs and history. “If we all had the 
same rate,” he commented, “we'd be 
guilty of price-fixing.” 

Despite the WPWG overhead 
involved for computer delivery, 
Dickinson said the syndicate still 
hasn’t raised its $6-per-column-per- 








week charge in four years. And if 
WPWG hypothetically lowered its 
delivery charge, noted Dickinson, 
it might have to make up for this by 
raising rates for the features them- 
selves — which newspapers wouldn’t 
like, either. 

He added that different syndicates 
pay their operating costs in different 
ways. A number of syndicates, Dick- 
inson said by way of example, charge 
their creators for production and pro- 
motion costs. “The Writers Group 
does not,” he declared. 

As for Auslander’s comment about 
creators not sharing in delivery 
revenue, Dickinson said it’s syndi- 
cate industry policy for columnists 
and cartoonists to get 50% or more of 
feature revenues — not a portion of 
operating fees such as delivery 
charges. 

Dickinson, who is retiring as 
WPWG editorial director/general 
manager in several months, con- 
cluded: “If Mr. Auslander wants to 
tell us how to operate our business, 
he’s welcome to apply for my position 
when it becomes open next March!” 

Universal vice president/sales Rob- 
ert Duffy also listed several reasons 
why syndicate uelivery charges are 
legitimate, noting that Universal 
installed machinery and hired people 
to input the columns to AP and handle 
retransmissions. 

“The weekly AP charge doesn’t 
begin to cover the cost of what syndi- 
cates have to do to make that kind of 
delivery available,” declared Duffy. 

He added that the Star — which 
receives five Universal features for a 
delivery charge of about $13 a week 
($681.20 a year) above AP’s transmis- 
sion fees — is getting a lot for its 
money. He noted that both “Dear 
Abby” by Abigail Van Buren and 
Your Horoscope’’ by Jeane Dixon are 
seven-day-a-week columns and that 
the “Primary Color” package contains 
a “voluminous” amount of material. 

Papers receiving more than five 
Universal columns a week, said 
Duffy, are still not charged over $36. 

Duffy further noted that Univer- 
sal’s delivery fees “haven’t really 
gone up too much” in the past 
decade, and that newspapers are sav- 
ing on staff salaries because they 
don’t have to keyboard syndicated 
columns which arrive by computer. 

Speaking of staff, Duffy said Uni- 
versal — in addition to having 
employees who handle computer 
delivery — also still pays the salaries 
of people who continue to handle mail 
delivery to many newspapers. 

As for AP considering the Star and 
Citizen one delivery site, Duffy said 


the San Diego Union and Copley 
News Service is co-hosting a CBS com- 
edy series pilot that will air Aug. 10. 
questions to people on the street. 


his stand-up comedy routine. He 
opened for the Gatlin Brothers at the 


through August 2. 


A tv show and more 


Editorial cartoonist Steve Kelley of 


Funny You Should Ask poses odd 


Kelley also continues to perform 


Desert Inn in Las Vegas July 19 





each newspaper — and added that 


defended the syndicate charges. 


tional computer equipment and tele- 
phone lines,” said senior vice presi- 
dent and editorial director David 


ery charges are extremely fair and 


themselves — have stayed low over 


annual raises but insist that the fees 


edged Hendin, and he also empha- 





Universal sends different columns to 


papers in a JOA are supposed to be 
separate editorially. 

At United, which made Auslander 
happy by lowering the Star’s com- 
puter delivery bill, executives still 


“We need full-time people to 
handle retranmissions, plus addi- 


Hendin. With costs for such things as 
software and accounting involved as 
well, he added, “we think our deliv- 


reasonable.” 

United national sales manager Lisa 
Klem Wilson agreed, and noted that 
syndicate fees in general — including 
what papers pay for the features 


the years. In fact, she said, many 
newspapers give their reporters 


they pay for syndicated features 
remain the same. 
It’s a “buyers’ market,” acknowl- 


sized that “we’re in the business to 
help newspapers.” United, added 
Wilson, tries to be “extremely flexi- 
ble,” when dealing with papers which 
want fees kept down because of finan- 
cial difficulties or other reasons — so 
United lowered the Star’s delivery 
rate even though the syndicate is tak- 
ing a loss. 

But United can’t lower rates on 
everything for everybody, said Hen- 
din and Wilson. “Things cost 
money,” declared Wilson. “Do 
newspapers really want us to be out of 
business?” 

And what does AP think of all this? 
Lagier said that if member newspa- 
pers ask, “We always tell them 
exactly what AP charges” for deliv- 
ery, but, he added, “Our position has 
been that the charges of syndicates 
and supplementals are matters 
between them and the newspapers 
they serve.” 
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Book reviews 
(Continued from page 19) 





tered”; the Cleveland Plain Dealer, a 
“bit old-fashioned.” The Washington 
Post: “Seven stories and five pictures 
make for too much activity. It is 
doubtful if the deck heads get much 
readership. All pictures are black- 
and-white and, with all the stories, 
make for a serious paper.” The book 
concludes with a 17-page glossary. 
Gilmore, who has worked for 10 
newspapers, is associate professor 
emeritus at the University of Illinois. 


— HILEY WARD 





Shop talk 


(Continued from page 48) 





room with press releases, then that 
was his right. 

There are several ways around this, 
namely, by going around these people 
to their bosses. I don’t care if you are 
talking about public funding, not-for- 
profit, or for-profit, there isn’t a 
higher-up alive who likes to hear that 








money is being wasted unnecessarily. 
This makes them crazy. Use it. It is 
worth it if you want a planet Earth for 
journalists, the next generation. 





Letters 


(Continued from page 5) 





the shelves of libraries and from the 
school curricula. It is, indeed, aston- 
ishing to scan the list of titles in the 
Resource Book’s roster of challenged 
or banned books and come to the 
realization that threats to freedom of 
expression and freedom of thought 
are real. 

Banned Books Week is a publicity 
effort to highlight for the American 
public the dangers of censorship, and 
to emphasize a crucial message: by 
practicing freedom—in this case, the 
freedom to read—we protect that 
freedom. 

Would Mr. Jaffe prefer a more com- 
prehensive title, such as “Banned, 
Challenged, Restricted, Expurgated, 
and Labeled Books Week’’? 

Would a more descriptive title do a 
better job of alerting the public to the 
need for protecting the freedoms 
guaranteed to us through the Bill of 





Americans cannot appreciate the 
value of our freedom if they do not 
recognize the imminence of threats to 
that freedom. I invite and encourage 
your readers’ participation in the 
observance of Banned Books Week— 
Celebrating the Freedom to Read, to 
be held this year Sept. 22-29. 


JUDITH F. KRUG 


(Krug is director of the American 
Library Association.) 


Newspaper owner 
accused of 
extorting $26,000 


Gilberto Lopez Grenados, owner 
of the Chicago Spanish-language 
newspaper, La Tribuna Americana, 
has been charged with extorting 
$26,000 from the owner of another 
Chicago Spanish-language paper, El 
Pueblo. 

In a federal indictment handed up 
July 18, Grenados and Serafin Cas- 
tillo, a grocery story owner, are 
accused of obtaining the payment by 
promising to stop publishing a series 
of derogatory articles about E] Pueblo 
owner Socorro Grajeda. 


NEWSPAPERS & RETAILERS: 


PAR tO Po ee 


Q) n September 8th Editor & Publisher will 
publish a special pullout section entitled 
Newspapers & Retailers: Partners in Profits. This 
section will examine how changes in the retail 
industry are affecting the newspaper business 
and what newspapers are doing to positively rein- 
force their position with retailers. Your newspa- 
per’s ad in this section will tell retailers that your 
newspaper is “advertiser friendly,” ready and 
willing to work with them toward achieving their 


Call Today and Reserve Space! 


New York Chicago 


EDITOR & PUBLISHER for August 4, 1990 


San Francisco 
212°675°4380 312°641°0041 415°421°7950 213°382°6346 


Los Angeles 


Editor & Publisher A5P _ 
11 West 19th Street * New York. N.Y. 10011 * 212 675 4380 ANPA 


marketing goals. It will also help to ensure that 
retailers think newspapers when they think adver- 
tising and then think specifically of your newspa- 
per and market. 

EXTRA DISTRIBUTION! In addi- 
tion to all of E&P’s 28,000 + subscribers (which 
includes advertising policy makers at major retail 
chains and their agencies), this section will be 
mailed to the 2,000 + members of the Retail 
Advisory Council. 


Closings: Space — 8/24 Copy — 8/27 


Audit 
Bureau 


FAX# 212 929 1259 

















Canada ends 
investigation of 
Thomson papers 


The Canadian government has 
ended a 12-year-old investigation into 
alleged predatory pricing by Thom- 
son newspapers. 

Canadian Bureau of Copetition 
Policy dropped the investigation of 
advertising pricing at 22 Thomson 
papers in Canada. The decision was 
based in part on stronger legislation 
that took effect in 1986. 

“It certainly hasn’t been actively 
worked on for at least five years or 
longer,” bureau official David McAI- 
lister said of what was one of the 
agency’s oldest investigations. 

Begun in 1978, it has been tied up in 
court since 1985 as Thomson resisted 
government efforts to force its execu- 
tives to provide evidence. 

— AP 


Military leaders 
must give greater 
attention to press 


The chairman of the Joint Chiefs of 
Staff has ordered senior commanders 
to give “personal attention” to 
arranged pooled news coverage of 
military operations, conceding that 
the arrangements were faulty during 
the U.S. invasion of Panama. 

“Although the media was [sic] 
deployed, it was unable to cover mili- 
tary action until the second day and, 
consequently, did not perform as 
planned” during the December inva- 
sion, said Gen. Colin L. Powell. 

Powell’s message was sent to ser- 
vice chiefs and commanders in chief 
of military commands. 

“He needed no convincing to sign 
the message,” Pete Williams, assis- 
tant secretary of defense for public 
affairs, said in a letter to Larry 
Kramer, chairman of the Press, Bar 
and Public Affairs Committee of the 
American Society of Newspaper Edi- 
tors. 

Kramer, editor of the San Fran- 
cisco Examiner, wrote to Defense 
Secretary Dick Cheney on May 2, 
asking for a meeting to discuss possi- 
ble revisions in the pool operation. 

A Pentagon-commissioned report 
issued in March said Cheney’s 
“excessive concern with secrecy,” 
along with a lack of planning, pre- 
vented reporters from covering the 








opening battles of the invasion. 

The report recommended that 
plans for military action include 
assurances that a pool will travel with 
the U.S. forces. 

Williams, replying to Kramer on 
Cheney’s behalf, said the Pentagon is 
considering the recommendations 
and making decisions on them as it 
completes the analysis of each. 

— AP 


Foreign press 
warned by 
Chinese leaders 


The Chinese government recently 
warned foreign journalists about 
“illegal” coverage of protests by 
Beijing students on the first anniver- 
sary of the Tiananmen Square upris- 
ing. 

According to published reports, the 
government charged that certain jour- 
nalists had entered campuses without 
permission to do so, and that some 
had connections with Chinese who 
were engaged in illegal activities. 

The Foreign Correspondents Club 
of Beijing lodged a formal protest with 
the government over the violence and 
physical abuse of foreign journalists 
by paramilitary and plainclothes 
police. 

The Correspondents Club cited five 
incidents of violence against foreign 
journalists, including representatives 
from the Los Angeles Times, Reuter, 
ABC, CBS, and West German televi- 
sion. 


L.A. Times offers 
new features 


“Counterpunch,” a new weekly 
feature in the Los Angeles Times’ 
“Calendar” section is designed to 
encourage dialogue with members of 
the arts and entertainment fields. 

Began June 25, the full-page Mon- 
day feature has brought responses 
from figures who have been the sub- 
ject of Times reviews and columns, as 
well as perspectives on current cul- 
tural issues. 

Recently, Los Angeles rap musi- 
cian Ice Cube reacted somewhat icily 
to Times stories about the con- 
troversy created by rap, calling the 
controversy “hypocrisy” by whites. 

One of the stories was headed 
“Rap Under Siege.” 

Susan Albert Lowenberg, produc- 





ing director of L.A. Theater Works, 
took issue with Times critic Sylvie 
Drake’s review of one of the Works’ 
productions. 

“Counterpunch serves as a kind of 
opinion page for our Calendar sec- 
tion,” said Narda Zacchino, Times 
associate editor. “We think it’s a 
lively addition, one that enables us to 
bring more voices to our readers. Los 
Angeles is considered by many to be. 
the capital of popular culture. It 
makes sense for the Times to bring as 
many views as possible to the fore. 

“Movie directors, artists, choreog- 
raphers, etc. will have a chance to 
take issue with the Times — to coun- 
terpunch.” 

Another new Calendar feature is 
“Weekend Reviews,” a full page of 
pop, music, dance and theater 
reviews of performances in Southern 
California. 


NIE tab 


The Tampa Tribune’s Newspapers 
in Education department joined with 
the Southwest Florida Water Man- 
agement District to produce a 16-page 
educational supplement designed for 
grammar schools. 

The Water Wise Week tabloid was 
part of a five-day program to educate 
third- to seventh-graders about water 
conservation. 

The Tribune said it sold more than 
100,000 papers to schools in 14 coun- 
ties the week of May 7-11. 


Another weekly 


The Williamstown (Mass.) Advo- 
cate will publish another weekly, the 
South Advocate, for southern Berk- 
shire County. 

Publisher William Densmore dis- 
closed the sale of “a significant own- 
ership stake” in the Advocate to Erik 
Bruun of Great Barrington. 


Rooney named 
to AD/SAT post 


AD/SAT Inc. has named Eugene A. 
Rooney its director of sales and mar- 
keting. 

Rooney has held top positions at 
Readers Digest and magazine consul- 
tants Decker, Decker and Freas and 
helped found Wallace Communica- 
tions Corp. in Stamford, Conn. He 
succeeds David J. Farren in directing 
a staff of 13 in New York and Los 
Angeles. 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





ALBUM REVIEWS 


MONEY 


NEWSPAPER BROKERS 





Pop/Rock/MOR/Country/Modern...we 
cover all new releases. Sent by modem, 
mail or fax. Samples, rates: Steve 
White, 154 Woodland Drive, Hanover, 
MA 02339. (617) 982-9567. 





FEATURES AVAILABLE 


“MORE FOR YOUR MONEY.” Every- 
body’s second-favorite subject. Since 
1974, with new, updated format. An 
entertaining reader pleaser. Weekly. 
750 words. Samples. Micheal LeFan 
Features, 1802 South 13th, Temple, 
Texas 76504-7364. 


NEWSPAPER BROKERS 





“1st in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
scent ° : Pegasus, = E 150 
as, 


exas 75238 
(214) 340-2266 (214) 669-1469 





BARGAIN PACKAGE: 52 each - 3 
comic strips, 3 panel cartoons, cross- 
word puzzle. Send $10 for 4 samples of 
each. Classic Features, PO Box 6038, 
Gulfport, MS 39506. 


“CELEBRITY SPOTLIGHT” 
profiles TV/Film/Soap stars weekly! 
Contact Rising Star Communications 
14129 Archwood St, Van Nuys, CA 


91405 
(818) 989-5649 


HUMOR 


IN A NUTSHELL. Give your readers a 
aye laugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 


The Curmudgeon’s Corner is side- 
splitting, everyday humor in the Erma 
Bombeck style. Recognized author, R. 
Karl Largent demonstrates his versatili- 
ty in these columns. For a biography 
and sample columns, call Bonnie Hurt 
at 1-(800) 234-0447, Taylor Profes- 
sional Marketing. 























MOVIE REVIEWS 


HAVE A BETTER FILM CRITIC than the 
competing daily. Top flight reviewer 
offers discerning weekly B giseste 
critiques at $4.50 per week. Gold- 
berger, The Citizen, 1138 N. Broad St., 
Hillside, NJ 07205. (201) 352-0800. 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 








SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., M 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472-5555. 


SENIOR TRAVEL 


_ GET UP & GO! 
A monthly travel column researched by 
seniors, written by seniors, and filled 
with deals for seniors, trips and tips for 











|| seniors, and senior-friendly destina- 
'| tions. From the Publishers of the 


Mature Traveler news letter. For details: 
Get Up & Go!, PO Box 50820, Reno, 
NV 89513-9905 or call (702) 
786-7419. 





NEWSPAPER PEOPLE 
TRUST 
E&P CLASSIFIED 
ADVERTISING 








ANNOUNCEMENTS 





NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 








Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashiawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidentia! negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 











BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
= 600 seg rte Sales 

OBERT N 
RoBi6) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
we se Sales - pty 
8937 Laguna Place 
Elk Grove, CA 95758 (a16)684- 3987 








Buyers or sellers. Cail Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consulting 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 





C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 











ATTENTION ADVERTISERS 


E & P’s offices will be closed on: 


Monday, September 3, 1990 
Labor Day 


Please send your ad copy in early to meet 
the Tuesday, September 4th noon (EST) 
deadline for the September 8th issue. 
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DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 














FAX (205) 566-0170 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Michael D. Lindsey 
Media Consultants, Inc. 


PO Box 65 
Saratoga, WY 82331 (307) 326-8177 
OR 3465 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 — 1. Suite 101 


Destin, FL 32541 
RUPERT PHILLIPS (904) 837-4040 


R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consuitation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


We are never satisfied with 
our own. 
Terence 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


INDUSTRY SERVICES 





NEWSPAPER CAPITAL 


Senior Debt: $2-15 MM available for 
experienced publisher's first major or 
contiguous acquisition. 
JM&A (614) 889-9749. 





NEWSPAPERS FOR SALE 


2 weeklies. 2,000+ paid circulation, 
real estate with income. $200,000 
annual gross with profits. $200,000 or 
make cash offer. (317) 888-9377. 





$3.4 million total gross. (1.7 million 
newspaper, 17 million printing), mid- 
west weekly group. $800,000 cash 
flow. Price $4,950,000. 

Webster & Associates (214) 340-2266. 


NEWSPAPERS FOR SALE 


WISCONSIN WEEKLY & Shopper, 
3750 paid subs, 24,000 free, gross 
$600,000. $550,000 includes build- 
ing, 1/3 down, 10 years on balance, 6% 
interest. 

EAST KANSAS COUNTY SEAT _— 
only paper in country, gross $190,000. 
$250,000 includes a home, office 
building, extra lot, business. Terms. 
PENNSYLVANIA WEEKLIES & Shop- 
per, exclusive, gross $950,000. 
Wilderness area. Each town over 3,500 
pop, and neighbors. Shopper covers 


both 
Robert N. Bolitho 
Bolitho-Sterling, 4500 Main, Ste. 900 
Kansas City, MO 64111 
(816) 932-5310 








$560,000 gross, Nebraska twice week- 
ly newspaper, county seat, very good 
market, 3 unit press, includes 2 
buildings. 

Webster & Associates (214) 340-2266. 





A Nebraska county seat weekly. 
$500,000 gross 3 unit newsking press. 
3,700 weekly. $700,000 includes 
building. 

Webster & Associates (214) 340-2266. 





A Zone 5 suburban market newspaper 
grossing $1,100,000. Excellent demo- 
graphics. Price $1 million. 

Webster & Associates (214) 340-2266. 





For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 





TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 





No better starter newspaper deal than 
this: 2 weeklies in shadow of exploding 
Indianapolis market. 2,500 and 2,000 
paid circulation. Gross up 36% this 
year to $145,500. Profitable. Absentee 
owner wants to sell. $125,000 with 
terms or make cash offer. 

Ron Isbell (217) 932-5211. 

FAX (217) 932-5214. 


NEWSPAPERS WANTED 





Aggressive associate publisher, 10 
years. Progressive community newspap- 


er experience. Proven track record of | 


success. Looking to apply same for 
owner/finance opportunity. Write Box 
4818, Editor & Publisher. 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


WE ARE owner/operators of 150 daily 
and weekly newspapers in the United 
States, Canada and the United King- 
dom and we are aggressively seeking 
acquisitions. Circulation 5,000 to 
25,000. Contact: 


David Radler 
President 
Hollinger Inc. 
1827 West 5th Ave. 
Vancouver, B.C. V6J 1P5 


(604) 732-4443 


PUBLICATIONS FOR SALE 


Resort shopper for sale in fast growing 
Southeast coastal area. Well estab- 
lished with media niche in the market. 
(One of a kind opportunity to live and 
work where you can play). Owner retir- 
ing. Terms. Box 4801, Editor & 
Publisher. 














SOUTHERN CALIFORNIA COASTAL 
city, well established alternative weekly 
newspaper, 13 years old, average 52 
pages, adjudicated. All equipment 
except printing press. Grossing 
$900,000. Sales price $900,000. 
$500,000 down. Terms on balance to 
qualified buyer. 

Karl Wray, Broker 

2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 





Tired of freeways? The Boss? Rural 
Northern California weekly grossing 
$150,000 newly listed. Owner has 
unrelated problems, will sell for 
$125,000 or best offer if buyer can 
finance elsewhere. This area has four 
seasons, no stoplights and unbelievable 
recreational opportunities. Box 4825, 
Editor & Publisher. 





Two profitable weekly newspapers in 

rapidly growing area on Florida’s west 

coast. Well established, 8 years, steady 

growth, unlimited potential. $625,000 
ross sales. Box 4804, Editor & 
ublisher. 





Weekly newspaper with shopper near 
Se gt Oregon. Computerized. 
$50,000, terms. PO Box 7714, 
Eugene, OR 97401. 





West Coast bi-weekly in beautiful vaca- 
tion area. Gross $140,000. Financing 
available. 

Write to: Box 4778, Editor & Publisher. 
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PUBLICATIONS WANTED 


Independent financially qualified fami- 
ly man seeks profitable weekly or semi- 
weekly, preferably county seat, in 
southwest. Minimum annual sales 
$200,000 - up to $700,000. Princi- 
pals only. Write PO Box 796575, 
Dallas, Texas 75379. Confidentiality 
protected. 


INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 


A Circulation Specialist 
Helderle & Associates 
Telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.Jj. Helderle - President 


A newspaper deserves 
THE BEST 




















Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 
(201) 263-1500 


CIRCULATION SERVICES 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 








Telemarketing & 
Foot Canvassing 
Specialists 


PRIPE SALES 


30 years in business 
Nationwide 
(718) 698-0591 
Peter Priolo, Pres. 














Need a divorce? Yes, you do - postal 
rates are increasing again! Convert from 
mail delivery to carrier home delivery 
today. Van Dozier (205) 821-8373. 
15 years experience in newspaper 
promotion and distribution. 

Available Zones 3 and 4. 


“NO!” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, AND OUR RESPONSE 
WILL BE, 
“YES! WE CAN!” 
(216) 434-4466 
PRO STARTS 


RETENTION! 
RETENTION! 
RETENTION! 
THE PHONE ROOM INC. 
“Gold Starts” 
1 (800) 836-8140 











VER-A-FAST CORPORATION 
1-800-327-8463 
COLOR SEPARATIONS 











at a special low price: 





Color 
your 


Superior quality 
color separations 
for newspapers 


separations up to 4 col. x 12 in. 


turnaround available 
Laser generated color seps. 
image retouching. 
prepress services 
and film. System 
time and price information 
available upon request. 
800-228-3483 
800-422-1164 /pa 
717-784-2121 
717-784-9226 fax 
Please ask for Dick Kashner 
+ PRESS-ENTERPRISE 
~ COLOR DIVISION 





COMPUTER SERVICES 
COMPUTER REPAIR SERVICE 





Repairs on video — terminals 
PC Boards & Power Supplies 


Tired of being taken to the cleaners? 


Try our cost effective repairs and save 
between 25-75% over OEM repair 
charges. Example SI! boards Video A, 
Video B and CPU cards repaired, at 
tremendous cost savings. Call for quote. 
One week turnaround. Let us take on 
some of your unique repair needs and 
create your own savings. For further 
information please call RMI - Modular 
Products Division (408) 948-9207. 


COMPUTER TRAINING 


Customized, On-Site 
MACINTOSH TRAINING 
@ art, copy, layout software @ 
for advertising & editorial 
Call for references. 
Bob Mounts 
PragMatics 
PO Box 3078, Peoria, IL 61614 
Phone (309) 691-8838 


NEWSPRINT CONSULTANTS 











MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue peoeecig 
consultation and training, with over 3 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 


PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 

24-Hour Line PO Box 1952 

Albuquerque, NM 87103 


SYNDICATION SERVICES 


SELF SYNDICATORS: Laser Printed 
mail labels for 1,000 largest newspap- 
ers & how to tips. Send $50 + 2.50 
P&H to: J. Lind, 2775 Mesa Verde Dr. 
E. #105, Costa Mesa, CA 92626. 


EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


COMPUTERS 


Harris 2500 frontend system 

2 Harris 7400 typesetters 

25 edit terminals models 1440/80 
Contact Ron Richardson 

(817) 757-5757 


COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 


























Fax your ad 
to E&P! 








Bloomsburg, PA 17815 





(212) 929-1259 
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COMPUTER SOFTWARE 


NEWSPRINT FOR SALE 


PRESSES 


PRESSES 





SOFTWARE SERVICES 

@ Apple Mac. Computer Specialists 
© Typesetter Internals, SCSI, 

Ultre Setter 
@ Sales Support and Applications for 

——. Industrial & Personal use 
®@ 680xx Asm & “C”; 

Internals, & Drivers 

(718) 528-7360 


MAILROOM ’ 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training pro; = rovided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 


For Sale 
yam inventory of used Sheridan 
72P and 48P inserters. 
Do to the strong demand for GMA’s high 
speed SLS-1000 inserting systems, 
GMA is liquidating its complete inven- 
tory of used Sheridan inserters, includ- 
ing spare parts. For more information 
regarding price, delivery, etc., please 
contact Dick Connor at (508) 
481-8562. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


Kansa 320 three hopper inserting 
machine. $9,900. See it in operation at 
our plant. Ron Meinke (209) 
924-5361. 


MAILROOM 

We have al! types of belt and wire 
stream conveyors 

Spare parts for stream conveyors 

D.C. & A.C. drive conversions 

Roller top conveyors, all sizes 

Belt conveyors, all sizes 

Bottom wrappers & pacers 

257 Sta-Hi stackers 

Baldwin Count-O-Veyors -104, 105, 
106, 108 

Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

— labeling machine & 1/4 
‘older 




















Northeast Industries, 
(213) 256-4791 FAX (213) 256-7607 


RECONDITIONED or remanufactured 
48-P and 72-P Harris Graphics insert- 
ing machines. Immediate availability. 
Contact Harris Graphics (51 ) 
278-2651 and ask for Roger Miller. 


Wanted: Used IDAB Pacer. 2 used 
Muller 227 inserter - station, bases 
only. Call (509) 663-5161. Ask for 
David Graybill. 








28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite ot 
Costa Mesa, CA 27- 
Telephone: (714) Ga6-5S5 


PRIME NEWSPRINT 
Half Sizes to 19” 

No Job Lots/Rewinds 
FIBREWEB International 
315 Park Ave. S. 
N.Y. 212-505-1000 
Bill Anderson, Pres. 


PHOTOTYPESETTING 


12” imaging CRT’s for your 8600 
palate dec M4 18 month pro-rata 


pa Rw 

uae. ™ refurbished, for 
your Linotron 202, 18 month pro-rata 
warranty, $3,900 with exchange. 
BOB WEBER INC. 

PHONE (216) 831-0480 

FAX. (216) 831-1628 


Compugraphic 8400, MCS Powerview 
10, 16 fonts. LogE line 17 — 
Call Richard (501) 273-1663. 


Harris Equipment. 2500 systems, 
H-1740 VDTs and/or parts. Call (201) 
265-2448 and leave message. 


PRODUCTION EQUIPMENT FOR SALE 
2 Compu-Graphic 8400 Typeseiters. 
Excellent condition. Available now. 
Ready for Pick-Up. Must Sell. Call 
Louis De Ghetto. (201) 365-3006. 
Visual Inspection Can Be Arranged. 


PRESSES 


CURRENT LISTINGS 
22” cutoff: 

Goss Colorliner, 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 

Goss Metro, 5 units, 3 decks 


22-3/4" cutoff: 
Goss Metro, 6 units, 4 decks 
Goss Urbanite, 8 units, 3-color 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series foider 
Goss SC, 5 units, 1976-80 
Goss Community, 6 units, 1964-65 
Goss 3 units, 1 74 
Goss SC folder, very reasonable 
M.A.N. UniMan 3/2. 4 units, 2 decks 
Miscel!aneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Goss presses 
Gregg flying imprinter (Urbanite) 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 


DON’T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 


























“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 





MISCELLANEOUS 


FOR SALE: Mailroom/ 
Pressroom Equipment 
1 Kansa model 320 5 into 1 inserter. 
Five years old. 
1 Kansa PS 140 labeler with zip code 
sorter. Five years old. i 
2 Ink tanks. we 50 gal/3000 
Ibs. each. $300 each 
1 Linclon Powermaster II ink pump 
13:1 ratio. $300. Located in Nebraska. 
Phone Dale Sickler at (308) 237-2152. 








One should ... be able to see 
things as hopeless and yet 
be determined to make 
them otherwise. 

F. Scott Fitzgerald 


DOUBLE-WIDTH COMPONENTS 
4 M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030 
INLAND NEWSPAPER MACHINERY 


CORPORATION 
(913) 492-9050 fax (913) 492-6217 





GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 





FAX (206) 387-9090 
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GOSS COMMUNITY 

. 6-unit, SC folder, single web ribbon 
deck, motorized comps, motor- 
ized circ. reg.(excellent 
condition/totally rebuilt) 

. 6-unit, SC folder, crosshead, double 
parallel, motorized comps, 
motorized circ. reg. 

. 4-SC folders with tape delivery 

. SC mono units - 12 available 


. 1-SSC folder, 21-1/2” with ribbon 
deck 


MISCELLANEOUS 
. 2-Enkel tandem splicers 
. 2-Enkel single splicers, right angle 
turn bars with blowers 
. 1-custom built three-knife trimmer 
. 1-Maren Baller system 
GOSS SUBURBAN 
10. 8-floor units (4/1500 series) 
1-stacked units 
1-1500 series folder 
1-1000 series folder 
Will sell as individual components 
DEV 1400 HORIZON _ 
21-1/2” CUTOFF 
11. 2-4-highs 
2-ribbon decks 
2-folders, full motorization/closed loop 
register systems, vertical ovens, chill 
rollers. Can be seen running, warranty 
available. 


DEV Industries, Inc. 
Contact: ieee Coakley 
1 (800) 548-1641 
FAX (708) 860-7049 





GOSS 

2-Unit Community, 1969 oil, 
available now 

2-Unit Community, 1967 oil, wkly. 
available now 

Add-on SSC Community unit 1978 

9-Unit “1000” series Urbanite w/upper 
former-excellent condition 

7-Unit “1000” series Urbanite w/upper 
former 

7-Unit “700” series Urbanite w/upper 
former-available now 

3-Unit 500 Series Urbanite 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

7-Unit double-width Harris N-1600, 
excellent condition 

4-Unit Harris V15D - 1984 vintage, 
available July '90 

7-Unit Harris V22 w/upper former, 
available now 

6-Unit Harris/Cottrell V22 w/JF1 

5-Unit Harris V-15A 1974/86 JF7 

JF7 folders and add-on units 


KING 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
Add-on units, “so i. upper formers 


Inserters, ribbon deck, press drives, 
ink pumps, gluers and more. 

ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 





GOSS 
Goss Urbanite 4 units 
Goss Urbanite folders, roll stands 
Goss Suburban 1500 series unit 
Goss Community units, folders 
Harris V-25, 1978 
Harris folders, roll stands, balloon 

formers 
Goss S/C folder 
MISCELLANEOUS 

3 Cary Flying Pasters 
1 Guilmont 1/4 folder and trimmer 
1 ATF Imprinter 
1 Butler flying paster 


IPEC INCORPORATED 
97 Marquardt DriveWheeling, IL 60090 
(312)459-9700 Fax 459-9707 





pyoony V-25 1981 22-3/4 x 36 


4 units. 
JF-10 D.P. 75hp and JF-25 50hp 
folders 
105 Count-0-Veyors. Excellent 


—e 
O EQUIPMENT CORP. 
212. BOS. 2211 FAX (212) 265-5202 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upper former 

REF: N119 - V-15A Add on units, 
rebuilt, ductor hy le 

REF: a 5 Add on units, 
rebuilt or a 

REF: N121 - Cust built 300, 3 Knife 
trimmer 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 
folder 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 





These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 





PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe — 3-2 folder 23-9/16” 


Hoe Balloon Formers 

Goss Balloon Formers 

Guilmout Quarterfolder and Trimmer 

Goss RTP’s 40 and 42 inches 

Goss Mark 1 Half Decks and Hump 

Goss Mark 2 Half Decks and Humps 

Goss Double 2-1 folder 22-3/4” C.0. 

Goss Skip Slitters all C.O. 

Goss Portable Ink Fountains 

Hoe Skip Slitters all C.O. 

Paper roll track and roll dollies 

We stock spare parts for most presses 

We do press rebuilding 

We do pears moving and erecting 
ortheast Industries, Inc 

(213) 286. 4791 FAX (213) 256-7607 





PRESS 

Consolidation of operations forces sale 
of 8 unit Goss Community Press, 8 reel 
stands, heavy duty S.C. folder, upper 
former boards, 26,500 per hour, quar- 
ter folder, many spare parts. See in 
operation. Available immediately. 
(714) 642-4321, Dave Holett. 


SLS1000 
© 8 into 2 configuration 
© Center opening device 
© Product monitoring 


system 
@ Two years old 





Call Roger Miller 
(513) 278-2651 
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HELP WANTED 


HELP WANTED 





PRESSES 


PRESSES 


ADMINISTRATIVE 


ADMINISTRATIVE 








PRESS AND MAILROOM 
INSTALLATIONS 


Hartcid Industries, Inc. 
5 Willow Street 
Moonachie, NJ 07°74 


SERVING NEWSPAPERS & 
MANUFACTURERS NATIONWIDE 


Repair 
ee cal 


(201) 935-7002 
1-800-345-7383 


Maintenance 
Conversion 








FAX (201) 933-1456 








Press 22 3/4” 


GOSS 
— Community SC, 4 units, 1972 
— Community, 3 units, 1972 
— Urbanite 900 series 7 units, 1 
folder, R/s 
— Metro, 2 add on units 
— Metro, 2:1 folder 
HARRIS 
— N-845-6 units, RBC-2, 1974 
— N-850-6 units, 1983, RBC-2 
— V-25-8 units, 1980, JF-25 
— V-15D-6 units, 1976, JF-7 folder 
KING 
— ColorKing-5 units, KJ-8, 1970 
~ NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





WEB OFFSET PRESSES 


8-Unit. Goss suburban 1000 Series, 

2-SC-Folder 

5-Unit Harris V-25, 

JF-4 Folder Avail. 
seen running 

6-Unit V-15A Jf-7 Folder 

—— Goss Suburban 1000 Series SC 

Folder 

4 Units Harris V-25, JF-4 folder, 
1/2, 1/4 D.P. 

1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
— press, 22-3/4" by 36” double- 
wi 


November, can be 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


— came or 
Sanford, FL 3277 
(407) 321- 505 Fax (407) '330- 7556 


PRICE REDUCED 
FOR IMMEDIATE SALE 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 








Human beings can alter 
their lives by altering their 
attitudes of mind. 

William James 





REBUILT GOSS COMMUNITY 


Immediate delivery 4 units, SC folder, 
60 H.P. Drive. Can also sell up to 8 
units, or 2 SC folders. As = 
presses or as add on components. 
BELL CAMP INCORPORATED 
170 Kinnelon Road 
Kinnelon, NJ 07405 
(201) 492-8877 





PRESS 
Make your old R.T.P.’s into new 
Tension panel upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, 
(213) 256-4791 FAX (O13) 256-7607 





PROCESSING EQUIPMENT 


Napp Systems NP-40 plate processor 
model 1025000. Serial number 041. 
New 1986. Very good condition. 


Loge Processor model LD2600A. Serial 
number 281-301-212. New late 1984. 
Good condition. Has blender. 

Box 4802, Editor & Publisher. 


HELP 
WANTED 


ACADEMIC 


The University of Missouri School of 
Journalism, together with Investigative 
Reporters and Editors, continue their 
search for an experienced journalist to 
serve as executive director of IRE, a 
nationwide organization of more than 
3,000 members. 











The position is a faculty post at the 
university, and involves teaching 
advanced reporting courses in addition 
to directing IRE. 


The job requires a blend of reporting 
mastery, management skills, budgetary 
attention, concern for details and 
passion for the profession that are total- 
ly unrealistic. It requires working excep- 
tionally long hours on behalf of the orga- 
nization and the profession. But it also 
offers the opportunity to serve as a force 
to improve journalistic standards across 
the country, and to encourage and 
promote excellent journalism. 


Applicants will be expected to have 
considerable experience in advanced 
reporting that involved the use of sour- 
ces and records. Knowledge of both 
broadcast and print journalism is desir- 
able. The position requires the ability to 
answer questions from members nation- 
wide about reporting; it requires having 
the skills to serve as a skilled teacher to 
journalism students. The job involves 
coordinating one national and at least 
two one-day conferences each year, 
including but not limited to hotel nego- 
tiations, inviting speakers and arranging 
their travel and expenses. It involves 
overseeing several publications, includ- 
ing a quarterly journal. Finally, the job 
requires the ability to travel to news- 
rooms across the country to conduct 
newsroom seminars, and to foster the 
goals of IRE. 


The IRE board hopes to fill the post by 
January, 1991. The office staff 
includes two other full-time positions. 
Potential applicants who fear they may 
not be qualified to direct the organiza- 
tion, but interested in working for IRE, 
are encouraged to consider applying for 
other positions that may be available. 
Women and minority candidates are 
especially encouraged to apply. 


Send letter and resume to George 
Kennedy, IRE Search Committee, 
School of Journalism, Box 838, Colum- 
bia, MO 65205. Preference given to 
applicants received by Sept. 15 


UNIVERSITY OF ALABAMA 
Master’s program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write Journalism 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 





Asst. Employee Relations Manager 


Major newspaper in midwest is seeking 
an individual to assist the Employee 
Relations Manager in the daily function 
of this fast paced Personnel 
department. 


Qualified candidate has 5 years exper- 
ience in the personnel field and has 
experience with computerized person- 
nel system. Labor Relations background 
desirable. 


Duties will include training and de- 
velopment of supervisors, coordination 
of computer functions, salary admin- 
istration, and all other aspects of 
employee relations. 


We offer an excellent starting salary and 
an exceptional benefits package. Qual- 
ified applicants should send their 
resume, including salary history to: 
Box 4791 
An Equal Opportunity Employer 


CREDIT MANAGER 





We are a major communications 
concern located in the midwest seeking 
an experienced professional to head our 
credit department. 


Ideal applicant has: 
* Exposure to both national & local 
retailers 

* Strong organizational! skills 

* Excellent written and verbal 
communication skills 

* Computer experience 

* Accounting background 


We offer an excellent salary and an 
exceptional benefits package. 


If you are interested in being challenged 
in this fast-paced, dynamic environ- 
ment, please send your resume to: 


Box 4806, Editor & Publisher 


An Equal Opportunity Employer 


GENERAL MANAGER 

Join our team in the beautiful high 
desert of Southern California. Must be 
an aggressive hands-on manager to 
meet the challenges of growing three 
time per week and weekly newspaper 
with large commercial printing opera- 
tion. Experience in all aspects of news- 
paper publishing necessary. Outside 
advertising sales, printing sales and 
good production knowledge a must! 
Excellent salary and benefit package 
available. Send resume and salary 
requirements to: Jerry Wright, Hi-Desert 
er 4 PO Box 880, Yucca Valley, 
CA 9228 








GENERAL MANAGER 
Aggressive group in Zone 6 is seeking a 
General Manager with proven leader- 
ship ability. We offer excellent salary, 
benefits and bonus. Tremendous 
growth potential for candidate who is 
skilled in producing sales and profits. 
Must be active in local community and 
project a positive image. Box 4768, 
Editor & Publisher. 


GENERAL MANAGER - 10,000 circu- 
lation daily on the north Oregon Coast 
seeks a top manager to oversee busi- 
ness, circulation, advertising and 
production departments as well as a 
subsidiary commercial printing busi- 
ness. Our market is growing and we are 
positioning our newspaper to take 
advantage of new opportunities. The 
Daily Astorian is part of a family-owned 
group of Pacific Northwest dailies and 
weeklies. Our newspapers have a repu- 
tation for news and editorial excellence 
as well as sound business management. 
Compensation is excellent, and 
includes a profit incentive. Tell us in 
your first letter why you deserve to live 
in one of the world’s best places and 
manage an outstanding newspaper. 
Resume and letter only, to J.B. Brown, 
Human Resources Director, PO Box 
1089, Pendleton, Oregon 97801. NO 
PHONE CALLS! 


GENERAL MANAGER for progressive 
Ohio daily newspaper. 14,000 circula- 
tion. Seeking person with knowledge of 
entire operation with emphasis on busi- 
ness and financing. Must be aggressive. 
Replies held in strict confidence. Give 
complete resume in first letter. Box 
4827, Editor & Publisher. 











Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 


SALES MANAGER/ 
ASSOCIATE PUBLISHER 
McGraw-Hill’s Construction News 
Publishing Network, a group of 12 
magazines and newspapers, seeks a 
highly motivated sales manager/ 
associate publisher for its northwest 
publications. Proven sales management 
ability a prerequisite, with strong 
publishing skills. This position will be 
based out of Seattle, with heavy involve- 
ment in the northwest region's 
construction industry. Must be excel- 
lent recruiter/sales trainer along with 
business management talent. In addi- 
tion to an excellent compensation and 
bonus package you will have ample 
room for career growth. Please send 
your resume with salary history and 
requirements to James R. Johnson, 
McGraw-Hill/CNPN, 1743 W. Alexan- 
der Street, Salt Lake City, UT 84119. 

Equal opportunity employer. 














JOHNSON STATE COLLEGE 
TEMPORARY, ONE-YEAR APPOINTMENT, ASSISTANT 
PROFESSOR OF WRITING, full-time with possibility of renewal 
and/or conversion to tenure-track. Salary determined by collective 
bargaining agreement/approximately $25,000. Requires Master’s 
Degree plus experience in journalism, creative non-fiction, and 
composition. To teach a four-course load: two sections composi- 
tion, two sections either journalism, creative non-fiction, or litera- 
ture; to advise student newspaper and work with others to help 
establish a journalism conference or reading series for writers of 
creative non-fiction. Review of applications will begin August 15, 
1990. Please send letter of application, resume, copies of tran- 
scripts, and three letters of recommendation to: 

Roberta Heath, Administrative Assistant 
Department of Writing and Literature 
Johnson State Coilege 
Johnson, VT 05656 
E.O.E. 
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E&P Classified 





It’s Your 
People-To-People 
Meeting Place 


Find your editor, advertising manager, art- 
ist, sales representative, circulation man- 
ager, public relations or production person 
with an ad in EpitoR & PUBLISHER. We 
reach the working journalists you want to 
reach, every week...113,000 strong. 


Rates and order form in Ciassified section. 
All mail and calls go to: EpiroR & Pus- 
LISHER, 11 West 19" St., New York, NY 
10011, (212) 675-4380. 


" 


When you need Classified, 
we’re here—every week! 
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HELP WANTED 


HELP WANTED 





ADMINISTRATIVE 


ADVERTISING 





Office Manager for small daily newspap- 
er. Good organizational skills, phone 
manner. Advertising and computer 
experience helpful. Benefits, vacation 
package. Starts $20K plus commis- 
sion. Send resume to: Spectator 
Publishing Co., 1125 Amsterdam Ave., 
NY, NY 16025. Attn: Managing Editor. 





ADVERTISING 


ADVERTISING SALES DIRECTOR 
Atlanta based daily newspaper has 
immediate opening for director of 
display and classified advertising sales. 
The successful candidate will manage a 
sales staff of six and report directly to 
the Publisher. Our newspaper is a publi- 
cation of American Lawyer Media, LP, 
an affiliate of Time Warner Inc. We offer 
a competitive compensation package 
and excellent benefits. Please write to 
Publisher, Fulton County Daily Report, 
190 Pryor St. SW, Atlanta, GA 30303. 





ADVERTISING DIRECTOR/ 
NEWSPAPER 

Daily newspaper in southeastern 
Missouri competitive market seeks 
advertising professional with both clas- 
sified and display management experi- 
ence to lead 14 person department. 
Full advertising responsibility for daily 
and companion TMC product. The Daily 
American Republic is owned by Wood- 
ward Communications, Inc. which 
publishes daily and weekly newspapers 
and shoppers in Missouri, lowa and IIli- 
nois. Preferential consideration will be 
given to individuals with ad manage- 
ment experience in markets with similar 
demographics. Print media ad manage- 
ment experience a must! Competitive 
salary and excellent benefit package. 
Send resume and cover letter to: John 
Burgess, Publisher, Daily American 
Republic, PO Box 7, Poplar Bluff, MO 
63901. NO PHONE CALLS, PLEASE. 





CLASSIFIED ADVERTISING MANAGER 
The Bismarck Tribune, a 32,000 daily 
in a beautiful capital city. Modern facil- 
ities, safe, clean community. Strong 
staff of nine needs a promotion-minded 
motivator with organizational skills. 
Salary, incentives and excellent bene- 
fits. Letter of application and resume 
to: Paula Redmann, Human Resources 
Manager, The Bismarck Tribune, PO 
Box 1498, Bismarck, ND 58502. 
Application deadline: August 10. 





COLORADO: Advertising feature sales 
position just opening up. One of best 
established territories with small 
company in business over fifty years. 
Wonderful draw commission for full 
time, self-motivated person willing to 
travel several states initiating new 
accounts and maintaining established 
accounts. Enjoy a growing, unique 
company, truly best in its field. Please 
send resume in complete confidence to 
Box 4813, Editor & Publisher. 





RETAIL ADVERTISING MANAGER 
The Toledo Blade, one of the top ten 
evening metropolitan newspapers, with 
daily circulation of 155,579 and 
220,416 Sunday, seeks an energetic, 
creative and results-oriented retail 
advertising manager with sales manage- 
ment experience in a metropolitan 
market. The position is responsible for 
23 outside sales account managers, 
three sales supervisors and a six-person 
sales support staff. Position offers a 
competitive salary, MBO, company auto 
and strong employee benefits package. 
Toledo is located on the shores of beau- 
tiful Lake Erie in northwest Ohio. Please 
send resume, cover letter and salary 
expectations to Ms. Jo Adams, Human 
Resources Dept., The Blade, 541 
Superior St., — 43660. 





Retail Advertising Manager 


If you're an aggressive leader who can 
motivate, lead, direct and train a sales 
staff of four outside sales people, then 
you may be the advertising manager 
we're looking for. Duties would also 
include promoting our product, plan- 
ning special sections and developing 
market strategies. We're a family owned 
daily with circulation of 10,700 located 
in the midwest. Send resume and salary 
history to David Walker, The Emporia 
— PO Drawer C, Emporia, KS 





RETAIL MANAGER 
Metropolitan Daily/Sunday newspaper 
operation needs Retail Mahager who 
can set sales staff goals and lead the 
sales staff to achieve them as well as 
assisting in ‘budgeting, planning and 
forecasting. Opportunities for advance- 
ment and excellent company benefits. 
Send resume, with salary history to: 
Alan Judkins, Advertising Director, The 
Indianapolis Star, The Indianapolis 
News, PO Box 145, Indianapolis, 
Indiana 46206. 


ADVERTISING DIRECTOR 

The Montgomery Advertiser and Alaba- 
ma Journal has an opening for a person 
with strong leadership skills, a solid 
newspaper advertising background, and 
a proven track record. Excellent oppor- 
tunity to work in an excellent market 
and for one of Multimedia’s most 
aggressive newspapers. Send resume 
to: Personnel Manager, The Advertiser 
Company, PO Box 1000, Montgomery, 
AL 36101-1000. 


Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 


ART/GRAPHICS 
ART DIRECTOR 














Looking for Art Director with 5 years 
experience. Must have experience 
directing, infographics and page layout. 
Needs to be good with black and white 
and color page layout. Needs to be a 
self-starter with good news sense and 
have ability to meet deadlines and work 
as part of a team. Send cover letter, 
resume and clips to: AME/Graphics, 
The Beacon Journal, 44 East Exchange 
St., PO Box 640, Akron, OH 
44309-0640. 
GRAPHIC ARTIST 

Upper Midwest midsize PM daily is 
looking for a newsroom artist who can 
do information graphics, maps, illustra- 
tions and assist on page design. We are 
fully paginated, so knowledge of the 
Mac II ts essential. Please provide 
resume, samples of work and refer- 
ences. Entry level base salary $18,000 
to $21,000 with several years experi- 
ence. Box 4799, Editor & Publisher. 


Graphic Artist 

Full-time artist needed in large metro- 
politan daily art department. Equal 
parts extensive Macintosh knowledge 
and page layout, design skills required. 
Previous newspaper experience 
preferred. Salary requirements and 
resume to: Jean Moxam, 1729 Grand 
Ave., Kansas City, MO 64108. 


CIRCULATION 


A VERY RARE OPPORTUNITY 
Reach financial and time freedom goals 
with your own lucrative marketing 
company. | am a former 30 year news- 
paper executive and “I've bit the 
bullet”... You can too by checking this 
ad out. Is a phone call worth the oppor- 
tunity to earn $80,000+ your first 
year? 1-(813) 852-8004. 24 hour 
recorded message. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 





CIRCULATION DIRECTOR 
Medium sized daily with loyal reader- 
ship in Mid-Atlantic market seeks 
energetic candidates who eat, sleep and 
breathe promotion marketing sales 
ideas to build home delivery. Great 
opportunity - beautiful area to live. 
Send resume to Box 4812, Editor & 
Publisher. 


CIRCULATION MANAGER 
Mid-Atlantic, Zone 2, 25,000 seven- 
day daily has immediate opening for a 
take charge circulator. Department of 
five DSM. Applicant should have experi- 
ence in motor routes, single copy sales, 
TMC and computers. This is an oppor- 
tunity to join the management team of 
Thomson Newspapers. If you’re ambi- 
tious and looking at long term career 
goals this is the job for you. A good 
salary and bonus program. Write Box 
4819, Editor & Publisher. 


DATA PROCESSING 
Business Information Systems Manager 











TNI Partners, publishing agent for The 
Arizona Daily Star and the Tucson Citi- 
zen, is seeking a Business Information 
Systems Manager to utilize and support 
all business software programs and 
computer systems efficiently in our MIS 
department. Must have extensive know- 
ledge of all business computer related 
operations, application, configuration 
contingencies, trouble shooting tech- 
niques as they pertain to a publishing 
environment. Experience in computer- 
related sciences and specialized train- 
ing in IBM System 38 with related work 
experience preferred. This position 
involves a great deal of interaction with 
systems users and hardware and soft- 
ware technical staff. Submit resume 
with ay to Human Resources 
Dept., ATTN: MIS, TNI Partners, PO 
Box 26887, Tucson, AZ 85726-6887. 
An Equal Opportunity Employer. 


SYSTEM ANALYST 
Must have 1 year experience of Sil 
System 55 or System 25 with know- 
ledge of classified and editorial applica- 
tions. Thorough understanding of Sil 
and Tandem utilities. Strong system 
management experience required. 
STYL knowledge helpful. Knowledge of 
PCs, MACs or DEC Microvax a plus. 
Qualified applicants should submit 
resume to: 

Roland B. West 
Copley Los Angeles Newspapers 
5215 Torrance Bivd. 
Torrance, CA 90509 


SYSTEM ANALYST 








The Times-Picayune of New Orleans is 
seeking an Assistant System Analyst to 
work in our Systems Department. 
Experience with front end systems, 
typesetters and formatting required. 
This position involves a great deal of 
interaction with systems users and 
hardware and software technical staff. 
Submit resume with salary history to 
Personnel Dept.; ATTN.: System Anal- 
yst, The Times-Picayune, 3800 Howard 
Ave., New Orleans, LA 70140. An 
Equal Opportunity Employer M/F. 





EDITORIAL 


ASSISTANT METRO EDITOR -- aggres- 
sive and equally good with words and 
people -- who wants to grow with 
respected, improving medium sized 
daily in Zone 4. Submit resume, refer- 
ences we can call now and a letter telling 
us about oo as a journalist. Box 4808, 
Editor & Publisher. 


ASSISTANT CITY EDITOR for an award- 
winning 22,000 New England daily. 
Strong word and people skills a must. 
Experience preferred. Send resume to 
Box 4815, Editor & Publisher. 
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A GREAT OPPORTUNITY 


The Orange County Register wants to 
talk with experienced journalists who 
are thinking about where their careers 
are headed. 


We'll have editors in New York on 
August 21 and 22. We want to talk toa 
few special people who have the right 
mix of talent and experience to work at 
the “Newspaper of the 90s.” 


We can't talk to everyone who might 
want to talk with us, so we plan to be 
selective. Our preference is to meet 
with journalists with at least five years 
of experience, hopefully with a large 
metro paper. 


We'll be meeting with some reporters, 
but we're especially interested in meet- 
ing news editors, copy editors and 
artists. 


If you're interested in talking, or in just 
finding out what we’re doing that’s 
making the LA Times crazy, send a 
resume, cover letter and work samples 
to: 


John Hollon 
Assistant Managing Editor 
The Orange County Register 
PO Box 11626 
Santa Ana, CA 92711 


BILINGUAL reporters to cover local 
government and sports by aggressive 
daily on U.S. - Mexico border. Send 

resume, references and clips to Lavice 
Laney, Managing Editor, The Brownsvil- 
. — PO Box 351, Brownsville, TX 








Business Reporter - for quality 30,000 
daily in eastern Pennsylvania. 
Box 4822, Editor & Publisher. 





ART DIRECTOR 
Newspaper chain needs art director 
with at least three years daily newspap- 
er art experience to head its Macintosh 
operation. Must have portfolio, heavy on 
informational news graphics and four 
color newspaper experience. Prior 
management experience heipful. 
Qualified candidates please send cover 
letter, resume and Macintosh samples. 
Resumes without Macintosh samples 
will not be considered. 

The Times Journal Co. 
Human Resources 
Attn: Art Director EP-182 
6883 Commercial Drive 
Springfield, VA 22159 
M/F/H/IV 





Assistant Metro Editor 


Do you thrive on provocative news 
coverage that people respect and talk 
about? Are you a talented teacher, a 
creative planner, an efficient coordina- 
tor, a crack copy editor? If so, let us 
hear from you. Mid-size Zone 5 daily 
and Sunday. Bachelor’s degree and 
proven performance in daily journalism 
a must. Send resume, clips, references 
and salary requirements by Aug. 17 to 
Box 4826, Editor & Publisher. 





COPY DESK CHIEF 
Northern Zone 1, 40,000 mornin 
needs knowledgeable journalist to run 
person local copy desk. Must be exper- 
enced in local news writing, excellent 
with language and have good layout, 
managerial and interpersonal skills. 
Must work nights. Location is close to 
mountains and close to ocean. High 
quality of life and reasonable cost of 
living. Send resume and cover letter 
telling us why we should hire you. Box 
4817, Editor & Publisher. 





sified ad copy: 


number is required. 


the ad should run. 





Attention Advertisers: 


Please note these reminders when sending clas- 


-Please specify an exact classification within a 
section of ads: for instance, Equipment & 
Supplies-Phototypesetting; Industry Services- 
Consultants; Help Wanted-Sales. Help us put 
your ad where it will do you the most good. 

-Be sure to indicate how many times you wish 
the ad to appear, and whether an E&P box 


-Orders for classified display advertising should 


include the number of columns and inches you 
wish the ad to be, as well as how many weeks 


Remember—in all correspondence regarding 
your ad, please include a copy of the invoice. 
Thank you for helping us serve you better! 


E&P Classified Department 


tater & uislisher ed 


11 West iftn Street > New Yorn, i. iG011 » 212 675 4380 











COPY EDITORS 

We're looking for experienced copy 
editors with a commitment to quality. 
Layout skills a plus. We want gatekeep- 
ers, not mechanics. First class, mid- 
sized daily in Midwest. Send resume, 
samples to Box 4811, Editor & 
Publisher. 





COPY EDITOR 
Copy editor for upstate New York morn- 
ing daily. Prefer desk and reporting 
experience but will train a reporter who 
wants to move on to the desk. Contact 
Ken Hall, editor, The Daily Star, Box 
250, Oneonta, New York 13820. 


COPY EDITOR 

Growing AM in Hudson Valley seeks 
experienced desk person. Strong gram- 
mar, headline, layout skills preferred. 
Excellent salary, benefits. Send resume 
and clips to Sam Daleo, Managing 
Editor, Daily Freeman, 79 Hurley Ave., 
Kingston, NY 12401. 








COPY EDITOR 

We need a copy editor for 17,000 
daily, 20,000 Sunday located in the 
central upstate New York city of 
Corning. 

The candidate will join our three- 
person universal desk and should be 
able to spot grammatical errors, have a 
flair for modular layout and have the 
ability to produce pages at a fast pace. 
Sun and Macintosh experience helpful. 

Please send resume and clips to The 
Leader, 34 W. Pulteney St., Corning, 
NY 14870 or call (607) 936-4651. Ask 
for Mark Sweetwood, Managing Editor 
or Kevin Polzin, News Editor. 





COPY EDITOR 
Opportunity editing local and wire copy, 
headline writing and page layout on a 
Harris Pagination System. Night sche- 
dule for competitive AM Daily. 


Experience as Reporter or Copy Editor 
and English or Journalism degree 
preferred. Pagination experience a plus. 


$27,000 plus excellent benefits 
including company-paid Pension Plan, 
Health, Life, Optical and Dental Insur- 
ances and generous Vacation and Holi- 
day schedules. Most important benefit: 
Work with good people who care. 


Write, with resume to: James McClure, 
Managing Editor, York Daily Record, 
1750 Industrial Highway, York, PA 
17402. 





COPY EDITOR 

We're looking for applicants who want 
to join 4-person copy desk that designs 
pages, manages wire services for attrac- 
tive daily. Requirements include reli- 
able news judgment, flair with design 
and headlines, ability to work fast and 
accurately. We’re a seven-day AM on 
Florida's Gulf Coast. Reply with 
resume, tearsheets to Managing Editor, 
Tom Conner, Northwest Florida Daily 
News, PO Box 2949, Fort Walton 
Beach, FL 32549. 





_ COPY & NEWS EDITORS 
Major newspaper in the West antici- 
pates expansion. We are looking for 
highly skilled —_ and news editors 
who have at least three years of experi- 
ence on metro dailies. Applicants 
should be able to write headlines and 
edit with lucidity, grace and assurance. 

Salaries at top of the profession. 
Applicants should send a resume and 
a cover letter describing their job history 
and career interests to: Dept. EP/TB, 


.4221 Wilshire Blvd., Ste. 170, Los 


Angeles, CA 90010. A few headline and 
layout samples should be included. 
Applications should be received by 
August 31, 1990. 

An Equal Opportunity Employer. 
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CLASSIFIED ADVERTISING 
Order Blank 
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Phone 





Classification 
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No. of Insertions: __ Amount Enclosed: $ 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $6.50 per insertion for box service. Add $4.25 per insertion for box service. 
Count as an additional line in copy 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 


Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 





Copy Editor - for quality 30,000 daily in 
eastern Pennsylvania. 
Box 4821, Editor & Publisher. 


Copy Editor 

Veteran copy editor is needed to edit 
copy on sports desk and fill sports slot 2 
to 3 days per week. Applicants must 
have two years of layout and copy edit- 
ing experience, possess effective orga- 
nization and communication skills and 
work well under deadline pressure. 
Familiarity with sports in our geographic 
area preferred. Respond to: Bill Brophy, 
Sports Editor, Wisconsin State Journal, 
PO Box 8056, Madison, WI 53708. 
Affirmative Action/Equal Opportunity 
Employer. 


Copy editors wanted 

For news desk on iilinois’ only all-day 
‘paper. We’re fourth largest and 
employee-owned. Promotions opened 
two spots on rim. Bring sound judg- 
ment, speed, imagination, ambition 
and respect for readers’ needs. Women 
and minorities encouraged. Send 
resume and samples to Marge Fanning, 
Managing Editor, Journal Star, 1 News 
Plaza, Peoria, IL 61643. 


ED!TOR -- Group of 5 weekly and twice- 
weekly newspapers in choice N.H. loca- 
tion. News management experience a 
must, as well as several years reporting, 
copy editing and layout experience. 
Ability to lead and motivate a talented 
staff toward attractive, lively and 
‘newsy’ newspapers required. Letter, 
resume and salary history to: Thomas 
Coakley, General Manager, Rockingham 
County Newspapers, PO Box 250, 
Exeter, N.H. 03833. 


EDITOR -- The Society of Professional 
Journalists is searching for an individu- 
al to edit Quill Magazine, a monthly 
publication that is distributed to SPJ 
members. If you are talented, creative, 
and energetic, send your resume with 
cover letter by August 27, 1990 to Mr. 
Ira D. Perry, Executive Director, Society 
of Professional Journalists, 16 South 
Jackson, Greencastle, Indiana 46135. 

















Copy editors needed for medium-size 
New England daily. We're minutes from 
the beach, the slopes, mid-town 


Manhattan or the Freedom Trail in | 


Boston, and we’re looking for copy 


editors who take pride in their work. | 
Send resume and clips to Mark | 


Getzfred, deputy managing editor, 
Waterbury Republican-American, 389 
Meadow St., Waterbury, CT 06722. 


Editor needed in rural Northern Califor- 
nia community. Must be experienced in 
all phases of small newspaper news 
management, reporting and editorial 
production. Send cover-letter, resume 
and non-returnable clips to: Personnei 
Director, PO Box 690, Fortuna, CA 
95540. 








Executive news editor for top-notch 
suburban newspaper in southeast. 
Strong leader needed to supervise ien 
person news desk in very competitive 
environment. Heavy emphasis on 
design and poston skills. Resume, 
samples of work to Box 4810, Editor & 
Publisher. 


LIFESTYLES/FEATURES WRITER 
Needed for six day Arizona daily. 
Should have photo abilities. Send 
resume, references, salary require- 
ments and clips to Associate Publisher, 
Casa Grande Dispatch, PO Box C3, 
Casa Grande, AZ 85222. 


MANAGING EDITOR - for a community 
weekly in rural southeast Pennsylvania. 
Immediate opening for an experienced 
weekly editor with solid news judgment 
and motivational skills. Excellent bene- 
fits package. Send resume and sala 
requirements to Personnel Manager, 
West King Street, PO Box 1328, 
Lancaster, PA 17603. 








LIFESTYLE EDITOR 

If you know what it takes to attract 
today’s readers to the Lifestyle section, 
and have the ability to help coordinate 
- layouts, this may be the position 
‘or you. Excellent opportunity for life- 
style writer at larger paper to continue 
writing as well as manage our four- 
person staff at this small daily. Send 
cover letter, resume along with salary 
requirements to Joseph Belsito, Manag- 
ing Editor, The Evening News, 85 Dick- 
son St., Newburgh, NY 12550. 





: Managing Editor 
Growing - 23,000 circuiation daily in 
competitive metropolitan market needs 
editors who combine strong copy edit- 
ing skills with flair for creatiave page 
design and interesting graphics, all 
while meeting our aggressive deadline 
schedule. Macintosh and/or Crosfield 
Pagination experience helpful. Send 
resume, references, salary require- 
ments and tearsheets of 5 pages you 
designed to: 

Roger Bartel, managing editor 

Waukesha County Freeman 

PO Box 7, 200 Park Place 

Waukesha, WI 53187 





RELIGION WRITER 

The Palm Beach Post is seeking a writer 
to cover the diverse religious communi- 
ties of fast-growing south Florida. Cover 
religious news and features for one of 
the nations fastest growing metropoli- 
tan dailies. We need a minimum of 
three years reporting experience on a 
daily newspaper; prefer experience 
covering religion or background in the 
field. Send a resume, writing samples 
to: Lynn Kalber, Palm Beach Post, PO 
Box 24700, West Palm Beach, FL 
33416. 


COPY EDITOR 
The Palm Beach Post is looking for a 
news copy editor. A minimum three 
years experience is required. Send a 
resume and clips to: Ed Thiede, Palm 
Beach Post, PO Box 24700, West Palm 
Beach, FL 33416. 








ARTS REPORTER/ 
EDITOR 


lf you can aggressively 
cover the politics and 
finance of the arts world, 
make both 2 Live Crew and 
Swan Lake accessible to 
readers, and tell human 
stories well, we'd like to 
talk. The Anchorage Daily 
News, winner of two Pullit- 
zer prizes for public ser- 
vice, needs a hard-nosed 
reporter with strong fea- 
ture writing skills and five 
years’ daily experience. 
Send resume, salary his- 
tory and work samples to: 
Kathleen McCoy, c/o Human 
Resources, Anchorage 
Daily News, Box 149001, 
Anchorage, Alaska, 99514- 
9001. Women and minori- 











ties encouraged to apply. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


FREELANCE 





NEWS EDITOR 

The Mail Tribune, a 30,000-circulation 
PM in Medford, OR, is seeking an 
experienced journalist for a news editor 
position to oversee a five-person copy 
desk. The ideal candidate for this slot 
position would have strong daily news- 
paper desk experience, and excellent 
feel for color and graphics, strong news 
judgment, and the speed necessary to 
move a large number of pages daily. 
This award-winning Ottaway/Dow Jones 
newspaper publishes PM Monday- 
Friday and AM Saturday-Sunday. Excel- 
lent benefits. Salary negotiable. 
Smoke-free workplace. Join an aggres- 
sive professional staff and live in a 
region known for its outdoor beauty and 
cultural and recreational opportunities. 
Deadline for application is August 8, 
1990. Send resume and clips to Gina 
Meyer, Human Resources Manager, 
Mail Tribune, PO Box 1108, Medford, 
OR 97501. 


Northern Illinois, 13,000 daily needs 
assistant managing editor. Daily news- 
paper experience preferred. Job 
includes copy editing, layout, staff 
coordination and some editorial writing. 
Send resume, salary history and 
samples to Lloyd Pletsch, The Daily 
Chronicle, PO Box 587, DeKalb, IL 
60115. 








PHOTOJOURNALIST 

We need a top-notch shooter in both 
black & white and color who under- 
stands photography as journalism. Pay, 
benefits excellent. Equal opportunity, 
affirmative action employer. Send 
samples, resume to: Scott Harmsen, 
Photo/Graphics Editor, The Kalamazoo 
Gazette, 401 S. Burdick, Kalamazoo, 
Mi 49003. 





REPORTER 

-Strong, talented reporter with proven 
knowledge in open meeting and public 
records laws needed for fast-growing 
daily. 2 years experience. Southern 
California applicants preferred. Send 
cover letter, resume and 10 clips to 
Jerrianne Hayslett, City Editor, Star- 
News, 525 E. Colorado Bivd., Pasade- 
na, CA 91109. 


REPORTER 

Experienced reporter or j-school gradu- 
ate to cover diversified beat for a five- 
day community newspaper on the move. 
Beautiful Southern California location. 
Sports writing, photography and layout 
experience helpful. Call Charles Free- 
man, Publisher, The Record-Gazette, 
Banning, CA (714) 849-4586. 


REPORTER 








Fourteen-paper weekly group in Greater 
Boston area needs experienced reporter 
to cover news, features, politics, issues. 
We offer a writing coach, freedom, and 
creativity. We need a hard-working, 
imaginative self-starter who doesn’t 
want to write news in a dry, steno- 
graphic style. We want to break new 
frontiers in how papers cover issues and 
how reporters write. Send resume and 
clips to: John Wilpers, Editor-in-Chief, 
TAB Newspapers, 1254 Chestnut St., 
Newton, MA 02164. No calls, please. 


Reporter/Writer with two years of experi- 
ence on daily paper. Must be accurate, 
hard-working, enthusiastic and have 
writing ability. Quality work demanded. 
For local news beat on mid-size daily. 
Send resume and clips to Personnel 
Manager, 8 West King Street, PO Box 
1328, Lancaster, PA 17603. 


REPORTER 








Local Government reporter for growing 
13,500 daily in northeast Oregon. 
Northwest candidate is preferred. 
Experience desired. Salary competitive. 
Send resume, clips and references to 
editor, East Oregonian, PO Box 1089, 
Pendleton, Oregon 97801. 
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SPORTS MAKEUP EDITOR 


We're looking for someone who believes 
that page design is an art and not an 
artifact. We're looking for someone 
whose sports news judgment is looking 
toward the year 2000 and not 1980. 
We're looking for someone who wants to 
take the sports news of the day and 
mold it into pages that say “read me or 
you lose.” Send resume, samples and a 
statement of your makeup philosophy to 
Raiph Morrow, Executive Sports Editor, 
Dayton Daily News, Dayton, OH 45401. 


SYSTEMS EDITOR 
Computer dynamo needed for two- 
person newsroom systems team. We are 
planning the installation of a new front- 
end system in the near future and this 
hire will be a key player. Candidate 
must have newsroom experience. Prior 
supervisory experience, knowledge of 
DEC-TMS, a bonus. Resume, materials 
to Rick Levinson, AME/Administration, 
The San Diego Union, PO Box 191, San 
Diego, CA 92112. Absolutely no phone 
calls. 


The Watertown Daily Times, (43,000 
pm daily) has immediate openings in its 
city room and bureaus for energetic, 
skillful reporters. Experience on a daily 
preferred. Offering competitive salary 
and top-notch benefits. Serious inquir- 
ies only. Send resume and clips to: 
Charlie Decker, Assistant cog 
Editor, Watertown Daily Times, 26 

Washington St., Watertown, NY 13601. 


Wanted: Business writer for Nashville 
Banner. Position is for general assign- 
ments reporter concentrating on labor 
and manufacturing. Position open 
September 1. Salary negotiable. Please 
send inquiries to Jane DuBose, Busi- 
ness Editor, Nashville Banner, 1100 
Broadway, Nashville, TN 37203. 














SPORTS REPORTER 
wanted immediately to handle beat 
coverage, features, photos and layout 
for quality broadsheet weekly that has 
consistently won top honors for its 
sports section in Press Association 
judging. Send letter, resume, clips to 
Peter Boody, Editor, The Southampton 


Press, Box 1207, Southampton, NY 
11968. 





Strong administrator to take charge of 
local news production for mid-size, 
metro-area daily in Southern California. 
We need an experienced, enthusiastic, 
community-minded newsperson who 
shares management's desire to become 
best in area. You'll need to motivate, 
develop staff. If you believe a paper 
needs to cover much more than city 
council meetings and want to help us 
develop expanded coverage in multi- 
community area, you may be the leader 
we need. To apply: submit resume 
including salary history to: San Gabriel 
Valley Tribune, Attn: Personnel, PO Box 
1259, Covina, CA 91722. 


REPORTER 

Strong, talented reporter with proven 
knowledge in open yo and public 
records laws needed for fast-growing 
daily. 2 years experience. Southern 
California applicants preferred. Send 
cover letter, resume and 10 clips to 
Jerrianne Hayslett, city editor, Star- 
News, 525 E. Colorado Blvd., Pasade- 
na, CA 91109. 


TV and MOVIES assistant editor wanted 
for one of the country’s livliest daily 
entertainment sections. Experienced, 
idea-orientd candidates only, please. 
Salary mid-$30s. Send resume, 
samples, references to: Bill Weber, 
Assistant Managing Editor/Arts, Boston 
Herald, One Herald Square, Boston, MA 
02106-2019. 








Senior Writer 
Midwest Living 
Meredith Corporation's Midwest Living Magazine seeks 
professional to plan, write and coordinate articles in a 
variety of subject areas, including home building/remod- 


eling, travel, food, furnishings, and gardening. Knowledge 
of home building, remodeling, furnishings particularly 


helpful. 


The successful candidate will have college degree and 
minimum 5 years writing or editing experience. Must be 
able to conceive and produce articles as well as direct 
freelance efforts. Must have excellent communication 
skills. Familiarity with the Midwest a plus. 


Location: Des Moines, lowa 


Send resume, writing samples and cover letter with salary 


history in confidence to: 


Ms. Rock 


ereadith 


CORPORATION 


Manager, Corporate Staffing Services 


Meredith Corporation 
Box 805, Locust at 17th 
Des Moines, IA 50336 


An Equal Opportunity Employer 


WRITERS. Magazine for public offi- 
cials, engineers, and others in the Third 
World seeks writers familiar with 
construction and development projects 
(roads, water, power, etc.). Editor, PO 
Box 5017, Westport, CT 06881. 


PHOTOGRAPHY 
PHOTO CHIEF 








We've earned our reputation. The Pulit- 
zer Prize for news photography is the 
highest among many national and state 
awards won by photographers at the 
Odessa American. We need an aggres- 
sive, experienced photojournalist to 
head up the four-person photo staff at 
the American, a 30/40,000 West Texas 
AM in a high-profile, competitive mark- 
et. Send resume, clips to Managing 
Editor M. Olaf Frandsen, Odessa Ameri- 
can, PO Box 2952, Odessa, TX 79760. 


Photographer needed for Zone 1 mid- 
sized full color daily/Sunday. We are 
looking for a creative energetic flexible 
person who is an all around good shoot- 
er with star potential. Must supply own 
equipment, including long lenses. Work 
involves color/black & white assign- 
ments including sports, illustration and 
personality. Box 4794, Editor & 
Publisher. 








Photographer 


At the Odessa American, a Pulitzer- 
Prize winner for news photography, we 
like to showcase our. photographers’ 
work. We have an opening on our four- 
person photo staff for a shooter with the 
right touch. The American is a 
30/40,000 West Texas AM in a fast- 
paced, competitive market. Send 
resume, clips to Managing Editor M. 
Olaf Frandsen, Odessa American, PO 
Box 2952, Odessa, TX 79760. 








PRODUCTION/TECH 


CAMERA/PLATE PRESS MANAGER 


The Herald, a 29,000 daily newspaper 
located in Rock Hill, SC just minutes 
from Charlotte, NC has immediate 
opening for an experienced take-charge 
camera plate press manager. Experi- 
ence with Goss Urbanite preferred. If 
you are dedicated to quality, especially 
relating to color reproduction, please 
send resume to Patricia Simons, The 
Herald, PO Box 11707, Rock Hill, SC 
29731. 


CAMERA SUPERVISOR 

The Daily News of Los Angeles has an 
immediate opening for a Camera Super- 
visor. Must have a thorough background 
including black and white camera and 
color stripping. Color studio and scan- 
ner experience preferred. Send resume 
and salary history to Production Depart- 
ment, PO Box 4200, Woodland Hills, 
CA 91365-4200. 


Large, 5 section coastal weekly seeks 
press foreman for 5 unit Goss Commun- 
ity press. Includes some outside 
commercial work. This is a salaried 
position but is not full time work. 
Camera/plate room experience neces- 
sary. Press maintenance and repair a 
must. $19,500 salary range plus bene- 
fits. We are looking for a printer whose 
work will make us proud of our paper’s 
appearance. If you are a quality printer 
who enjoys working in a team environ- 
ment, please apply to News-Times, 
Mary Jo Parker, Publisher, PO Box 965, 
Newport, OR 97365. 


PRE-PRESS MANAGER 

Fast growing California daily seeking a 
dynamic leader. Individual must 
possess good personnel management 
skills as well as knowledge of all facets 
of pre-press work. Color expertise and 
press knowledge a strong plus. Mail 
resume to Production Director, Daily 
News/LA, 21221 Oxnard St., Woodland 
Hills, CA 91367. 
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HELP WANTED 


HELP WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





PRODUCTION/TECH 


PUBLIC RELATIONS 


ADMINISTRATIVE 


EDITORIAL 





PRESSROOM FOREMAN 
NEEDED IN BERMUDA 
The Royal Gazette Limited, Bermuda’s 
only daily newspaper is seeking an 
offset press person to fill our newly 
created position of pressroom foreman. 
We are a six day morning daily with a 
circulation of 18,000 papers produced 
on 11 units of Goss Urbanite. We also 
publish a weekly TV product, two weekly 
newspapers, assorted supplements and 
some commercial printing. Interested 
persons should be willing to spend at 
least two years on our beautiful island 
assisting in the training, education and 
development of our press crew. The 
successful applicant will have at least 
four years experience on a Goss Urba- 
nite. A thorough understanding of all 
phases of newspaper production, 
camera experience and mechanical 
press repairs will be an added plus. 
Applicants must have a sound back- 
ground in the operation of the Goss 
Urbanite including press maintenance 
and platemaking. Experience in high 
quality process color and overall quality 
control is essential. Please send a 
resume detailing your work history and 
experience, salary history and when you 
would be available to The Royal Gazette 
Limited, Attn: Production Manager, PO 
Box HM 1025 Hamilton, Bermuda, 
HMDX. Please send all resumes via 
airmail. 


PRODUCTION MANAGER 
Award-winning weekly business news- 
paper seeks experienced, creative 
production manager. Responsibilities 
include design, typesetting and ad crea- 
tion. Time management and people 
skills a must. Send resume to Rochester 
Business Journal, 1 Mt. Hope Ave., Box 
P, Rochester, NY 14620. 








Production 

Mailroom Manager 
Zone 9, daily is seeking an experienced 
professional to head its mailroom opera- 
tions. Individual must have keen 
personnel management skills, and be 
able to lead in a fast growing environ- 
ment. A familiarity with Harris insert 
operations and computers a must. Send 
resume to Box 4771, Editor & 
Publisher. 





There are men who are 
happy without knowing it. 
Vauvenargues 





PUBLIC RELATIONS 
COMMUNICATIONS SPECIALIST 


Associated Milk Producers, Inc. is look- 
ing for a hands-on, self-starter to fill the 
position of Communications Specialist. 
The person we are seeking will be 
responsible for company publications 
and public relations. 


The successful candidate should have a 
degree in Ag Journalism or experience 
equivalent. Good writing skills and 
some expertise in photography is 
desirable. 


Associated Milk Producers, Inc. offers a 
complete benefit package including an 
excellent retirement plan. Salary is 
open, deper.ding on qualifications. 


If this opportunity appeals to you, send 
resume, salary history, and three 
samples to Susan Studley, AMPI, 315 
N. Broadway, PO Box 455, New Ulm, 
MN 56073. 


AMPi is an Equal Opportunity 
Employer. 





Immediate opportunity exists for 
Account Executive in a small, fast- 
growing public relations agency with 
business-to-business client base. 
Excellent writing/interviewing skills 
required, strong communications ability 
needed, experience in business/ 
technology coverage desirable. Ideal 
candidate will have 2-4 years newspap- 
er experience preferably on small to 
mid-sized daily, be willing to learn, own 
some suits and look good in them -- 
immediate client and account handling 
duties require it. FAX resume to: Shirley 
Shepherd, FAX (612) 337-5846 or call 
her in Minneapolis, MN (612) 
338-7057. Equal Opportunity 
Employer. 





RESEARCH 


SENIOR MARKET 
RESEARCH ANALYST 





The Dallas Morning News, the south- 
west’s leading newspaper, seeks a 
Senior Research Analyst to analyze and 
interpret marketing research data. 
Reporting to the Manager of Research, 
you will work with Advertising, Circula- 
tion, and News and other departments 
to provide data and to assist in sales/ 
product presentations. You will also 
prepare reports an develop support 
materials which can be used for sales, 
planning, and training purposes. 


The selected individual will be degreed 
and possess 5 to 7 years market 
research experience with at least 1 year 
newspaper or other media background. 
Other qualifications include PC profi- 
ciency (word processing, spreadsheet 
software, and data base management) 
and demonstrated capabilities in 
analytical, quantitative, and interpreta- 
tive work. You should also be an effec- 
tive communicator (oral and written) 
with outstanding presentation and 
interpersonal skills. A degree in Market- 
ing or related field is required. A non- 
smoker is preferred. 


We offer an attractive salary commensu- 
rate with experience and a comprehen- 
sive benefits package. For confidential 
consideratiion, forward credentials with 
salary requirements to: Employment 
Supervisor, The Dalllas ge News, 
PO Box 655237, Dallas, TX 75265. 
Equal Opportunity Employer 


POSITIONS 
WANTED 





Young, female executive looking for 
opportunity to work with PU BLISHER to 
learn entire newspaper operation. | have 
strong advertising/marketing experience 
in some of the industry’s most competi- 
tive markets. Will bring creativity, ener- 
gy, enthusiasm and excellent people 
skills to your operation for a chance to 
broaden my knowledge in the produc- 
tion, finance and circulation areas. 
Write Box 4797, Editor & Publisher. 








ADMINISTRATIVE 


PUBLISHER - GM - ADVERTISING 


20 plus years experience with same 
group. Interested in a progressive 
community with a daily paper below 
30,000 that wants a quality product 
and strong community involvement for 
the next 20 years. 

Box 4824, Editor & Publisher. 


Successful newspaper executive with 
daily, weekly and shopper experience 
presently president/publisher of a 
40,000 daily plus weekly group mm 
desires to return to west coast for 
personal reasons. Confidence required. 
Box 4793, Editor & Publisher. 


WHAT do you need? Former President, 
General Manager, Editor, Ad Director, 
Consultant. Proven track record. Relo- 
cate. (208) 356-6438. 











CLASSIFIED ADVERTISERS: If you don’t see a catergory that 
fits your needs, please call us at (212) 675-4380. 
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ADVERTISING 


Aggressive sales manager with 8+ 
years experience seeks opportunity with 
paper in need of a turnaround. Knight 
Ridder/Miami Herald trained. MBA, 
excellent sales/training/analytical skills. 
Proven revenue producer ready to move 
now! (305) 759-1075. 


Pacific N.W. 
Advertising and circulation sales 
specialist seeks new opportunity to 
excel. (907) 349-7635. 


Senior salesman with strong ad agency/ 
newspaper display experience seeks 
“daily” position in WA, ID, MT or UT. 
(206) 293-7728. 


ART/GRAPHICS 


GRAPHIC ARTIST/ILLUSTRATOR/ 
WRITER with full newspaper/magazine 
background in all areas, including 
Macintosh, seeks editorial position. 
Resume and examples on request. Box 
4823, Editor & Publisher. 


CIRCULATION 


CIRCULATION PRO seeks top Circula- 
tion spot at medium daily. 5 years at 
top. Solid 11 year team, $ale$ record. 
Garry (815) 842-3619. 


EDITORIAL 


Award-winning vet sports editor/ 
columnist. Strong desk, motivator, 
manager, 25 years from weekly to 
metro. Seeks challenge as SE of small, 
midsize daily. Box 4796, Editor & 
Publisher. 


























COPY EDITOR with leadership skills 
seeks desk or management challenge at 
Zone 9,8,7 daily. Sound ethics; 
commitment to local news; major-metro 
experience; team player; exemplary 
wordsmith. Confidential message: 
(206) 236-9641. 





EDITOR-FOR-HIRE 
Fills in for editors or reporters during 
vacations, emergencies. Nationwide. 
Nine years reporting experience includ- 
ing three as wire-service editor/reporter. 
References, resume, clips: (402) 
435-3707. 





Let’s get beyond this self-starter, 
aggressive, award-winning hype. I’m 
merely a thoughtful, thorough, innova- 
tive yet practical journalist who has not 
forgotten that writing, after all, is an art. 
Eight years magazine/newspaper experi- 
ence as writer/editor. Open to many 
possibilities, but only in or near 
Pennsylvania. Box 4828, Editor & 
Publisher. 


Experienced, Energetic and budget 
conscious picture editor seeks change 
and new challenges. Sixteen years 
professional experience with newspap- 
ers and wire services. Journalism major 
who understands the needs of section 
editors and demands of the “front 
office”. Experience on both major 
breaking stories and day-to-day home- 
town journalism. Box 4814, Editor & 
Publisher. 


Journalist with three years experience in 
reporting, feature writing, headline writ- 
ing, copy editing, photography and 
layout seeks full time position on daily, 
weekly or monthly. 

Call Joe at (718) 224-6144. 


Veteran sports editor; tired of local 
routine. Wants sports or news desk slot. 
Prefer Zones 3-4. Box 4792, Editor & 
Publisher. 














World cup 1994 - English soccer writer 
with excellent contacts wants to work in 
USA. For more information write 
Richard Coomber 10 Gladstone Street, 
Hartlepool TS240PE England. 


PRODUCTION/TECH 


Experienced Publishing Systems Mana- 
ger currently with a major metropolitan 
daily desires a similar production posi- 
tion with a large or small newspaper in 
the western half of the U.S. The news- 
paper should be progressive and consid- 
ering new technology to help solve 
current and future production 
problems. 

| offer a management style that blends 
well into a team-oriented environment. | 
have excellent motivational, leadership, 
communications, project management 
and training skills. My experience 
includes various front-end systems, 
Macintosh’s and P.C’s, Editorial and 
Classified applications. | take pride in 
developing creative and innovative solu- 
tions to production problems. Excellent 
references. Box 4820, Editor & 
Publisher. 











20 years experienced central plant 
manager. Emphasis on commercial 
printing operations with single width 
Goss, Harris, King presses. D. Cather- 
man, 10065 N. Tabler Rd., Morris, IL 
60450. 





E&P Employment Zone Chart 
Use zone number to indicate location 
without specific identification 












































SHOP TALK AT THIRTY 








By Michelle Williams 


When Earth Day was here, it 
seemed everyone and his publisher 
was touting recycling programs, all 
having to do with newsprint. 

While we certainly need to look at 
the ways in which we dispose of 
newspapers, we also need to look at 
the other paper in our newsrooms. | 
speak of the press release and its 
envelope and, to a much lesser 
extent — because they are lesser in 
volume — page proofs, layout sheets 
and computer paper. 

Press releases are the worst offend- 
ers when it comes to wasted paper. In 
one day, for example, I received 116 
pieces of mail. Of 112 press releases, 
95 were more than one page long and, 
of that, only two used both sides of 
the paper. That is 93 pieces of paper 
that did not have to be used, and that 
is a bare minimum. The rule of short, 
sweet press releases seems to be dead 
these days with PR firms sending 
slick, multipage press packets that 
amount to books. 

I am just one editor in one depart- 
ment, but I am hardly alone. Other 
editors in my department are seeing 
the same thing. (The poor Sunday 
editor is also the travel editor and I 
cannot begin to tell you what he 
receives in press releases.) 

Reporters are seeing it, too, as are 
copy editors, wire editors, 
publishers, news assistants, anyone 
the public and public relations people 





(Williams is a features editor at 
the Rochester [N.Y.] Democrat and 
Chronicle.) 


ts ELel Tal Pitelem. fey. F 
SMAN HLIM LSHls 38. 


Get your copy of 





- Australia’s big marketing, advertising and 
media magazine. 

Each fortnight you'll benefit from Ad News’ in- 
cisive reporting on Australasian events, oppor- 
tunities and trends which could help or affect your 
business. 








| To: Ad News, 17-21 Bellevue Street, 
Surry Hills, N.S.W., 2010, Australia | 


| 
Please send me AD NEWS for one 
iYES! 


= year - 26 issues. | enclose my 


| bankdraft in Australian currency for Aust. $128. | 
| Name: 
| Address: 

















Press releases and wasted paper 


believe can get them into the newspa- 
per. 

It is not happening at just the 
Rochester (N.Y.) Democrat and 
Chronicle. It is happening at other 
newspapers here in Rochester. 
Expand that to other newspapers in 
New York state, other newspapers in 
the United States, other newspapers 
in North America and other newspa- 
pers in the world — that is a lot of 
paper piling up. 

Considering that paper and paper- 
board account for about half of what 
people throw out — according to an 
EPA study — we need to start doing 
what we can in newsrooms. We need 
to recycle and reuse paper more. 





“Letitia” and “Emily” would have a 
herd of cows over this one but, as long 
as you use black or blue ink you 
should be OK. Also, you might want 
to jot a P.S. at the end of correspon- 
dence explaining why the flip side is a 
press release on next spring’s swim- 
suit line. 

@ Write a postcard or phone send- 
ers of multipage, one-sided press 
releases and suggest that they change 
their ways. Tell them that many 
copier machines nowadays have the 
capacity to print on both sides of a 
sheet of paper. 

@ Whenever possible, provide 
senders with updated mailing lists. 
Some PR firms are good about send- 





Considering that paper and paperboard account for 
about half of what people throw out — according to 
an EPA study — we need to start doing what we can 


in newsrooms. 





Here are nine steps which if fol- 
lowed should greatly reduce the 
amount of trash as well as the amount 
of new paper generated: 

@ Look into the possibility of 
starting a formal recycling program 
for non-newsprint at your newspaper. 
Paper would be separated into bins; 
larger bins for white paper, smaller 
bins for computer paper, and the 
smallest bins for colored paper. 

@ Yes, this takes more time than it 
would to toss a press release into a 
nearby wastebasket but we are not 
talking eons here, either. Right now 
we are doing this type of recycling on 
a test basis at the Democrat and 
Chronicle. I have a wire basket at my 
desk that I fill with non-newsprint and 
about twice a week I carry it to the bin 
and separate. This takes five minutes 
tops. (Because you can never have 
too many recycling bins, your com- 
pany might look into the possibility of 
bins for newspapers, soda cans, plas- 
tic and cardboard.) 

@ Open envelopes with a letter 
opener, then use the back side to 
leave phone messages for co-work- 
ers. 

@ Reuse one-sided press releases 
to write notes at work. There is no law 
that says a request to the managing 
editor has to be written on bonded 
paper with the company letterhead. 

@ Take press releases home and 
use the backs of them as personal 
stationery. Sure, “Miss Manners,” 





ing forms periodically to update their 
lists. Don’t throw them out; fill them 
out. 

@ Make use of other paper in the 
newsroom: reuse flow sheets and lay- 
out sheets for scrap paper; when 
printing out story budgets for news 
meetings, use both sides of the paper; 
departments with shorter budgets 
might want to share paper by putting 
two budgets on a single sheet. Also, 
consider contacting day-care centers 
and schools and arrange to give them 
cardboard, photos and those fancy 
folders that make up press packets 
these days; kids could entertain them- 
selves for hours. 

@ Occasionally we receive a single 
sheet of paper in a legal-size enve- 
lope. Contact the sender and politely 
point out that this is ridiculous. The 
same goes for express packages that 
contain one piece of paper. 

@ Have the person who sorts 
incoming mail in your department 
keep track of duplicate mailings. 
Then contact the sender and explain 
that, while you understand their posi- 
tion to reach as many people as possi- 
ble at the newspaper, sending the 
same press release to 12 people in the 
same department is a bit much. 

This can get ugly as an editor at the 
Democrat and Chronicle discovered 
when pitted against a PR person who 
basically told him to get lost; if the PR 
person wanted to blanket the news- 

(Continued on page 37) 
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MHD opens up its second 
decade of publication with a 
super Spring-Summer Issue. 
As usual it is full of amusing, 
amazing and fascinating stories 
of the history of media. 


Order yours today! 


Below is the editorial line-up for this exceptional Media History Digest Spring-Summer Issue 


¢ Our Tenth Anniversary ¢ Learning Tricks South of ¢ The Marconi Titanic 
the Border in the 30’s Scandal 
¢ Swift on the Hoof: The 
Ponies Meant an Extra ¢ Millard Fillmore: Crises * Beatty: A Voice in Vintage 
and Compromise—Thirteenth Radio—A Son’s Memories 
¢ Sequel to Marconi’s Ship President and the Press 
Lab to Sail in °92 ¢ L’Osservatore Romano— 
¢ The Search for First A Dull Rag, or Is It? 
¢ Great Literary Forgery Journalistic Interview 


PLUS: Media Hysteria; Quiz; and Books 


History is always fresh and exciting, and there’s nothing more exciting than the struggles 
and turbulence of the media and colorful characters in its history. All of this excitement is 
captured in the twice-annual Media History Digest. 


The 64-page Media History Digest is published twice a year by The Editor & Publisher 
Company and is available to you for just $7.50 for an annual subscription . . . or $3.75 an 
issue! Every issue is full of informative, exciting and intriguing articles about people, events. 
and places in the history of media. 


Call or write today to order your subscription! 
MEDIA HISTORY DIGEST, c/o Editor & Publisher 11 West 19th St., New York, NY 10011 
212 * 675 + 4380 
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lives. And it’s earned 


Tribune recognition as Scripps 
Howard 
ers, room goal of increasing “keepers” 


sav 
calen- 
and how-tos are 


1989 leader in meeting a news- 
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At Scripps Howard, we believe a 
newspaper worth keeping for tomorrow 


rth reading today. 


1S WO 


some very busy 
throughout the paper. 


e 
tips, 


informative 


items in The 
graphics, and often with a “clip-and- 


Albuquerque Tribune give readers useful § The 


travel 


money-savers, recipes, 


, Movie reviews, 
presented in boxes, with 


y clip-and-save 


information they can keep, long after 


they've set the paper down. T: 
save” logo to make them easy to spot 


and save. 


= SCRIPPS HOWARD 


NEWSPAPERS 
DELIVERING TOTAL QUALITY 
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g “news you can use” has 
made The Trib a day-in, day-out part of 
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